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what  The  Observer  Uncovered  In  Charlotte 


Was  A  Criminal  Justice-System  Coiio^ni^g'’*- 
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We're  local, 
coast  to  coast, 
in  newspapers... 


)  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 


>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers 

>  Philadelphia  Daily  News 

>  Akron  Beacon  journal 

>  The  (Columbia,  S.C^}  State 


>  Lexington  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle 

>  The  Macon  (Ga.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News  Tribune 


For  years,  it's  been  an  open  secret:  Criminals  in  Charlotte  are  getting  away  with 
robbery,  rape,  assault  and  sometimes  even  murder.  But  the  severity  of  the  problem 
wasn't  clear  until  The  Observer  published  Doing  the  Crime  But  Not  the  Time,  a  definitive 
study  of  crime  and  punishment  in  Mecklenburg  County  and  North  Carolina. 

Reporters  interviewed  hundreds  of  victims,  inmates,  prosecutors  and  police 
officers.  They  sat  in  on  behind-the-scenes  meetings  in  which  court  officials  decide 
which  suspects  will  be  charged,  and  which  will  go  free.  They  used  computer  databases 
to  analyze  how  often  crimes  led  to  prison  terms. 

What  The  Observer's  reporters  found  was  alarming:  If  you  commit  a  violent 
crime  in  Charlotte,  you're  only  half  as  likely  to  go  to  prison  as  are  criminals  across  the 
re"st  oflhe  state. 'Viotent\i%»es  in  Charlotte's  poorest  neighborhoods  are  far  less  likely  to 
"  be  punished'fh*^  those  in  affluent  areas.  And  criminals  who  escape  punishment  often 

~  ^  go  on  to  victimize  others. 

Punishment. 

Slim  court  cesources“are  largely  to  bkim^ Mecklenburg  County  has  fewer 
prosecutors  thdi^ony  U.S.  city  its  size.  Saddled  witK  too  much  crime  and  too  few 
resources,  prosi^otors  throw  out  thousands  of  cases,  includftjg  more  than  half  of  all 
felonies  that  pofice  want  prosecuted. 

The  Observer's  coverage  has  begun  to  make  a  serious  difference.  The 
legislature^agn^^to  put  up  money  for  two  new  Mecklenburg  County  judges.  Key 
stateyJd^PPike|»  say  they  will  push  to  reform 
court  funding  formulas.  And  county  officials 
are^eking  stc^e  approval  to  moke  felons 
pay  higher  court  costs. 

Knight  Ridder  commends  The 
CHorlotte  Observer  and  its  staff  for  what  their 
investigative  coverage  has  done  to  help 
restore  justice  to  the  criminal  justice  sys'tem. 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 
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Belleville  (III.)  News-Democrat 
Columbus  (Go.)  Ledger-Enquirer 
The  (Biloxi,  Miss.)  Sun  Herald 
The  (Fort  Wayne,  Ind.)  News-Sentinel 
The  (Myrtle  Beach,  S.C.)  Sun  News 
Bradenton  (Fla.)  Herald 
Grand  Forks  (N.D.)  Herald 


The  (San  Luis  Obispo,  Calif.)  Tribune 
The  Monterey  County  (Calif.)  Herald 
(State  Callege,  Pa.)  Centre  Daily  Times 
Aberdeen  (S.D.)  American  News 
The  (Warner  Rabins,  Ga.)  Daily  Sun 
The  Olathe  Daily  News  ^ 


...and  on  the 
Real  Cities  Network. 


REAL 


www.realcities.com 


Through  a  unique  partnership.  On  the 
Mark  Media,  the  spedalty  publications 
division  of  Tribune  Media  Services, 
and  CityXpress,  provide  a  suite  of  content 
solutions  to  cover  all  your  readers'  interests 
and  advertisers'  needs.  Each  of  our  print 
and  online  special  sections  feature 
content  by  respected  journalists,  high 
quality  art  direction  and  full-color 
graphics  within  a  format  that  easily 
incorporates  sponsorship  and  advertising 
opportunities.  If  you're  looking  for  the 
market's  leading  special  section  solution 
—  in  print  and  online  —  we  have  the 
products  that  will  put  your  newspaper  on 
the  road  to  increased  revenue  this  year. 


Our  2001-2002 
special  sections 
include: 

Health  &  Fitness 

Holidays 

Home  &  Garden 

Wheels  Today/New  Cars 

Technology 

Weddings 
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The  time  is  now  to  start  your  holiday  shopping 


View  the  online  demo  at  www.dtyxpress.com 

for  print  and  online  sections  that: 

•  Create  new  revenue  streams  around 
niche  content. 

•  Integrate  your  print  and  online  sales 
and  marketing  campaigns. 

•  Leverage  your  display  ad  reps  to  build 
print  and  online  sales. 

•  Up-sell  advertisers  with  combined  print 
and  online  packages. 


Print  clients,  contact  Rick  DeChantal 
(rdechantal@tribune.com)  at  800-245-6536  ext.  4544. 

Online  clients,  contact  Steve  Cissell 
(sdssell@dtyxpress.com)  at  425-822-1639. 


The  Spedahy  PuUcations  Division  of  Tribune  Media  Senses 

www.onthemarkmedia.com 


www.dtyxpress.com 
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POINT  (M)  WEIL  TAKEN 

1READ  WITH  FASCINATION  THE  “PAGE 
One”  story  on  new  revenue  streams 
for  various  newspapers  across  the 
country  [“Newspapers  on  the  trail  of  new 
revenue  streams,”  July  2,  p.  4].  There  is 
no  doubt  that  maximizing  the  use  of 
printing  presses  and  realizing  revenues 
from  nontraditional  sources  (e.g., 
anniversary  and  wedding  announce¬ 
ments,  etc.)  is  long  overdue.  Plus,  it 
makes  sound  business  sense. 

However,  calling  the  increasing  of 
point  size  of  classified-ad  type  a  new 
revenue  stream  is  not  only  shortsighted 
but  symptomatic  of  the  problems  facing 
the  industry  today:  the  inability  to  attract 
and  keep  new  readers  by  providing  real, 
innovative  value  to  both  readers  and 
advertisers. 

While  it  may  result  in  short-term  gains, 
the  long-term  result  is  one  that  only 
delays  the  question:  What  have  you 
done  for  me  lately? 

DAVID  TRAUB 
St.  Paul,  Minn. 

HEY!  WE  LIKE  THE  6RAY  HAIRS! 

CONGRATULATIONS  TO  StEVE 

Collins  of  The  Bristol  (Conn.) 

Press  and  his  teen  journalism 
group.  The  Tattoo  (“Letters:  Croaking 
in  Connecticut,”  July  2,  p.  3).  It’s  great 
to  see  newspapers  make  an  investment 
in  fostering  both  young  readership  and 
young  journalists. 

While  many  papers  are  just  starting  to 
consider  how  to  attract  younger  readers, 
hundreds  of  papers,  such  as  The  Bristol 
Press,  have  been  including  youth  content 


for  years.  And  for  the  past  five  years,  the 
Youth  Editors  Association  of  America 
(YEAA)  has  been  supporting  editors  of 
youth  sections.  These  sections  range  from 
monthly  broadsheet  pages  to  weekly 
tabloids,  including  Voices,  the  20-page 
weekly  teen  tab  published  by  the  Reading 
(Pa.)  Eagle  and  Reading  Times.  Most 
carry  a  common  thread  in  that  they’re 
not  only  written  for  a  young  audience  but 
also  written  hy  that  audience. 

The  best  part:  It’s  working. 

Here  in  Reading,  nearly  60%  of  the 
teens  in  our  community  are  reading  the 
teen  section,  according  to  a  May  study. 
And  in  the  less  than  six  years  since  Voices 
started,  the  newsroom  has  gained  an 
award-winning  reporter  and  several 
impressive  interns  —  all  who  began  as 
teen  correspondents. 

As  the  youth  editorial  movement 
continues  to  grow,  so  does  YEAA.  The 
orgemization  is  in  the  midst  of  merging 
with  the  Newspaper  Association  of 
America  Foundation  to  better  serve  its 
growing  constituents.  Both  during  and 
after  the  merger,  the  group  will  continue 
to  offer  annual  awards,  a  national 
conference  (this  year,  Oct.  12-15  in 
Springfield,  Ill.),  a  newsletter,  e-forum, 
and  a  Web  site.  For  more  information 
on  YEAA,  check  out  the  site  (http://www 
.naa.org/foundation/yeaa). 

Hopefully,  through  the  work  of  people 
such  as  Mr.  Collins  in  Bristol,  we  can 
keep  the  gray  hairs  of  the  newspaper 
industry  at  bay. 

WENDY  ZANG 

ACTING  PRESIDENT 
YEAA 
VOICES  EDITOR 
Reading  Eagle/Reading  Times 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JULY  21, 1951:  numlwrofi 

More  than  600  daily  newspapers  made  is  de| 
will  be  receiving  news-agency  the  obtainit 

reports  on  Teletypesetter  circuits  equipment, 
and  will  be  operating  automatic 


number  of  installations  to  be 
made  is  dependent  only  upon 
the  obtaining  of  the  new 


Union  announced  this  week  that 
it  will  meet  the  “challenge”  of 
local  newspaper  monopolies  by 
launching  nine  daily  tabloid- 
format  newspapers,  with  the 


typecastingearly  in  1952.The  The  International  typographical  first  three  started  July  18. 
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The  Audit  Bureau 
of  Circulations 
(ABC)  gave  final 
approval  at  its  recent 
meeting  in  Califomia 
to  new  gukteiines 
allowing  newspapers 
to  sen  electronic 
editions  that  count 
as  paid  droilation. 

‘This  opens  a  huge 
window  of  opportunity 
for  newspapers,”  Mary 
Jacobus,  publisher  of 
the  Duluth  (Minn.) 
News-Tribune,  toW 
The  Associated  Press. 
The  ABC  guidelines  ■ 
permit  publishers  to 
count  newspapers 
distributed  via  CD- 
ROM,  the  Internet 
or  other  means. 

-  CARL  SULLIVAN 


Grant”  TV  character  Margaret  Pynchon,  and  so  mil¬ 
lions  of  Americans  came  to  believe  that  behind  every 
big-city  paper  was  a  woman  whose  patrician  manner 
masks  a  passion  for  great  journalism. 

Graham,  84,  died  of  head  injuries  last  Tuesday, 
three  days  after  falling  at  a  Sun  Valley,  Idaho,  confer¬ 
ence  for  media  elites.  It 
was  a  world  she  was 
bom  into,  but  one  her 
famously  dysfunctional 
family  never  expected 
her  to  lead.  Yet,  she 
grew  the  Post  Co.  from 
a  minor  media  player 
with  revenue  of  just 
$84  million  when  she 
took  its  helm  in  1963  as 
a  numbed  and  inex¬ 
perienced  widow  into 
a  powerhouse  whose 
revenue  reached  $2.4 
billion  last  year. 

Former  Gannett  Co. 
Inc.  Chairman  A1 
Neuharth  was  one  of 
the  many  newspaper 
executives  she  sought 
out  for  advice  when  she 
took  over  the  Washing¬ 
ton  Post  Co.  barely  a 
month  after  the  suicide 
of  husband  Philip  Gra¬ 
ham  in  August  1963. 
Graham  was  not  quite  the  clueless  widow  of  her 
Pulitzer  Prize-winning  autobiography  “Personal 
History,”  Neuharth  said  last  week. 

“I  think  she  exaggerated  slightly,”  he  said.  “I  told 


In  a  life  of  turmoil,  she  transformed 
herself  and  'The  Washington  Post’ 
from  timid  to  self-assured 


BY  MARK  FITZGERALD 

CHICAGO 

AND  TODD  SHIELDS 

WASHINGTON 


IF  THERE  NEVER  HAD  BEEN  A 

landmark  First  Amend¬ 
ment  struggle  over  the  Pen¬ 
tagon  Papers  and  if  Watergate 
had  remained  forever  a  third- 
rate  burglary,  the  newspaper  in¬ 
dustry  would  still  be  mourning 
the  loss  of  Katharine  Graham. 

Her  leadership  of  the  Wash¬ 
ington  Post  Co.  obliterated  the 
notion  that  a  ohhhbhi 
woman  —  even  a  nr\o¥  '3 1 
woman  raised,  Wbj'  ^ 
as  Graham  once 
said,  to  be  noth- 
ing  more  than  a  if 
“doormat  wife” 

—  is  not  capable 
of  running  a  B 
major  media 
company.  She  B 
also  proved  that 
a  mediocre  news- 
paper  can  be  transformed  into  one  of  the  world’s 
most  important. 

Kay  Graham  even  changed  how  Americans 
thought  about  newspapers.  She  inspired  the  “Lou 


With  most  public 
newspaper 
companies  reporting, 
the  profit  picture  was 
bleak  for  the  second 
quarter.  Some  CEOs 
suggested,  however, 
that  the  advertising 
slump,  caused  by 
the  general  economic 
malaise  and  absence 


Kay  Graham  (in  1981)  took  over  from 
husband  Phil,  on  1956  77me  cover. 
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of  last  year's  dot-com 
spending  spree,  has 
txittomed  out. 

“We  may  have  seen 
the  ‘floor,’”  said 
Knight  Ridder  CEO 
Tony  Ridder,  noting 
that  ad  revenue  de¬ 
clines  were  less  severe 
in  the  second  quarter 
than  in  the  first. 
Similarly,  Gannett  Co. 
Inc.  CEO  Douglas  H. 
McCorkindale  said 
he  doesn’t  foresee 
any  further  declines  in 
ad  revenue.  Gannett’s 
profit  declined  12% 
in  the  second  quarter. 

Tribune  Co.,  the 
third-biggest  U.S. 
newspaper  chain  after 
Gannett  and  Knight 
Ridder,  reported  that 
profit  before  one-time 
items  fell  45%,  de¬ 
spite  a  2%  gain  in 
revenue  thanks  to  the 
acquisition  of  Times 
Mirror  Co.  Tribune 
said  the  rate  of  ad 
revenue  decline  less¬ 
ened  toward  the  end 
of  the  quarter  and 
going  into  the  third, 
however. 

Most  of  the  public 
■  newspaper  groups 
have  been  slashing 
staff  to  offset  the  de¬ 
cline  in  revenue, 
which  has  impacted 
short-term  profits. 

At  Knight  Ridder, 
for  example,  which  is 
cutting  9%  of  its  staff, 
profit  plummeted  86% 
in  the  second  quarter 
when  it  took  a  sever¬ 
ance-related  charge. 

Such  cost  cuts, 
coupled  with  lower 
newsprint  prices, 
should  help  produce 
profit  growth  for  the 
industry  by  the  fourth 
quarter,  predicts 
Merrill  Lynch  analyst 
Lauren  Rich  Fine. 

-  LUCIA  MOSES 
■  Vi  rn  o 


her  that  in  her  book  she  was  too  harsh  on  herself  and 
too  generous  about  the  Post.”  Despite  Neuharth’s 
baiting  of  Ben  Bradlee  and  the  Post  in  the  1980s,  Gra¬ 
ham  remained  friendly,  he  said:  “She  knew  it  was  a 
game.  I  was  looking  to  get  attention  for  USA  Today, 
and  the  best  way  was  to  do  that  is  kick  the  big  guy.” 

Frank  Daniels  of  The  News  &  Observer  in  Raleigh, 
N.C.,  gave  her  advice  during  a  labor  dispute  at  the 
Post.  Ovetta  Culp  Hobby,  who  had  taken  over  as  head 
of  the  Houston  Post  Co.  when  her  husband  died. 


virtually  ordered  Graham  to  make  speeches,  a  duty 
that  would  remain  agonizing  for  years.  Otis  Chandler, 
who  started  the  Los  Angeles  Times-Washington  Post 
(LAT-WP)  news  service  with  Phil  Graham,  was  the 
guest  of  honor  at  her  first  business  dinner. 

“The  early  years  were  a  very  difficult  period  for  | 
her,”  Chandler  told  E^P  last  week.  “She  was  bright  | 
but  shy,  reluctant  to  step  into  the  limelight.  When  the  ,  j 
executive  committee  of  LAT-WT  met  in  Washington,  1 1 
Kay  was  even  reluctant  to  run  the  meeting  of  about  i 


The  house  that  Kay  built 

All  for  the  love  of  the  game 


BY  WAYNE  ROBINS 
AY  Graham 
played  in  a 
lineup  that  was 
newspaper  publishing’s 
mid-20th-centuiy 
equivalent  of  the  1927 
New  York  Yankees. 

Her  “teammates,” 
who  served  with  her  on 
boards  of  the  American 
Newsp^)er  Publishers 
Association  (ANPA), 
the  Newspaper 
Advertising  Bureau 
(NABXand'nie 
Associated  Press, 
were  themselves  the 
industry’s  top  sluggers. 
Yet  last  week  th^ 
remembered  Graham 
not  just  with  affection 
but  with  something 
like  awe. 

“I  really  believe  she 
loved  the  business,  and 
with  her  love  of  the 
business,  she  brought 
an  enthusiasm,  a 
willingness  to  partici¬ 
pate,  and  the  ability  to 
be  very,  very  candid,” 
said  Stanton  Cook  in  a 
phone  interview  from 
his  vacation  home  in 
Michigan.  Cook,  the 
retired  chairman  of  the 
Tribune  Co.,  recalled  his 
“wonderfiil  opportunity” 
to  serve  with  Graham 
on  various  ANPA,  NAB, 


and  AP  boards.  “She  just 
was  good,  she  was  good 
at  what  she  did,  and 
always  a  team  player, 
which  is  important  in 
getting  things  done  at 
the  board  level.  She 
understood  the 
industry,  wanted  to 
make  the  industry 


better,  and  wanted  to 
make  The  Washington 
Post  better,  and  she 
succeeded  at  both.” 

Edward  W.  Estlow, 
retired  president  and 
CEO  of  the  E.W.  Scripps 
Co.,  was  literally  a 
Graham  teammate. 


on  boards  and  as  a 
tennis  partner,  he  said, 
speaking  from  his  office 
in  Denver.  “I  always 
thought  she  addressed 
those  publisher  boards 
intelligently,  with  great 
vigor,  and  she  also 
played  tennis  with  great 
vigor.”  As  both  a  teimis 


player  and  publishing 
executive,  he  said, 
“She  was  always  very 
competitive,  but  very 
smart” 

Estlow  also  recalled 
her  uncanny  touch  in 
bringing  people 
together,  for  any 


number  of  reasons.  “I 
had  told  Kay  in  passing 
that  I  had  spent  more 
time  with  Deng  Xiao¬ 
ping  than  I  had  with  any 
American  president  So 
she  invited  me  and  my 
wife  Charlotte  to  a  lovely 
(firmer  at  her  home,  30 
to  40  people,  for  the 


Reagans.  She  wanted 
to  make  sure  that  I 
spent  more  time  with 
the  American  president 
than  the  leader  of 
China.” 

Graham  was  no 
big  fan  of  President 
Reagan’s  policies,  but 
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15  executives.  But  she  was  a  quick  study,  and  she 
began  quickly  to  enjoy  it,  meeting  publishers  and 
editors  around  the  country.” 

She  had  come  a  long  way  from  the  timorous 
Vassar  girl  whose  father,  Eugene  Meyer,  arranged  her 
first  newspaper  job  at  the  old  San  Francisco  News.  On 
her  first  day,  she  said  she  felt  “defeated  before  I  began” 
and  begged  him  to  take  her  back  to  Washington. 
Uncharacteristically,  the  man  who  had  belittled  her 
throughout  childhood  encouraged  her.  Within  a 


month,  she  wrote,  “a  touch  of  ambition  was  taking 
hold.”  Soon  she  was  covering  strikes  and  matching 
whiskey  shots  with  union  leaders  after  work. 

Ben  Bagdikian,  the  Posfs  national  editor  in  1971, 
credits  her  lonely  decision  to  publish  the  Pentagon 
Papers  —  risking  the  company’s  $  100-million  initial 
public  offering  of  stock  —  with  giving  her  the 
confidence  to  “take  greater  risks”  with  the  Watergate 
investigation  shortly  thereafter. 

Probably  the  greatest  test  of  Graham’s  personal 


it  was  far  trom  the  first 
time  she  opened  her 
home  and  was  hos¬ 
pitable  to  people  with 
whom  she  disagreed. 

“Katharine  Graham 
stayed  above  anything 
petty,  and  that’s  one  of 
the  qualities  that  even  in 
a  crisis  you  remember 
and  admire  her  for,” 
said  Herb  Klein,  editor 
in  chief  of  the  Copley 
Press  Inc.  newspapers, 
in  an  interview  from  his 
office  in  San  Diego. 

Klein  knew  Graham 
and  crisis  first-hand,  as 
director  of  communica¬ 
tions  for  Richard 
Nixon’s  Watergate-and- 
Washington-Post-he\ea.- 
guered  White  House. 

“She  invited  me  over 
to  lunch  when  I  became 
director  of  communica¬ 
tions,”  Klein  said.  “We 
disagreed  politically,  but 
decided  we  would  be 


fnends  and  communi¬ 
cate  with  each  other. 

She  took  the  initiative 
on  that. ...  She  obviously 
was  supportive  of  the 
Democrats,  and  I  was  a 
Republican,  but  she 
never  let  that  interfere 
with  personal  dealings 
and  personal  fnend- 
ships,  and  neither  did  I.” 

As  Otis  Chandler, 
retired  publisher  of  the 
Los  Angeles  Times,  said, 
when  reached  on  vaca¬ 
tion  in  Colorado:  “She 
was  firiends  with  both 
sides  of  the  aisle  and 
made  it  a  point  to  know 
the  new  people  who 
came  to  Washington, 
whether  Democrat  or 
Republican,  and  that’s 
one  of  the  things  that 
helped  make  her  a 
national  and  inter¬ 
national  figure.” 

Graham’s  radiance 
shone  across  genera¬ 


tions.  David  Remnick, 
who  joined  The  Wash¬ 
ington  Post  as  a  reporter 
in  the  early  1980s,  is 
almost  exactly  half  the 
age  Graham  was  at  the 
time  of  her  death:  He 
will  be  42  in  October. 

Remnick  joined  the 
Post  in  1982  after  gradu¬ 
ating  from  Princeton, 
and  became  the  paper’s 
Moscow  correspondent 
while  stiD  in  his  20s. 
Graham’s  dependence 
on  Remnick  to  “show 
her  the  ropes”  on  a  visit 
to  Russia  cemented 
their  relationship. 

“She  created  an  ethos 
of  The  Washington  Post, 
of  courage  and  honesty 
that  sets  the  standard 
for  newspapers  to  this 
day,”  said  Remnick,  edi¬ 
tor  of  The  New  Yorker. 
“Even  now,  it’s  not  every 
newspaper  that  reports 
with  honesty  and  intelli¬ 


gence,  doesn’t  sensa¬ 
tionalize,  or  sell  itself 
out  for  profit  Kay 
Graham  was  interested 
in  the  being  a  good 

business,  but  it  was 
more  important  that  it 
be  a  good  business  by 
being  a  great  news¬ 
paper.  It  gives  one  heart 
to  know  that  at  least  in 
some  parts  of  life  and 
this  business,  the 
constant  pursuit  of  the 
absolute  highest  quality 
pays  off  in  all  ways:  It 
gets  you  into  heaven, 
and  turns  out  to  be  a 
sound  business.” 

For  that  alone,  Kay 
Graham  would  be  a 
unanimous  choice  for 
the  Hall  of  Fame.  That, 
and  the  fact  that  during 
a  lifetime  of  hitting 
metaphorical  home 
runs,  no  one,  of  course, 
ever  stooped  to  call  her 
iTie  Babe.  11 
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OWNERS  CROSS 
OVERNEWRIU 

Efforts  to  kill  the 
Federal  Commu¬ 
nications  Commission 
rule  that  restricts 
common  ownership 
of  a  daily  newspaper 
and  a  broadcast 
station  in  a  single 
market  are  meeting 
significant  opposition 
on  Capitol  Hill. 

Powerful  Sen. 

Ernest  F.  Hoilings, 
D-S.C.,  is  pushing  a 
bill  to  delay  any 
change  for  at  least 
18  months.  Republi- 
•  cans  have  been 
agitating  to  at  least 
modify  the  rule. 

>  TODD  SHIELDS 

TAEL  ORDER 
INCHICA60 

Developer  Donald 
Trump  and 
Hollinger  Interna¬ 
tional  Inc.  announced, 
a  joint  venture  to  raze 
the  dowdy  43-year- 
old  Chicago  Sun- 
Times  building  and 
replace  it  with  a 
luxury  office  and 
residential  high-rise. 

The  new  structure 
might  challenge  for 
the  title  of  the  world’s 
tallest  building,  a 
distinction  Chicago’s 
Sears  Tower  lost 
several  years  ago  to 
the  Petronas  Towers 
in  Kuala  Lampur, 
Malaysia. 

-  MARK  FITZGERALD 

REOyiATIONS 

nPAPERS 

Newspaper 

companies  last 
week  urged  the  U.S. 
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Labor  Department  to 
eschew  new  regula¬ 
tions  and  instead 
create  voluntary 
guidelines  for 
reducing  repetitive- 
stress  injuries. 

The  Bush  adminis¬ 
tration  is  considering 
how  to  replace  stan¬ 
dards  that  it  and  Con¬ 
gress  killed  in  March. 
Unions  call  the 
process  a  sham, 
saying  the  rejected 
rules  would  have 
prevented  injuries. 

-  TOOD  SHIELDS 


Vancouver,  British 
Columbia-based 
Norske  Skog  Canada 
will  add  5,000  metric 
tons  to  its  third- 
quarter  newsprint 
production  downtime, 
bringing  the  quarterly 
curtailment  to 
31,000  tons,  or  half 
its  anticipated  down-  . 
time  for  the  year. 

-JIM  ROSENBERG 


Raising  a  per¬ 
ennial  First 
Amendment  issue, 
the  House  of  Repre¬ 
sentatives  passed  a 
constitutional  amend¬ 
ment  to  protect  the 
U.S.  flag.  The 
measure  would  allow 
Congress  to  prohibit 
“physical  desecra¬ 
tion”  of  the  flag. 

The  amendment 
may  not  get  any  fur¬ 
ther.  The  Senate  has 
a  history  of  rejecting 
House-approved  flag 
amendments. 

-  TODD  SHIELDS 


leadership  came  in  1975.  That  year,  pressmen  began 
a  strike  by  disabling  all  72  printing  units  of  the  Post’s 
nine  presses.  Graham  went  nose  to  nose  with  the 
union  for  five  months  before  breaking  the  strike  by 
hiring  107  nonunion  pressmen  to  replace  a  work 
force  that,  in  accordance  with  contract  rules,  could 
balloon  to  as  many  as  800. 

Turning  to  management  problems,  she  cleaned 
house  so  thoroughly  that  Time  ran  an  article  —  with 
the  headline  “Krusty  Kay  Tightens  Her  Grip”  —  that 


portrayed  her  as  an  impulsive  boss  under  the  thrall  of 
Omaha,  Neb.,  investor  and  board  member  Warren 
Buffett.  “I  particularly  detested  the  sexist  implica¬ 
tions  of  stories  like  these  —  always  being  depicted  as 
the  difficult  woman,  while  whoever  left  the  company 
was  the  victim  of  my  female  whims,”  she  later  wrote. 

Graham  proved  she  could  make  the  same  business 
mistakes  as  the  big  boys.  Against  her  better  judg¬ 
ment,  she  approved  the  purchase  of  the  Trenton 
(N.J.)  Times,  an  afternoon  paper  in  a  losing  fight 


U.S.  newspapers’  leading  lad) 


BY  LUCIA  MOSES 
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S  A  BUSINESS 


/%  pioneer  and 
^  ^L.  champion  of 
gutsy  journalism, 
Katharine  Graham  was 
widely  admired,  but 
she  particularly 
inspired  other 
women. 

Graham  was 
the  first  woman 
to  head  a  Fortune 
500  company 
when,  as  a  rule, 
women  weren’t 
supposed  to  have 
careers.  She  was 
the  first  woman 
to  serve  as  a 
director  of  The 
Associated  Press 
and  the  Ameri-  First 
can  Newspaper 
Publishers  Association. 

Her  shaky  start  made 
her  breakthroughs  all 
the  more  remarkable. 
When  Graham  took  the 
helm  of  The  Washington 
Post  in  1963,  she  was 
newly  widowed  and  had 
been  a  passive  wife  that 
few,  including  herself, 
took  seriously.  She  also 
was  a  mother  of  four. 
Whether  it  was  her 
decisions  to  publish  the 
Pentagon  Papers  or 
support  the  Posts 
Watergate  coverage, 
she  took  chances  when 
women  weren’t  sup¬ 


posed  to  take  chances. 

“She  was  important 
to  women  in  particular 
because  she  had  to 
overcome  men’s  expect¬ 
ations  of  her  and  of 


women  in  general,”  said 


and  hire  the  kinds  of 
editors  in  whom  I  had 
faith  and  let  them  do 
their  job.” 

Despite  her  social 
and  business  status  in 


Washington,  Graham 


former  Newsweek  editor. 

Graham,  with  Gloria 
Steinem’s  influence, 
embraced  feminist 
issues,  but  gradually.  By 
her  own  admission,  she 


was  slow  to  deal  with 


among  equals:  Graham  dresses  up  The  Associated  Press’  board  of  directors  in  1975. 


Charlotte  Hall,  a  man¬ 
aging  editor  at  Newsday 
in  Melville,  N.Y. 

It  was  pre-feminism 
when  Graham  took 
over  at  the  Post,  and  for 
her  few  contemporaries, 
the  shared  experiences 
gave  comfort 

For  Lucy  B.  Crosbie, 
72,  who  succeeded  her 
father  in  1954  as  pub¬ 
lisher  of  The  Chronicle 
in  Willimantic,  Conn., 
knowing  Graham  on  a 
personal  basis  “strength¬ 
ened  my  resolve  to  do  a 
good  job,  and  to  be 
businesslike  and  ftiir 


remained  unassuming 
and  down  to  earth.  Her 
quiet  but  steady  courage 
affirmed  women  such  as 
Geneva  Overholser,  a 
former  editor  and 
Post  ombudsman,  by 
showing  a  woman  could 
be  powerful  without 
being  arrogant 
While  Graham 
described  her  childhood 
as  lacking  affection,  her 
decisions  to  go  against 
the  grain  echoed  the 
life  of  her  mother,  an 
intellectual  with  an 
independent  streak, 
observed  Mel  Elfin,  a 
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problems  of  sexism  in 
her  stafiF,  much  less  her 
own  life.  The  female 
staffi  of  Newsweek  and 
the  Post  gradually  grew 
during  Graham’s  leader¬ 
ship,  and  she  encour¬ 
aged  them  by  taking 
them  seriously. 

Her  influence  extend¬ 
ed  bq^ond  the  publish¬ 
ing  world.  In  her  1997 
memoir,  “Personal  His¬ 
tory,”  she  spoke  reveal- 
ingly  of  her  struggles  to 
gain  confidence  and  bal¬ 
ance  work  and  family  — 
themes  that  relate  to 
women  everywhere.  II 
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BY  l],00(^INCE  OCTOBER  I,  1000.  THAT’S  WHEN 
OUR  TEAM  BEGAN  ADDING  SEVERAL  NEW  FEATURES. 

INCLUDING  PARADE.  THANK  YOU.  PARTNER.  » 

-KAREN  WITTIWER.  PUBLISHER.  THE  EAST  VALLEY  AND  SCOTTSDALE  TRIBUNE 
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A  Conversation  Itli  America" 


Each  week,  PARADE  engages  in  A  Conversation  With  America^^  reaching  nearly  80  million  readers  through  our 
unique  brand  of  informative,  engaging  journalism  and  world-famous  expert  advice.  To  have  a  conversation  about  newspapers, 
call  JACK  GRIFFIN  at  (212)450-7139  or  e-mail  jack  griffin@parade.com. 


EDITORes" 

PUBLISHER 


EDITOR-IN-CHIEF  Sid  Holt 
GROUP  EDITOR  William  F.  Gloede 


EXECUTIVE  EDITOR  Steve  Yahn 
FEATURES  EDITOR  Greg  Mitchell 
MANAGING  EDITOR  J.J.  McGrath 

Jamie  Santo,  Asut.  M.E. 

E&P  ONLINE  EDITOR  Carl  Sullivan 

Karim  Mostafa,  /Issoc. 

EDITOR  AT  LARGE  Mark  Fitzgerald  (773)  792-351; 
SENIOR  EDITORS  DaveA,itor 

Jim  Rmenberg 

ASSOCIATE  EDITORS  Lucia  Moses 
Joe  Strupp 
Wayne  Robins 

WEST  COAST  EDITOR  Joel  Davis  (916)  837-7219 
WASHINGTON  EDITOR  Todd  Shields  (202)  833-2551 
CONTRIBUTING  EDITOR  Allan  B-b/per  (212)  663-6614 

EDITOR  EMERITUS  Robert  U.  Brown 


ART/DESIGN  DIRECTOR  Reiko  Matsuo 
ASSISTANT  ART  DIRECTOR  Dorothy  Szemiot 
PHOTO  EDITOR  Daniela  DiMaggio 


ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)  656-5712 


REGIONAL  ADVERTISING  MANAGERS 

EAST/CANADA  Howard  E.  Flood 
WEST/CANADA  Jill  Martin  (831)625-6902 

MIDWEST  Derek  Hamilton  (312)  583-5522 
SPECIAL  PROJECTS  COOR.  Gina  Mele 
PROMOTIONS  ART  DIRECTOR  HWary  Friedman 
PRODUCTION  Louis  Seeger 

Adeline  Cippoletti 
Elise  Echevarrieta 
Alison  Hamilton 

CLASSIFIED  PRODUCTION  Billy  Doremus 


With  son  Donald  Graham  and  the  Post’s  Herblock  in  1999,  and  his  testimonial  (below)  last  week 


the  day  Graham  died.)  “And  simultaneous¬ 
ly,  the  firm  conviction  that  profitabilitj'  and 
editorial  excellence  go  hand  in  hand.” 

Her  impact  on  the  Post  Co.  “is  longstand¬ 
ing  and  enduring.  It  completely  informs  the 
direction  of  the  com¬ 
pany,”  said  Thomas  A. 
Russo,  a  partner  with 
the  Lancaster,  Pa.- 
based  investing  firm 
Gardner  Russo  & 
Gardner,  which  holds 
Post  stock.  Her  Penta¬ 
gon  Papers  decision 
impressed  investors 
as  well  as  journalists, 
Russo  said.  ‘The  fact 
that  she  did  show 
such  courage  allows 
\_Post  management] 
to  take  tough  deci¬ 
sions”  now,  he  said. 

Control  of  the  Post 
Co.  will  remain  in 
Graham  family  hands, 
a  newspaper  repre¬ 
sentative  said.  The 
family  controls  all  of 
the  Class  A  stock  that 
elects  70%  of  the  board.  Some  of  Katharine 
Graham’s  holdings  may  be  sold  to  satisfy 
estate  taxes.  But  before  their  sale,  the  shares 
may  be  converted  to  the  less  powerful, 
publicly  traded  Class  B  stock.  11 


with  the  livelier  Trentonian.  “We  never 
learned  to  manage  the  paper,  and  we  ran  it 
abysmally,”  she  wrote.  Publicly,  she  called 
the  paper  the  Post's  Vietnam,  a  “foolish 
statement,”  she  later  said  in  her  book,  but 
exactly  how  she  felt. 

Fearing  a  violation 
of  federal  cross¬ 
ownership  rules,  she 
also  leaped  at  the 
chance  to  swap  the 
Post's  highly  regarded 
Washington  TV  prop¬ 
erty'  for  a  mediocre 
station  in  recession- 
bound  Detroit. 

But  those  missteps  ' 
hardly  compare  to  the 
business  legacy  she 
is  leaving. 

Post  watchers  and  f 
insiders  say  Graham  ' 

imbued  her  son  and  / 

his  managers  with  her  ^ 
vision  of  a  profitable  (  , 
company  that  sets 
long-term  goals,  even  .  r 
as  it  pursues  journal- 
istic  excellence. 

“Her  legacy  is  and  will  continue  to  be  free¬ 
dom  of  the  press,”  said  Richard  Simmons, 
who  as  president  of  the  Post  Co.  guided  its 
stock  price  from  $27  a  share  in  1981  to  more 
than  $300  in  1991.  (It  closed  at  $592.50 
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We're  making  more  money  for 
newspapers  with  Web  sites  that  complement 
content  and  multiply  the  value  for 
advertisers.  That's  the  single  biggest  reason 
TownNews.com  is  growing. 

Take  a  tour  of  our  Web  site  at 
www.townnews.com  or  tour  our  products  at 
http://demosite.townnews.com.  You'll  see  for 
yourself  that  there's  no  cyber-hype  here  - 
just  straight  talk  and  real  solutions. 

TDWHNemgjoM 

Online  solutions.  Bottom  line  results."” 

309-743-0800  •  800-293-9576  •  1521  47th  Ave.,  Moline,  IL  61265 
406-837-5171  •  800-579-6397  •  P.O.  Box  1 744,  Big  Fork,  MT  5991 1 
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With  everything  that's  been  said  about  online 
editions,  local  portals,  convergence,  and  the 
like,  one  thing  remains  true.  If  it  can't  make 
revenue  -  real,  new  revenue  -  for  your  paper, 
a  "dot  com"  edition  is  a  waste  of  resources. 

TownNews.com  has  more  than  550 
customers  who  are  discovering  that  you  can 
make  money  with  an  online  edition.  Today. 
Without  costing  your  newspaper  advertising 
dollars  or  circulation. 


Operated  by  International  Newspaper  Network,  L.L.C. 


CALENDAR 


AUGUST 

1J  AAJA 

4  Annual  Con¬ 
vention,  Asian 
American  Jour¬ 
nalists  Association, 
Hyatt  Regency 
Embarcadero, 

San  Francisco 


Workshop  for 
Smaller  News¬ 
papers,  Southern 
Newspaper 
Publishers 
Association  Foun¬ 
dation,  Embassy 
Suites  Hotel 
Centennial 
Olympic  Park, 
Atlanta 


National  Society  of  Newspaper 
Columnists  competition: 

"Year's  Best  Business  Columnist" 
Robert  Trigaux. 

Florida  Society  of  Newspaper  Editors 
annual  competition; 

the  Paul  Mansell  Distinguished  Journalism 
Award  for  overall  excellence  -  Jeff  Klinkenberg 

•  First  place  -  Sue  Carlton,  Thomas  French 
and  Anne  Hull,  explanatory  reporting  category 

•  First  place  -  Jeff  Goertzen,  graphics/illustration 
category  •  First  place  -  Michael  Rondou, 
sports  photography  category  •  Second  place  - 
Susan  Taylor  Martin,  explanatory  reporting 
category  •  Second  place  -  Mary  Jo  Melone, 
column  writing  category  •  Second  place  -  Beth 
Navage,  headline  writing  category  •  Second 
place  -  Chris  Sherman,  criticism  category  • 
Second  place  -Times staff,  page  one  design 
category  •  Third  place  -  Jamie  Francis, 
feature  photography  category  •  Third  place  - 
Curtis  Krueger,  investigative  reporting  category 

•  Third  place  -  Jack  Reed,  editorial  writing 
category  •  Honorable  mention  -  Nicole  Life, 
page  design  category  •  Honorable  mention  - 
Jeanne  Malmgren,  feature  writing  category. 

51st  Annual  Green  Eyeshade  awards, 
sponsored  by  the  Atlanta  chapter  of 
the  Society  of  Professional  Journalists: 

Rrst  place  -  Gary  Shelton,  sports  commentary 

•  Second  place  -  Sue  Carlton,  Thomas  French 
and  Anne  Hull,  non- deadline  reporting  •  Third 
place,  Jeanne  Malmgren,  feature  writing. 

National  Association  of  Real  Estate  Editors: 

First  place  -  Collins  Connor  for  "Nightmare 
Dream  Home,"  best  newspaper  report  category. 

When  it  comes  to  recognition,  our  cup 
and  our  trophy  cabinet  overflows. 

to  our  winning  staff. 

^tPctersiburg  ©mesi 

tampabay.com 


5  7  Mid-Atlantic 
■|  NAME 
Summer  Confer¬ 
ence,  Mid-Atlantic 
Newspaper 
Advertising 
Marketing  Exec¬ 
utives,  Carnegie 
Hotel,  Johnson 
City,  Tenn. 


lOII  SNA  Fall 
II  14  Publishers’ 
&  Advertising 
Directors’  Con¬ 
ference,  Suburban 
Newspapers  of 
America,  Tremont 
Boston  Hotel, 
Boston 


Cin  Computer- 
U  lU  Assisted 
Reporting  Boot 
Camp,  National 
Institute  for  Com¬ 
puter-Assisted 
Reporting, 
University  of 
Missouri  School 
of  Journalism, 
Columbia,  Mo. 


MNNA  116th 
Annual 
Convention, 
Nationjil  News¬ 
paper  Association, 
Hyatt  Regency, 
Milwaukee 


OlOnAAN 

L  \  LU  Alter¬ 
native  Jour¬ 
nalism  Writing 
Workshop, 
Association  of 
Alternative  News- 
weeklies,  North¬ 
western  University 
Medill  School  of 
Journalism, 
Evanston,  Ill. 


H  Inland/ 
News¬ 
paper  Speeial 
Sections  Con¬ 
ference,  Inland 
Press  Foundation 
and  Newspaper 
Special  Sections 
Network,  Hotel 
Inter-Continental, 
Chicago 


OCTOBER 

HING  Annual 
Conference, 
International 
Newspaper  Group, 
Renaissance 
Dallas  North 
Hotel,  Dallas 


Hsabew 

Personal 
Finance  Con- 
ferenee.  Society  of 
American  Business 
Editors  and  Writ¬ 
ers,  Irvine  Hyatt 
Regency  Hotel, 
Irvine,  Calif. 


NOTE:  To  list 
events,  e-mail  to 
calendar@editor 
andpublisher.com 
or  fax  to  (646) 
654-5370. 


SEPTEMBER 

n  11  SNPA 

U  1 1  Foundation 
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“American  Profile 


work  for  you! 
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Adding  value.  Reducing  churn.  Increasing  readership 
and  profits.  American  Profile  is  community  publishing 
at  its  best... for  hometown  newspapers  just  like  yours. 


Celebrating  Hometown  Life 


\ 


A  CONFERENCE  THAT  GUA 

September  12-14,  2001  "The  Tremont  Hotel  •Boston,  Massachusetts 

MEET  WITH  MAJOR  ADVERTISERS 

Sign  up  for  one-on-one  meetings  with  the  following  top  advertisers  to  discuss  your  individual  market.  Some  will 
also  be  presenting  at  the  conference. 

TJX  COMPANIES:  Victoria  Manning,  Manager  of  Print  Media,  will  give  an  overview  of  the 
business  strategy  and  general  advertising  plan  for  the  fourTJX  Companies'  US  Divisions 
(TJ.  Maxx,  Marshalls,  Homegoods  and  AJ.  Wright). 


ALLIED  ADVERTISING:  Bob  Arnold  and  Diane  Pellagrini  will  talk  about  the  lucrative  movie 
category  and  how  suburban  newspapers  can  position  themselves  to  secure  more 
of  this  business.  Allied's  clients  include:  Warner  Bros.,  Paramount, 

20th  Century  Fox,  MGM,  Universal  and  Dreamworks. 

THE  NEWSPAPER  NETWORK:  June  Holmes,  Vice  President,  Automotive  Division, 
will  discuss  how  to  capture  more  national/regionai  automotive  business. 

TNN's  automotive  billings  in  2000  reached  $100  million. 

MARKET  PLACE  PRINT:  President  Michael  Monsour  and  a  team  of  executives 
will  speak  on  behalf  of  their  clients,  including  Office  Depot,  Petsmart, 

Radio  Shack  and  theTJX  Companies. They  will  also  showcase 
their  new  MediaWizardTPM,  a  web-based  solution  for 
managing  newspaper  advertising. 

NEWSPAPER  SERVICES  OF  AMERICA  AND  STRATEGIC  PRINT  MARKETING:  Tammy  Wiard  * 
will  be  on  hand  to  meet  with  newspapers  to  discuss  the  grocery  category, 
and  specifically  the  Safeway  account.  Gabrielle  Austin  will  discuss  The  Home 
Depot,  Garden  Ridge,  Bell  South  and  Rhodes  Furniture.  i  _ 


Suburban  Newspapers  in  the  21st  Century 
DIRECTORS'  CONFERENCE 


RANTEES  ROI 


INCREASE  REVENUES 


Our  sessions  are  designed  to  impact  your  bottom  line  and  help  increase  revenues.  A  sampling  of  these  sessions 
includes  the  following: 

MORE  IDEAS  THAN  YOU  CAN  HANDLE  TO  INCREASE  REVENUES.  EXCITE  YOUR  SALES  TEAM  AND  CREATE  NEW 
INTEREST  FROM  ADVERTISERS;  Industry  consultant  Kathy  Thornton  will  make  sure  that  you  walk 
away  with  tons  of  great  ideas! 

MAKING  MONEY  WITH  PROMOTIONS:  New  and  interesting  promotional  ideas  for  big  and  small 
markets.  Presented  by;  Mary  Ann  Wagner,  Promotions  Manager  Suburban  Journals,  St.  Louis,  MO. 

SELLING  AGAINST  DIRECT  MAIL:  Karen  Murphy,  Media  Marketing,  Inc.  will  discuss  strategies  and 
tactics  that  newspapers  can  use  to  compete  more  effectively  with  direct  mail. 

MANAGING  FOR  RESULTS  IN  TOUGH  ECONOMIC  TIMES:  Position  your  newspaper  for  the  long-term 
while  surviving  short-term  pressures.  Presented  by:  Chuck  Lyons,  President, The  Gazette  and 
Southern  Maryland  Newspapers. 

WINNING  THE  WAR  IN  THE  SUBURBS:  Pat  Purcell,  President  of  Herald  Media,  Inc.,  will  talk  about  the 
combination  of  metropolitan  dailies  and  weeklies,  including  revenue  and  expense  opportunities 
and  the  marketing  and  value  proposition  for  advertisers  and  consumers. 


Other  great  sessions  include:  Online  Business  Models  for  Newspapers,  Creating  Strategic  Advertising 
Partnerships,  The  Top  Ten  Challenges  Facing  the  Advertising  Department,  The  Impact  of  Free  Commuter 
Newspapers  on  Consumer  and  Advertiser  Markets  and  the  grand  finale;  The  Great  Idea  Session. 


If  you  do  not  walk  away  with  one  great  Idea  from  this  conference  or  have  one  worthwhile 
meeting  with  a  top  advertiser,  SNA  will  gladly  refund  your  conference  registration  fee. 


REGISTER  TODAY:  WVVW.SUBURBAN-NEWS.ORG  OR  CALL  (610)  361-9234 

.^hotos  ate  courtesy  os  ttie  Bosto'^  Visitors.ir  ,Ja:  -si  -  jn  Bureau 


Dirks,  Van  Essen  &  Murray 


DISTRICT  OF  COLUMBIA 
Dan  Olmsted  to  Washington  bureau  chief 
for  United  Press  International  from  news 
desk  chief. 


GEORGIA 

Jeff  Anderson  to  classified  advertising 
manager  at  the  Savannah  Morning  News 
from  assistant  classified  manager  for 
real  estate  at  The  Commercial  Appeal 
in  Memphis,  Tenn. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

NEW  YORK.  .  '  ;  : 

Leonard  P.  Forman 

Leonard  Forman,  56,  has  been  named  sen¬ 
ior  vice  president  and  chief  financial  officer 
of  the  New  York  Times  Co.  He  will  succeed 
John  M.  O’Brien,  59,  who  will  retire  at  the 
end  of  the  year.  Currently  a  senior  vice 
president,  Forman  joined  the  Times  Co.  in 
1996,  serving  as  president  and  CEO  of  its 
magazine  group  from  1998  until  its  sale  to 
Advance  Publications  in  April.  He  was  the  chief  operating  officer 
of  the  Newspaper  Association  of  America  from  1992  to  1994. 


BY  JAMIE  SANTO 


ILLINOIS 

Jeff  Rogers  to  editor  of  The  Register-Mail 
in  Galesburg  from  managing  editor  of  The 
Journal-Standard  in  Freeport.  Rogers 
succeeds  Robert  F.  Harrison,  who  retired. 


IOWA 

Dan  Adams  to  vice  president  of  sales  and 
marketing  for  the  Quad-City  Times  in 
Davenport  and  its  associated  publications 
from  general  manager  of  the  Nickel  Ads 
shopper  in  Portland,  Ore. 


NEW  MEXICO 

Kelly  Brewer  to  editor  of  The  Albuquerque 

Tribune  from  managing  editor.  Brewer 

succeeds  Scott  Ware  (see  “Washington,” 

below). 


OKLAHOMA 
Pete  Esser  to  publisher  of  The  Shawnee 
News-Star  from  publisher  of  The  Oak 
Ridger  in  Oak  Ridge,  Tenn.  Esser 
succeeds  John  Tucker. 


The  Enterprise 


King  Times^l^ews 


tlanburu  Jirportfr 


I  Funds  raised 
'  to  build  first 
Habitat  home 


SOUTH  DAKOTA 
Arnold  Garson,  publisher  and  president  of 
\he  Argus  Leader  in  Sioux  Falls,  elected 
president  of  the  South  Dakota  Newspaper 
Association. 

Bill  Masterson  Jr.,  publisher  of  The  Rapid 
City  Journal,  elected  first  vice  president. 


Tight  tydge? 
proposed 
torcotfNy 
cperabone 


Community  Newspaper  Holdings,  Inc. 

has  sold 

Danbury  (NC)  Reporter 

(4,595  weekly  circulation) 

King  (NC)  Times  News 

(4,098  weekly  circulation) 

Yadkin  (NC)  Enterprise 

(2,361  weekly  circulation) 

Rural  Hall  (NC)  Weekly  Independent 

(725  weekly  circulation) 

to 

Mid-South  Management  Co.,  Inc. 

We  are  pleased  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  in  this  transaction, 


WASHINGTON 
Scott  Ware  to  editor  of  The  Sun  in  Bremer¬ 
ton  from  editor  of  The  Albuquerque  (N.M.) 
Tribune.  Ware  succeeds  Brian  Stallcop. 


MARYLAND 

to  vice  president 
\  of  SunSpot.net, 

!  -^gpr  the  Web  site  of 
The  Sun  in  Baltimore,  from 
general  manager. 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505.820. 2700  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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BY  LUCIA  MOSES 


to  2000  not  only  in  terms  of  share  but  in 
dollar  amounts,  a  sign  of  newspapers’ 
ongoing  challenges  in  the  retail  categoiy. 

In  line  with  top  brand  advertiser  spend¬ 
ing  last  year,  the  top  100  parent  company 
advertisers  also  shifted  share  from  news¬ 
papers  to  TV  and  radio,  despite  an  increase 
in  the  dollars  spent  in  newspapers. 

General  Motors  Corp.,  after  a  dramatic 
increase  in  newspajaer  spending  that 
propelled  it  to  the  No.  1  newspaper 
advertiser  spot  in  1999,  slipped  to  No.  4 
last  year.  Newspapers’  share  of  GM’s 
spending  fell  to  13%  from  21%  in  1999. 
TV’s  share  rose  to  68.1%  from  60.7%  over 
the  same  period.  This  year,  however,  GM 
has  a  new  ad  strategy  that  is  likely  to  fuel 
more  newspaper  ad  spending,  says 
spokeswoman  Margaret  Holmes.  GM  is 
shifting  dollars  and  share  from  national 
media  to  match 
local  dealer  money 
that  will  go  primari- 


Despite  heavy  print  spending  by  advertisers  in 
several  categories  last  year,  newspapers  lost  some  of 
their  market-share  gains  of  1999,  as  ads  related  to 
the  2000  elections  and  Olympics  in  broadcast  media 
drove  down  newspapers’  relative  portion  of  dollars. 
Last  year,  the  top  100  brand  advertisers  in  newspapers  increased 

eir  newspaper  ad  spending  6.8%,  to  |  top  brand  advertisers  in  newspapers. 

5.4  billion,  over  1999,  but  newspapers’  j  The  emphasis  on  print  by  high-tech 

lare  slipped  to  56.3%  from  56.8%,  brands  was  exceptional  last  year,  but  the 

- 1  according  to  an  exclusive  current  slump  is  wiping  out  many  of  the 

!  E^Pl Competitive  Media  gains  in  the  category  this  year,  says  Chuck 

j  Reporting  (CMR)  study.  Paul,  major  accounts  manager  and  director 

*  i  Similarly,  total  newspaper  ad  of  newspaper  client  services  for  New 

I  spending  by  all  companies  '  York-based  CMR  For  this  reason  —  plus 
1  rose  7.2%,  to  $23.9  billion,  ;  the  ongoing  decline  in  newspapers’  retail 
,  but  newspapers’  share  de-  advertising  base  —  CMR  forecasts  news- 

hi  dined  to  24.2%  from  25.4%.  papers’  share  of  advertising  to  drop  further, 

1  TV  got  $4  billion  from  the  '  to  between  22.7%  and  23.2%  in  2001. 
top  100  brand  advertisers  in  |  Mac^s,  which  remained  the  top  news- 
!  newspapers,  an  8.2%  gain,  as  !  paper  brand  advertiser  in  2000,  increased 
-  »  I  its  share  rose  slightly  to  35.8%  |  its  newspaper  spending  by  8.9%,  to  $366.4 
j  from  35.7%.  Radio’s  ad  dollars  1  million,  even  as  newspapers’ share  of  its 
,  J  1  swelled  16.6%,  to  $355.8  j  business  shrunk  to  87.3%  from  88%. 

^  I  million,  as  its  share  rose  to  But  other  top  big  retailers 

j  3.1%  from  2.9%.  j  such  as  Sears,  Roebuck  and  Co., 

At  newspapers,  the  j  J.C.  Penney  Co.  Inc.,  and  Circuit  ^  M 

— — '  biggest  dollar  gains  came  i  City  Stores  Inc.  decreased  their  "  nopnitm 

from  telecommunications,  auto,  '  newspaper  spending  finm  1999 


TOP  100  BRAND  ADVERTISERS  IN  NEWSPAPERS 


.  ■  ■  .  .  r 

NEWSPAPERS 

TELEVISION 

RADIO 

MAGAZINES 

OUTDOOR 

TOTAL  ■ 

2000  1999 

Brand  Advertiser  (Parent  Company) 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLLARS  SHARE 

1  Rank 

Rank 

(In  ttnusands) 

(OtSpendit«) 

j  1 

1 

MMYS  (FEDERATED  DEPT  STORES  INC) 

2000 

366,427.9 

87.3% 

45,896.5 

10.9% 

179.2 

0.0% 

6,424.6 

1.5% 

704.0 

0.2% 

419,632.2 

t 

1999 

336,460.0 

88.0% 

39,891.7 

10.4% 

147.4 

0.0% 

5,283.8 

1.4% 

574.4 

0.2% 

382,357.3 

2 

2 

VALASSIS  COUPONS 

2000 

306,890.9 

100.0% 

0.0 

0.0% 

22.8 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

306,913.7 

(VALASSIS  COMMUNICATIONS  INC) 

1999 

304,799.6 

99.9% 

0.0 

0.0% 

211.2 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

305,010.8 

3 

4 

NEWS  AMERICA  FSI  (NEWS  CORP  LTD) 

2000 

277,907.5 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

277,907.5 

1999 

285,763.1 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

285,7631 

4 

3 

CIRCUIT  CITY  STORES 

2000 

213,475.6 

61.3% 

134.581.4 

38.6% 

0.0 

0.0% 

152.4 

0.0% 

83.0 

0.0% 

348,292.4 

(CIRCUIT  CITY  STORES  INC) 

1999 

292,852.2 

69.2% 

130,002.2 

30.7% 

15.8 

0.0% 

52.0 

0.0% 

209.8 

0.0% 

423,132.0 
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NEWSPAPERS 

TELEVISION 

RADIO 

MAGAZINES 

OUTDOOR 

TOTAL 

2000  1999 

Brand  Advertiser  (Parent  Company) 

DOLURS 

SHARE 

DOLURS 

SHARE 

DOLURS 

SHARE 

DOLURS 

SHARE 

DOLURS 

SHARE 

Rank 

Rank 

(inttwusands) 

(Of  Spending) 

5 

6 

DIUJIRDSIDILURD  INC) 

2000 

208,909.3 

96.6% 

273.2 

0.1% 

480.4 

0.2% 

6,366.3 

2.9% 

211.1 

0.1% 

216,240.3 

1999 

190,658.8 

96.7% 

306.3 

0.2% 

185.9 

0.1% 

5,918.9 

3.0% 

58.2 

0.0% 

197,128.1 

6 

5 

SEARS  (SEARS  ROEBUCK  &  CO) 

2000 

187,234.6 

40.8% 

238,563.2 

52.0% 

27,035.2 

5.9% 

5,240.3 

1.1% 

450.2 

0.1% 

458,523.5 

1999 

227,597.0 

45.2% 

247,415.8 

49.1% 

10,227.1 

2.0% 

17,429.3 

3.5% 

1,243.3 

0.2% 

503,912.5 

7 

10 

BEST  BUY  (BEST  BUY  CO  INC) 

2000 

172,386.4 

63.1% 

90,693.0 

33.2% 

519.8 

0.2% 

9,103.7 

3.3% 

287.5 

0.1% 

272.990.4 

1999 

145,760.0 

57.7% 

102,374.2 

40.5% 

3,964.0 

1.6% 

379.4 

0.2% 

75.4 

0.0% 

252,553.0 

8 

9 

KMART  (KMART  CORP) 

2000 

171.096.5 

47.9% 

168,816.7 

47.2% 

7,363.3 

2.1% 

9,785.4 

2.7% 

348.9 

0.1% 

357,410.8 

1999 

150,923.1 

44.9% 

163,859.7 

48.7% 

15,576.6 

4.6% 

5,979.8 

1.8% 

122.7 

0.0% 

336,461.9 

9 

7 

WARNER  BROS  (AOL  TIME  WARNER  INC) 

2000 

157,853.3 

39.3% 

233,357.4 

58.2% 

3,984.1 

1.0% 

3,742.2 

0.9% 

2,276.2 

0.6% 

401,213.2 

1999 

180,450.9 

45.2% 

211,085.8 

52.9% 

2,764.0 

0.7% 

2,172.4 

0.5% 

2,820.6 

0.7% 

399,293.7 

10 

13 

AT&T  WIRELESS  SERVICE  (AT&T  CORP) 

2000 

148.898.4 

88.5% 

8.949.5 

5.3% 

2,184.5 

1.3% 

3,693.3 

2.2% 

4,445.4 

2.6% 

168,171.1 

1999 

126,601.2 

77.7% 

9,7479 

6.0% 

20,091.1 

12.3% 

2,245.5 

1.4% 

4,156.9 

2.6% 

162,842.6 

11 

24 

VERIZON  WIRELESS  SERVICE 

2000 

135,819.0 

41.8% 

154,338.9 

47.5% 

30,087.2 

9.3% 

14.1 

0.0% 

4,886.8 

1.5% 

325,146.0 

(VERIZON  COMMUNICATIONS) 

1999 

70,212.3 

51.6% 

34,422.1 

25.3% 

25,760.1 

18.9% 

2.5 

0.0% 

5,756.9 

4.2% 

136,153.9 

12 

15 

TARGET  (TARGET  CORP) 

2000 

119.211.2 

38.4% 

137,444.0 

44.2% 

9,541.6 

3.1% 

43,924.7 

14.1% 

727.3 

0.2% 

310,848.8 

1999 

116.430.7 

44.8% 

105,346.7 

40.5% 

8,527.3 

3.3% 

28,372.6 

10.9% 

1,155.8 

0.4% 

259,833.1 

13 

211 

SPRINT  CELLULAR  PHONE  SERVICES 

2000 

116,641.8 

38.7% 

164,534.9 

54.5% 

17,622.7 

5.8% 

328.2 

0.1% 

2,624.2 

0.9% 

301,751.8 

(SPRINT  CORP) 

1999 

10,824.6 

5.0% 

174,199.7 

80.9% 

14,546.2 

6.8% 

13,584.5 

6.3% 

2,184.8 

1.0% 

215,339.8 

14 

29 

VERIZON  WIRELESS  STORE 

2000 

115.603.5 

88.1% 

15,541.2 

11.8% 

0.0 

0.0% 

0.0 

0.0% 

13.1 

0.0% 

131,157.8 

(VERIZON  COMMUNICATIONS) 

1999 

63,164.2 

93.6% 

4.069.3 

6.0% 

267.6 

0.4% 

0.0 

0.0% 

0.0 

0.0% 

67,501.1 

15 

18 

ROBINSONS-MAY  (MAY  DEPT  STORES  CO) 

2000 

114,577.0 

92.9% 

6,203.3 

5.0% 

1,117.4 

0.9% 

1,246.3 

1.0% 

154.7 

0.1% 

123,298.7 

1999 

101.261.9 

93.2% 

5,350.1 

4.9% 

1,334.3 

1.2% 

616.6 

0.6% 

37.3 

0.0% 

108,600.2 

16 

11 

BUENA  VISTA  DISTRIBUTION  CO 

2000 

98,589.5 

36.1% 

164,110.3 

60.1% 

6,994.9 

2.6% 

1,253.6 

0.5% 

2,275.2 

0.8% 

273,223.5 

(WALT  DISNEY  CO) 

1999 

137.450.5 

36.3% 

228.856.3 

60.4% 

9,370.3 

2.5% 

1,044.6 

0.3% 

2,332.7 

0.6% 

379,054.4 

17 

12 

1C  PENNEY  (JC  PENNEY  CO  INC) 

2000 

97.780.0 

31.5% 

183,041.5 

58.9% 

15,128.1 

4.9% 

14,207.7 

4.6% 

574.9 

0.2% 

310,732.2 

1999 

136,681.3 

45.3% 

135,919.0 

45.0% 

14,770.9 

4.9% 

13,480.2 

4.5% 

938.6 

0.3% 

301,790.0 

18 

19 

FOLEYS  (MAY  DEPT  STORES  CO) 

2000 

92,569.3 

92.4% 

6.766.8 

6.8% 

0.0 

0.0% 

822.9 

0.8% 

25.1 

0.0% 

100,184.1 

1999 

88,020.2 

93.4% 

5,382.7 

5.7% 

0.0 

0.0% 

823.3 

0.9% 

22.1 

0.0% 

94,248.3 

19 

202 

VOICESTREAM  WIRELESS  SERVICE 

2000 

85,670.5 

66.2% 

39,448.7 

30.5% 

4,039  1 

3.1% 

171.7 

0.1% 

46.9 

0.0% 

129,376.9 

(VOICESTREAM  WIRELESS  CORP) 

1999 

11,346.1 

54.1% 

9,449.9 

45.0% 

152.1 

0.7% 

0.0 

0.0% 

30.9 

0.1% 

20,979.0 

20 

38 

KOHLS  (KOHLS  CORP) 

2000 

82,563.2 

53.2% 

56,939.8 

36.7% 

15,189.7 

9.8% 

394.9 

0.3% 

140.2 

0.1% 

155.227.8 

1999 

50.047.2 

52.9% 

36,797.4 

38.9% 

6,704.3 

7.1% 

449.8 

0.5% 

537.4 

0.6% 

94,536.1 

21 

16 

SONY  PICTURES  ENTERTAINMENT 

2000 

82,230.4 

41.9% 

102,908.8 

52.5% 

4,616.3 

2.4% 

2,912.2 

1.5% 

3,366.4 

1.7% 

196,034.1 

(SONY  CORP) 

1999 

111,934.8 

36.3% 

181,705.5 

58.9% 

8,289.0 

2.7% 

4,086.8 

1.3% 

2,638.2 

0.9% 

308,654.3 

22 

17 

PARAMOUNT  PICTURES 

2000 

80,5434 

36.5% 

133,017.7 

60.3% 

4,318.1 

2.0% 

546.2 

0.2% 

2,191.3 

1.0% 

220,616.7 

(NATIONAL  AMUSEMENTS  INC) 

1999 

111,026.2 

35.2% 

193,069.6 

61.2% 

5,713.8 

1.8% 

2,8919 

0.9% 

2,842.5 

0.9% 

315,544.0 

23 

23 

FRYS  ELECTRONICS  (FRYS  EUCTRONICS) 

2000 

79,241.2 

98.4% 

1,286.5 

1.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

80,527.7 

1999 

73,583.6 

98.6% 

1,050.1 

1.4% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

74,633.7 

24 

22 

MONTGOMERY  WARDS 

2000 

77,082.8 

56.0% 

43.167.3 

31.3% 

17,280.1 

12.5% 

52.9 

0.0% 

128.5 

0.1% 

137,711.6 

(GENERAL  ELECTRIC  CO) 

1999 

74.123.0 

57.3% 

43.228.4 

33.4% 

12,021.3 

9.3% 

0.0 

0.0% 

8.9 

0.0% 

129,381.6 

25 

14 

UNIVERSAL  STUDIOS 

2000 

76,787.2 

34.8% 

137,170.5 

62.2% 

2,107.2 

1.0% 

864.3 

0.4% 

3,777.2 

1.7% 

220,706.4 

(VIVENDI  UNIVERSAL  SA) 

1999 

125,774.7 

36.0% 

210,738.9 

60.3% 

1,219.7 

0.3% 

6,379.9 

1.8% 

5,554.1 

1.6% 

349,667.3 

26 

35 

DRUMWORKS  STUDIOS 

2000 

76,109.5 

35.5% 

127,094.1 

59.4% 

5,430.0 

2.5% 

540.7 

0.3% 

4,945.5 

2.3% 

214,119.8 

(DREAMWORKS  SKG) 

1999 

52,631.5 

40.1% 

73,724.9 

56.2% 

2,034.6 

1.6% 

642.4 

0.5% 

2,088.8 

1.6% 

131,122.2 

27 

26 

HECHTS  (MAY  DEPT  STORES  CO) 

2000 

75,554.6 

90.3% 

7,760.0 

9.3% 

4.2 

0.0% 

81.2 

0.1% 

270.6 

0.3% 

83,670.6 

1999 

65,988.7 

89.0% 

7,939.4 

10.7% 

0.0 

0.0% 

30.8 

0.0% 

187.5 

0.3% 

74,146.4 

28 

39 

NEW  LINE  CINEMA 

2000 

69,312.2 

42.7% 

88,340.5 

54.4% 

2,452.9 

1.5% 

1.160.3 

0.7% 

1,038.0 

0.6% 

162,303.9 

(AOL  TIME  WARNER  INC) 

1999 

45,326.9 

37.2% 

73,015.3 

59.9% 

1,674.6 

1.4% 

1,658.0 

1.4% 

166.3 

0.1% 

121,841.1 

29 

28 

LORO  &  TAYLOR  (MAY  DEPT  STORES  CO) 

2000 

68,939.7 

95.7% 

17.0 

0.0% 

1,184.6 

1.6% 

1,892.8 

2.6% 

18.5 

0.0% 

72,052.6 

1999 

64,133.3 

95.5% 

58.4 

0.1% 

1,260.7 

1.9% 

1,709.3 

2.5% 

0.0 

0.0% 

67,161.7 

30 

27 

MERVYNS  (TARGET  CORP) 

2000 

67,687.0 

57.4% 

38,694.1 

32.8% 

10,062.8 

8.5% 

1,317.3 

1.1% 

109.6 

0.1% 

117,870.8 

1999 

65,737.0 

59.5% 

33,830.1 

30.6% 

9,754.3 

88% 

1.186.7 

1.1% 

12.3 

0.0% 

110,520.4 

31 

25 

WALGREENS  (WALGREEN  CO) 

2000 

65.509.4 

58.4% 

46,325.5 

41.3% 

87.4 

0.1% 

244.6 

0.2% 

99.2 

0.1% 

112,266.1 

1999 

69,887.8 

68.0% 

32,500.1 

31.6% 

7.7 

0.0% 

239.3 

0.2% 

109.4 

0.1% 

102,744.3 

32 

36 

HOME  DEPOT  (HOME  DEPOT  INC) 

2000 

61,161.8 

22.6% 

179,387.7 

66.2% 

11,542.9 

4.3% 

18,049.7 

6.7% 

635./ 

0.2% 

270,7778 

1999 

51,338.1 

21.4% 

166,691.6 

69.4% 

8,631.1 

3.6% 

13,068.6 

5.4% 

453.2 

0.2% 

240,182.6 

33 

58 

GATEWAY  COUNTRY  (GATEWAY  INC) 

2000 

60,156.5 

55.0% 

38,018.1 

34.8% 

2,346.8 

2.1% 

872.6 

0.8% 

7,992.7 

7.3% 

109,386.7 

1999 

33,299.6 

70.0% 

8,610.9 

18.1% 

2,926.3 

6.1% 

718.2 

1.5% 

2,034.5 

4.3% 

47,589.5 

34 

34 

BLOOMINGDALES 

2000 

58,603.9 

89.5% 

877.3 

1.3% 

2,108.3 

3.2% 

3,909.3 

6.0% 

0.0 

0.0% 

65,498.8 

(FEOERATED  DEPT  STORES  INC) 

1999 

53,471.6 

88.1% 

805.6 

1.3% 

1,737.1 

2.9% 

4,672.8 

7.7% 

0.0 

0.0% 

60,687  1 

35 

91 

DISH  NETWORK  SATEUITE  SYSTEM 

2000 

55,526.3 

63.7% 

6,054.6 

7.0% 

20,203.5 

23.2% 

3,915.3 

4.5% 

1,401.2 

1.6% 

87,100.9 

(ECHOSTAR  COMMUNICATIONS  CORP) 

1999 

23,055.9 

57.1% 

1,812.3 

4.5% 

11,850.5 

29.3% 

3,654.1 

9.0% 

6.8 

0.0% 

40,379.6 

36 

95 

DELL  COMPUTER  PRODUCTS 

2000 

53.289.1 

33.3% 

46,344.0 

29.0% 

00 

0.0% 

60,265.8 

37.7% 

10.6 

0.0% 

159,909.5 

(DELL  COMPUTER  CORP) 

1999 

22,213.5 

14.4% 

60,010.9 

38.8% 

0.0 

0.0% 

72,191.0 

46.7% 

267.8 

0.2% 

154.683.2 

37 

21 

MIRAMAX  FILMS  (WALT  DISNEY  CO) 

2000 

52,949.0 

41.1% 

73,138.7 

56.7% 

1,860.5 

1.4% 

988.6 

0.8% 

0.0 

0.0% 

128,936.8 

1999 

80,763.5 

56.3% 

59,577.4 

41.5% 

1,993.4 

1.4% 

1,170.8 

0.8% 

0.0 

0.0% 

143,505.1 

38 

99 

PACIFIC  BELL  PCS  STORES 

2000 

49,152.0 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

22.0 

0.0% 

49,174.0 

i 

(SBC  COMMUNICATIONS  INC) 

1999 

21,237.7 

99.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

11.0 

0.1% 

21,2487 

39 

47 

NEXraCEUUUR  SERVICE 

2000 

47,899.2 

69.8% 

5,382.0 

7.8% 

7,248.2 

10.6% 

0.0 

0.0% 

8,112.1 

11.8% 

68,641.5 

(NEXTEL  COMMUNICATIONS  INC) 

1999 

38,177.7 

69.4% 

9,706.0 

17.7% 

2,077.8 

3.8% 

0.0 

0.0% 

5,017.7 

9.1% 

54,979.2 
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Brand  Advertiser  (Parent  Company) 

DOLLARS 
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SHARE 
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SHARE 

DOLLARS 

SHARE 

DOLURS  SHARE 

40 

** 

SPRINT  PCS  STORES  (SPRINT  CORP) 

2000 

47,395.7 

99.9% 

2.0 

0.0% 

42.1 

0.1% 

0.0 

0.0% 

16.7 

0.0% 

47,456.5 

1999 

0.0 

0.0% 

85.9 

35.4% 

0.0 

0.0% 

82.3 

34.0% 

74.2 

30.6% 

242.4 

41 

33 

COMPUSA  (COMPUSA  INC) 

2000 

46,866.9 

86.9% 

4,652.8 

8.6% 

1,609.0 

3.0% 

793.2 

1.5% 

0.0 

0.0% 

53.921.9 

1999 

53,580.2 

83.8% 

1,087.6 

1.7% 

9,256.2 

14.5% 

0.0 

0,0% 

35.5 

0.1% 

63,959.5 

42 

45 

WIZ  ELECTRONICS  STORES 

2000 

46,685.4 

91.1% 

4,498.3 

8.8% 

39.0 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

51.222.7 

(CABLEVISION  SYSTEMS  CORP) 

1999 

38,394.1 

95.3% 

1,882.4 

4.7% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

40.276.5 

43 

41 

LIBERTY  TRAVEL  AGENCY 

2000 

46,231.9 

99.5% 

250.2 

0.5% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

46,482.1 

(UBERTY  TRAVEL  INC) 

1999 

42,176.0 

99,1% 

387.0 

0.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

42,563.0 

44 

52 

AT&T  WIRELESS  STORES  (AT&T  CORP) 

2000 

46,0628 

99.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

466.9 

1.0% 

46,529.7 

1999 

36,645.0 

99.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

38.3 

0.1% 

36.683.3 

45 

49 

LAZARUS  (FEDERATED  DEPT  STORE) 

2000 

46,059.8 

89.7% 

4,356.8 

8.5% 

802.4 

1.6% 

141.0 

0.3% 

0.0 

0.0% 

51,360.0 

1999 

37,305.4 

89.2% 

4,161.4 

9.9% 

228.1 

0.5% 

131.1 

0.3% 

1.4 

0.0% 

41,827.4 

46 

104 

LOWES  (LOWES  COS  INC) 

2000 

44,866.6 

28.9% 

94,108.9 

60.7% 

7,011.9 

4.5% 

6,084.0 

3.9% 

3,091.5 

2.0% 

155.162.9 

1999 

20,333.0 

18.6% 

69,006.3 

63.3% 

1,681.8 

1.5% 

15.943.7 

14.6% 

2.060.1 

1.9% 

109.024.9 

47 

30 

OFFICE  DEPOT  (OFFICE  DEPOT  INC) 

2000 

42,642.9 

36.5% 

72,178.8 

61.8% 

163.3 

0.1% 

1,542.1 

1.3% 

239.6 

0.2% 

116,766.7 

1999 

57,861.3 

55.3% 

44,056.1 

42.1% 

0.0 

0.0% 

2,382.2 

2.3% 

371.9 

0.4% 

104,671.5 

48 

31 

PUBLISHERS  CHOICE  VIDEOS 

2000 

42,600.8 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

42.600.8 

(NATIONAL  SYNDICATIONS  INC) 

1999 

57,461.8 

99.6% 

0.0 

0.0% 

0.0 

0.0% 

203.5 

0.4% 

0.0 

0.0% 

57.665.3 

49 

48 

FILENES  (MAY  DEPT  STORES  CO) 

2000 

41,536.6 

84.1% 

4,655.4 

9.4% 

3,091.1 

6.3% 

110.2 

0.2% 

17.4 

0.0% 

49,410.7 

1999 

37,380.1 

85.0% 

3,515.5 

8.0% 

3,009.6 

6.8% 

70.8 

0.2% 

0.0 

0.0% 

43.976.0 

50 

71 

CELLULAR  ONE  CELLULAR  SERVICE 

2000 

40,993.8 

60.3% 

16,504.2 

24.3% 

8.018.6 

11.8% 

0.0 

0.0% 

2,423.1 

3.6% 

67.939.7 

(SBC  COMMUNICATIONS  INC) 

1999 

29,662.1 

58.4% 

19,004.2 

37.4% 

2994 

0.6% 

0.0 

0.0% 

1,827.7 

3.6% 

50,793.4 

51 

51 

PC  RICHARD  (SON 

2000 

38,630.6 

92.7% 

2,986.4 

7.2% 

0.0 

0.0% 

0.0 

0.0% 

37.6 

0.1% 

41.654.6 

(PC  RICHARD  &  SON  INC) 

1999 

36,953.1 

94.1% 

2,204.2 

5.6% 

0.0 

0.0% 

108.9 

0.3% 

0.0 

0.0% 

39^2 

52 

32 

OFFICEMAX  (OFFICEMAX) 

2000 

38,315.6 

75.5% 

12,065.6 

23.8% 

121.6 

0.2% 

0.0 

0.0% 

215.9 

0.4% 

50.718.7 

1999 

56,418.6 

87.6% 

6,791.8 

10.5% 

527.3 

0.8% 

0.0 

0.0% 

643.8 

1.0% 

64.381.5 

53 

76 

BIGS  SPORTING  GOODS 

2000 

35,483.5 

100.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

35,483.5 

(LEONARD  GREEN  &  PARTNERS) 

1999 

28,022.2 

100  0% 

0.0 

0.0% 

0,0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

28,022.2 

54 

50 

BOSE  CORP  AUDIO  PRODUCTS 

2000 

35,145.4 

62.3% 

3,902.9 

6.9% 

5,608.8 

9.9% 

11,716.7 

20.8% 

0.0 

0.0% 

56,373.8 

(BOSE  CORP) 

1999 

37,036.5 

69.3% 

3,768.1 

7.1% 

0.0 

0.0% 

12,635.6 

23.6% 

0.0 

0.0% 

53.440.2 

55 

86 

UNITED  AIRLINES  (UAL  CORP) 

2000 

34,657.8 

45.7% 

35,863.9 

47.3% 

197,0 

0.3% 

2,631.7 

3.5% 

2,491.2 

3.3% 

75,841.6 

1999 

24,897.5 

35.8% 

27,903.3 

40.1% 

1,131.9 

1.6% 

14.832.0 

21,3% 

754.3 

1.1% 

69,519.0 

56 

44 

AMERICAN  AIRLINES  (AMR  CORP) 

2000 

34,608.1 

46.8% 

20,567.2 

27.8% 

960.2 

1.3% 

16,109.2 

21.8% 

1,782.2 

2,4% 

74.026,9 

1999 

39,413.7 

64.6% 

11.937.9 

19.6% 

2.547.0 

4.2% 

5,904.5 

97% 

1.184.1 

1.9% 

60.9872 

57 

** 

NHPLIANCE  l-OPENER  WEB  DEVICE 

2000 

34,543.8 

79.8% 

5,191.8 

12.0% 

0.0 

0.0% 

3,575.3 

8,3% 

0.0 

0.0% 

43J10.9 

(NETPLIANCEINC) 

1999 

1,582.2 

62.9% 

0.0 

0.0% 

131.0 

5.2% 

802.1 

31.9% 

0,0 

0,0% 

2,515.3 

58 

53 

BRANDSMART  (INTERBOND  CORP) 

2000 

34.463.6 

93.8% 

2,278.2 

62% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

36.741.8 

1999 

36,392.8 

96.7% 

1,253.6 

3.3% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37,646.4 

59 

83 

HAVERTYS  FURNITURE  STORES 

2000 

33,736.1 

75.9% 

10,617.0 

23.9% 

0.0 

0.0% 

75.4 

0.2% 

13.0 

0.0% 

44.441.5 

(HAVERTYS) 

1999 

25,940.2 

70.6% 

10,716.6 

29.2% 

0.0 

0.0% 

89.6 

0.2% 

2.3 

0.0% 

36,748.7 

60 

109 

FIRST  UNION  NATL  BANK 

2000 

33,697.1 

82.3% 

4.881.9 

11.9% 

2,246.1 

5.5% 

0.0 

0.0% 

137.9 

0.3% 

40,963.0 

(FIRST  UNION  CORP) 

1999 

18.749.4 

31.8% 

37,715.2 

64.0% 

2,307.6 

3.9% 

48.3 

0.1% 

99.6 

0.2% 

58.920.1 

61 

65 

BURDINES 

2000 

32,737.0 

83.8% 

6.253.7 

16.0% 

0.0 

0.0% 

20.0 

0.1% 

60.8 

0.2% 

39,071.5 

(FEDERATED  DEPT  STORES  INC) 

1999 

31,058.6 

79.0% 

8,176.8 

20.8% 

0.0 

0.0% 

55.0 

0,1% 

17.8 

0.0% 

39,308.2 

62 

66 

RICHS  (FEDERATED  DEPT  STORES  INC) 

2000 

32,720.8 

90.0% 

2.528.9 

7.0% 

776.9 

2.1% 

319.2 

0.9% 

12.6 

0.0% 

36.358.4 

1999 

30,980.6 

90.5% 

2,530.5 

7.4% 

590.0 

1.7% 

125.1 

0.4% 

21.6 

0.1% 

34.2478 

63 

82 

GOOD  GUYS  (GOOD  GUYS  INC) 

2000 

32,353.8 

86.4% 

5,105.7 

13.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37,4595 

1999 

26,273.4 

88.4% 

3,281.8 

11.0% 

163.8 

06% 

00 

0.0% 

0.0 

0.0% 

29,7190 

64 

237 

VIOXX  OSTEOARTHRITIS  RX 

2000 

30,801.6 

19.2% 

84,988.5 

52.9% 

00 

0.0% 

45,010.2 

28.0% 

0.0 

0.0% 

160.800.3 

(MERCK  &  CO  INC) 

1999 

5,284.0 

29.8% 

5.335.5 

30.1% 

0.0 

0.0% 

7,108.5 

40.1% 

0.0 

0.0% 

17.728.0 

65 

80 

FIDEUTY  INVESTMENTS  (FMR  CORP) 

2000 

30,800,7 

73.6% 

586.3 

1.4% 

0.0 

0.0% 

10,467.8 

25.0% 

0.0 

0.0% 

41,854.8 

1999 

27,104.8 

67.9% 

0.0 

0,0% 

0.0 

0.0% 

12,800.4 

32.1% 

0,0 

0.0% 

39,905.2 

66 

60 

GIANT  FOOD  STORES 

2000 

30,796.9 

92.8% 

2,218.5 

6.7% 

0.0 

0.0% 

0.0 

0.0% 

166.4 

0.5% 

33.1818 

(KONINKLIJKE  AHOLD  NV) 

1999 

31,990.5 

90.1% 

3,439.7 

9.7% 

12.7 

0.0% 

0.0 

0.0% 

47.8 

0.1% 

35.490.7 

67 

56 

FAMOUS-BARRCO 

2000 

30,780.4 

88.0% 

2,235.0 

6.4% 

1,887.4 

5.4% 

60.1 

0,2% 

30.9 

0.1% 

34,993.8 

(MAY  DEPT  STORES  CO) 

1999 

34,238.0 

90.2% 

2,666.4 

7.0% 

1,004.4 

2.6% 

15.7 

0.0% 

18.0 

0.0% 

37.942.5 

68 

224 

GENERAL  MOTORS  CORP  AUTOS  &  TRUCKS 

2000 

30,633.7 

76.9% 

2,007.6 

5.0% 

89.2 

0.2% 

227.6 

0.6% 

6.860.9 

17.2% 

39.819.0 

(GENERAL  MOTORS  CORP) 

1999 

8,716.8 

33.8% 

2,973.5 

11.5% 

0.0 

0.0% 

13.199.1 

51.1% 

929.7 

3.6% 

25.819.1 

69 

68 

BOSCOVS  (BOSCOVS  DEPT  STORE) 

2000 

30,057.3 

88.7% 

3,821.2 

11.3% 

0.0 

0.0% 

0.0 

0.0% 

3.8 

0.0% 

33.882.3 

1999 

30,240.7 

87.5% 

4,332.1 

12.5% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

34,572.8 

70 

98 

BANK  OF  AMERICA 

2000 

28,877.4 

39.8% 

23,968.0 

33.1% 

10,579.5 

14.6% 

5,591.2 

7.7% 

3,489.4 

4.8% 

72.505.5 

(BANK  OF  AMERICA  CORP) 

1999 

21,603.2 

70.4% 

1,903.9 

6.2% 

5,761.2 

18.8% 

695.9 

2.3% 

738.7 

2.4% 

30.702.9 

71 

20 

20TH  CENTURY  FOX  FILMS 

2000 

28,615.2 

31.6% 

57,957.0 

64.0% 

706.4 

0.8% 

1,728.9 

1.9% 

1,490.2 

1.6% 

90,497.7 

(NEWS  CORP  LTD) 

1999 

83,293.7 

38.3% 

128,436.5 

59.0% 

1,516.5 

0.7% 

2,575.0 

1.2% 

1,801.5 

0.8% 

217,623.2 

72 

79 

CARMAX  (CIRCUIT  CITY  STORES  INC) 

2000 

28,438.0 

60.3% 

18,384.9 

39.0% 

0.0 

0.0% 

0.0 

0.0% 

316.9 

0.7% 

47.1398 

1999 

27,157.1 

47.1% 

29.767.7 

51.7% 

0.0 

0.0% 

120.1 

0.2% 

581.1 

1.0% 

57,626.0 

73 

74 

KAUFMANNS  CO  (MAY  DEPT  STORES  CO) 

2000 

27,691.5 

89.5% 

2,941.3 

9.5% 

34.8 

0.1% 

57.8 

0.2% 

231.7 

0.7% 

30.957.1 

1999 

29,079.7 

90.8% 

2,807.0 

8.8% 

0.0 

0.0% 

59.1 

0.2% 

92.4 

0.3% 

32,038.2 

74 

37 

OMNIPOINT  WIRELESS  SERVICE 

2000 

26,877.2 

94.1% 

0.0 

0.0% 

1,640.9 

5.7% 

0.0 

0.0% 

57.3 

0.2% 

28.575.4 

(OMNIPOINT  COMMUNICATIONS  SERVICES) 

1999 

50,442.8 

95.7% 

0.0 

0.0% 

2,141.0 

4.1% 

7.6 

0.0% 

143.1 

0.3% 

52,734.5 
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NEWSPAPERS 

TELEVISION 

RADIO 

MAGAZINES 

OUTDOOR 

TOTAL  i 

2000  1999 

Brand  Advertiser  (Parent  Company) 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLLARS 

SHARE 

DOLURS 

SHARE 

DOLURS  SHARE 

Rank 

Rank 

(In  thousands) 

(Of  Spending) 

75 

73 

NORTHWEST  MRUNES 

2000 

26,780.0 

58.4% 

5,239.9 

11.4% 

2,574.4 

5.6% 

10,430.2 

22.7% 

847.0 

1.8% 

45,871.5  ’ 

(N0RTNWEnAIRUNES(»RP) 

1999 

29,274.2 

55.6% 

4,562.4 

8.7% 

4,680.6 

8.9% 

13,042.1 

24.8% 

1,059.2 

2.0% 

52,618.5  1 

76 

101 

KROGER (KROGER  CO) 

2000 

26,428.5 

51.4% 

20,493.4 

399% 

768.6 

1.5% 

92.2 

0.2% 

3,642.8 

7.1% 

51,425.5  1 

1999 

21,085.4 

51.8% 

16,837.6 

41.3% 

380.6 

0.9% 

307.5 

0.8% 

2,126.3 

5.2% 

40,737.4  ! 

77 

42 

BUICK  AUTOS  (GENERAL  MOTORS  CORP) 

2000 

26,285.4 

50.4% 

25,435.1 

48.8% 

346.2 

0.7% 

37.2 

0.1% 

35.6 

0.1% 

52,139.5 

i 

1999 

40,367.7 

64.4% 

21,042.2 

33.5% 

729.0 

1.2% 

217.6 

0.3% 

368.1 

0.6% 

62,724.6 

i  78 

63 

ECKERDUC  PENNEY  CO  INC) 

2000 

25,896.5 

56.2% 

14,572.1 

31.6% 

1,330.8 

2.9% 

3,685.1 

8.0% 

595.0 

1.3% 

46,079.5 

1999 

31,527.1 

56.6% 

15,324.0 

27.5% 

1,162.3 

2.1% 

7,269.8 

13.1% 

378.5 

0.7% 

55,661.7 

79 

** 

MITSUBISHI  AUTOS 

2000 

25,563.7 

97.7% 

532.7 

2.0% 

0.0 

0.0% 

0.0 

0.0% 

57.6 

0.2% 

26,154.0 

(MITSUBISHI  MOTORS  CORP) 

1999 

178.6 

40.9% 

258.4 

59.1% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

437.0 

;  80 

108 

APPLE  VACATIONS  TRAVEL 

2000 

25,012.6 

97.2% 

509.2 

2.0% 

91.1 

0.4% 

89.6 

0.3% 

24.0 

0.1% 

25,726.5 

(APPLE  VACATIONS) 

1999 

18,971.3 

96.7% 

496.6 

2.5% 

69.3 

0.4% 

7.7 

0.0% 

67.2 

0.3% 

19,612.1 

81 

90 

BEU  ATLANTIC  RESIDENTIAL  PHONE 

2000 

24,409.1 

69.1% 

9,571.6 

27.1% 

1,356.2 

3.8% 

0.0 

0.0% 

0.0 

0.0% 

35,336.9 

SERVICES  (VERIZON  COMMUNICATIONS) 

1999 

23,249.1 

47.7% 

19,116.6 

39.2% 

6,389.8 

13.1% 

23.6 

0.0% 

1.2 

0.0% 

48,780.3 

:  82 

81 

OSHMANS 

2000 

23,911.5 

99.9% 

0.0 

0.0% 

0.0 

0.0% 

8.4 

0.0% 

19.5 

0.1% 

23,939.4  ! 

(OSHMANS  SPORTING  GOODS  INC) 

1999 

26,643.3 

99.5% 

111.7 

0.4% 

4.7 

0.0% 

20.0 

0.1% 

0.0 

0.0% 

26,779.7  1 

83 

125 

VIDEO  PROTESSOR  VIDEOS  (DOM  INC) 

2000 

23,590.6 

89.0% 

2,925.8 

11.0% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

26,516.4  1 

1999 

17,358.0 

92.4% 

1,421.4 

7.6% 

12.0 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

18,791.4  ! 

;  84 

70 

BELLSOUTH  MOBILITY  CELLULAR 

2000 

23,370.5 

51.2% 

8,860.8 

19.4% 

7,877.3 

17.3% 

68.4 

0.1% 

5,436.5 

11.9% 

45,613.5  1 

SERVICE  (BEUSOUTH  CORP) 

1999 

29,754.2 

60.0% 

8,848.4 

17.8% 

6.176.3 

12.5% 

2,051.5 

4.1% 

2,753.8 

5.6% 

49,584.2  I 

85 

92 

LA-Z-BOY  FURNITURE  GALLERIES 

2000 

23,195.9 

63.0% 

13,407.8 

36.4% 

0.0 

0.0% 

0.0 

0.0% 

243.3 

0.7% 

36,847.0  I 

, 

(LA-Z-BOY  CHAIR  CO) 

1999 

22,750.0 

68.2% 

10,391.1 

31.1% 

0.0 

0.0% 

0.0 

00% 

221.0 

0.7% 

33,362.1  ! 

86 

55 

ATtTLONG  DISTANCE 

2000 

22,705.8 

72.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

8,421.9 

27.1% 

31,127.7  ! 

PHONE  SERVICES  (ATATCORP) 

1999 

34,670.0 

88.5% 

0.0 

0.0% 

0.0 

0.0% 

159.2 

0.4% 

4,358.5 

11.1% 

39,187.7  ; 

87 

62 

STAPLES (STAPLES  INC) 

2000 

22,362.0 

24.6% 

67,426.6 

74.2% 

1,018.1 

1.1% 

65.0 

0.1% 

21.1 

0.0% 

90,892.8  j 

1999 

31,549.6 

41.3% 

40,511.3 

53.1% 

3,866.5 

5.1% 

360.2 

0.5% 

73.5 

0.1% 

76,361.1  j 

88 

78 

SOUTHWEST  AIRLINES 

2000 

22,265.3 

18.6% 

85,673.6 

71.6% 

6,240.9 

5.2% 

1,614.1 

1.3% 

3,928.3 

3.3% 

119,722.2  j 

(SOUTHWEST  AIRLINES) 

1999 

27,600.2 

24.8% 

72,184.1 

64.8% 

5,990.0 

5.4% 

1,604.2 

1.4% 

3,934.3 

3.5% 

111,312.8  1 

89 

89 

HBO  CABLE  TV  (AOL  TIME  WARNER  INC) 

2000 

22,194.0 

34.0% 

5,600.4 

8.6% 

4,607.0 

7.1% 

30,175.4 

46.3% 

2,623.7 

4.0% 

65,200.5  ! 

1999 

23,466.2 

30.3% 

12,173.9 

15.7% 

4,202.9 

5.4% 

36,245.4 

46.8% 

1,321.6 

1.7% 

77,410.0  ! 

^  90 

152 

TWC  TIME  WARNER  CABU  CO 

2000 

21,769.0 

60.5% 

12,540.2 

34.9% 

106.4 

0.3% 

90.5 

0.3% 

1,452.2 

4.0% 

35,958.3  : 

(AOL  TIME  WARNER  INC) 

1999 

14,426.5 

55.7% 

10,895.8 

42.1% 

0.0 

0.0% 

0.0 

0.0% 

562.3 

2.2% 

25,884.6  ; 

91 

46 

US  WEST  COMMUNICATIONS 

2000 

21,724.8 

47.1% 

18,250.8 

39.5% 

6,198.2 

13.4% 

0.0 

0.0% 

0.0 

0.0% 

46,173.8  I 

I 

PHONE  SERVICES  (US  WEST  INC) 

1999 

38,362.7 

54.5% 

21,843.9 

31.0% 

10,221.6 

14.5% 

0.0 

0.0% 

0.0 

0.0% 

70,428.2  1 

•  92 

54 

WASHINGTON  MINT  (WASHINGTON  MINT) 

2000 

21,531.1 

89.9% 

0.0 

0.0% 

0.0 

0.0% 

2,410.3 

10.1% 

0.0 

0.0% 

23,941.4  i 

1999 

36,281.6 

95.3% 

0.0 

0.0% 

0.0 

0.0% 

1,801.7 

4.7% 

0.0 

0.0% 

38,083.3  : 

93 

145 

CHARLES  SCHWAB 

2000 

21,487.8 

15.8% 

85,783.6 

63.1% 

60.0 

0.0% 

28,521.7 

21.0% 

0.0 

0.0% 

135,853.1  i 

(CHARLES  SCHWAB  CORP) 

1999 

15,059.2 

15.0% 

72,002.7 

71.9% 

0.0 

0.0% 

13,109.3 

13.1% 

0.0 

0.0% 

100,171.2  ; 

;  94 

111 

PRILOSEC  HEARTBURN  RX 

2000 

20,893.3 

19.4% 

54,224.5 

50.5% 

3,391.6 

3.2% 

28,959.5 

26.9% 

0.0 

0.0% 

107,468.9  ; 

(ASTRAZENECA  PLC) 

1999 

18,705.2 

23.3% 

41,127.8 

51.3% 

193.2 

0.2% 

20,119.3 

25.1% 

0.0 

0.0% 

80,145.5  ! 

95 

102 

BANK  ONE  (BANK  ONE  CORP) 

2000 

20,888.8 

79.1% 

3,349.5 

12.7% 

1,973.8 

7.5% 

137.1 

0.5% 

45.5 

0.2% 

26,394.7  , 

1999 

21,001.2 

72.1% 

4,422.4 

15.2% 

2,478.4 

8.5% 

812.9 

2.8% 

400.3 

1.4% 

29,115.2  1 

96 

59 

HERTZ  RENT  A  CAR  (FORD  MOTOR  CO) 

2000 

20,855.5 

41.0% 

22,545.9 

44.3% 

92.6 

0.2% 

6,749.7 

13.3% 

669.2 

1.3% 

50,912.9  i 

1999 

32,201.7 

45.8% 

30,562.5 

43.4% 

8.4 

0.0% 

7,219.6 

10.3% 

387.8 

0.6% 

70,380.0  I 

97 

124 

CVS  DRUG  STORE  (CVS  CORP) 

2000 

20,749.1 

74.7% 

5,457.7 

19.7% 

988.2 

3.6% 

157.1 

0.6% 

414.7 

1.5% 

27,766.8  j 

1999 

17,426.3 

51.6% 

11,762.0 

34.8% 

3,484.8 

10.3% 

835.3 

2.5% 

266.4 

0.8% 

33,774.8  i 

98 

252 

WELLS  FARGO  BANK 

2000 

20,671.2 

39.2% 

11,177.9 

21.2% 

17,616.3 

33.4% 

50.5 

0.1% 

3,254.6 

6.2% 

52,770.5  ' 

(WELLS  FARGO  &  CO) 

1999 

2,912.3 

11.3% 

9,628.3 

37.5% 

9,134.9 

35.6% 

67.1 

0.3% 

3,924.1 

15.3% 

25,666.7  i 

99 

168 

US  AIRWAYS  (US  AIRWAYS  GROUP) 

2000 

20,451.6 

65.5% 

5,429.8 

17.4% 

2,270.7 

7.3% 

2,690.6 

8.6% 

395.3 

1.3% 

31,238.0  j 

1999 

13,453.2 

72.7% 

837.1 

4.5% 

1,693.7 

9.2% 

2210.8 

11.9% 

308.8 

1.7% 

18,503.6  1 

100 

69 

RADIOSHACK  (RADIOSHACK  CORP) 

2000 

20,322.1 

10.8% 

150,507.8 

80.1% 

16,884.1 

9.0% 

203.0 

0.1% 

78.3 

0.0% 

187,995.3  j 

! 

1999 

30,053.3 

23.5% 

89,049.4 

69.7% 

6,117.2 

4.8% 

982.9 

0.8% 

1,593.1 

1.2% 

127,795.9  1 

1 

1 

TOP  100  TOTAL 

2000 

6390,562.6 

56.3% 

4,066,560.3 

35.8% 

355,762.5 

3.1% 

426,983.3 

3.8% 

110,253.8 

1.0% 

11350,122.5  1 

1999 

5,983,0072 

56.8% 

3,759,092.3 

35.7% 

305,113.8 

2.9% 

410,599.6 

3.9% 

79247.7 

0.8% 

10,537,060.6  i 

1 

AU  OTHER  TOTAL 

2000 

17,516,312.7 

20.0% 

46,982,050.8 

53.8% 

3,316,416.4 

3.8% 

17262,938.3 

19.8% 

2287,533.4 

2.6% 

87,365251.6 

1999 

16,304.680.5 

21.1% 

41,381,717.6 

53.6% 

2,531,524.5 

3.3% 

15,119,346.0 

19.6% 

1,914,554.0 

2.5% 

77251,822.6 

GRAHD  TOTAL 

2000 

23,9063753 

242% 

51,048,611.1 

51.7% 

3,672,178.9 

3.7% 

17,689.921.6 

17.9% 

2297,7872 

2.4% 

98,715374.1 

1999 

22287,687.7 

25.4% 

45,140,809.9 

51.4% 

2^6389 

32% 

15,529,945.6 

17.7% 

1,993601.7 

2.3% 

87.7883832 

TOP  100  PARENT  COMPANIES  OF  ADVERTISERS  IN  NEWSPAPERS 


NEWSPAPERS  TELEVISION  RADIO  MAGAZINES  OUTDOOR  TOTAL 

2000  1999  COMPANY  DOLLARS  SHARE  DOLLARS  SHARE  DOLLARS  SHARE  DOLURS  SHARE  DOLLARS  SHARE 

Rank  Rank  (h  thousands)  (Of  Spending) 


1 

2 

FEDERATED  DEPt  STORES  INC 

2000 

581,161.4 

85.9% 

68,031.6 

10.1% 

4,162.5 

0.6% 

22,419.2 

3.3% 

782.0 

0.1% 

676,556.7 

1999 

536,201.2 

86.5% 

62,858.4 

10.1% 

3,009.4 

0.5% 

17,477.1 

2.8% 

615.2 

0.1% 

620,161.3 

3 

MAY  DEPT  STORES  CO 

2000 

467,925.3 

91.2% 

32,020.2 

6.2% 

8,024.6 

1.6% 

4,340.2 

0.8% 

748.9 

0.1% 

513,059.2 

_ 

1999 

431,791.7 

91.6% 

29,282.1 

6.2% 

6,761.5 

1.4% 

3,350.1 

0.7% 

357.3 

0.1% 

471,542.7 
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2000  1999 

Rank  Rank 

COMPANY 

NEWSPAPERS 

DOLLARS  SHARE 

On  thousands)  (Oi  Spending) 

TELEVISION 

DOLLARS  SHARE 

RADIO 

DOLURS  SHARE 

MAGAZINES 

DOLLARS  SHARE 

OUTDOOR 

DOLLARS  SHARE 

TOTAL 

3 

4 

NEWS  CORP  LTD 

2000 

395,054.8 

57.5% 

193,892.9 

28.2% 

34,239.5 

5.0% 

51,497.8 

7.5% 

12,238.8 

1.8% 

686,923.8 

1999 

407,335.6 

61.6% 

151,542.3 

22.9% 

31,002.8 

4.7% 

61,501.4 

9.3% 

9,805.8 

1.5% 

661.187.9 

4 

1 

GENERAL  MOTORS  CORP 

2000 

369,654.8 

13.0% 

1,935,772.6 

68.1% 

39,891.1 

1.4% 

474.387.4 

16.7% 

24,418.3 

0.9% 

2.844,124.2 

1999 

618,227.4 

21.0% 

1,783,418.4 

60.7% 

29,188.1 

1.0% 

484,775.0 

16.5% 

24.827.6 

0.8% 

2,940,436.5 

5 

13 

VERIZON  COMMUNICATIONS 

2000 

348,200.0 

46.9% 

304,609.6 

41.1% 

72,118.2 

9.7% 

4,118.7 

0.6% 

12,884.2 

1,7% 

741,930.7 

1999 

176,240.9 

52.6% 

85,385.9 

25.5% 

54,004.0 

16.1% 

11,726.7 

3.5% 

8,000.0 

2.4% 

335,357.5  i 

6 

6 

AOL  TIME  WARNER  INC 

2000 

340,114.9 

23.6% 

683,952.7 

47.4% 

51.417.1 

3.6% 

351,138.0 

24.3% 

15,516.6 

1.1% 

1,442,139.3 

1999 

320,950.7 

27.9% 

484,776.5 

42.1% 

41,179.0 

3.6% 

293,575.6 

25.5% 

11,466.3 

1,0% 

1,151,948.1 

7 

7 

VALASSIS  COMMUNICATIONS  INC 

2000 

306,894.9 

100.0% 

0.0 

0.0% 

22.8 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

306,917.7 

1999 

304,799.6 

99.9% 

0.0 

0.0% 

211.2 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

305,010.8 

8 

8 

WALTOISNEYCO 

2000 

264,879.6 

25.1% 

628,537.5 

59.6% 

33,568.3 

3.2% 

112,212.3 

10.6% 

15,300.2 

1.5% 

1,054,497.9 

1999 

287,112.6 

31.5% 

505,544.2 

55.5% 

25,446.7 

2.8% 

76,991.2 

8.5% 

15,408.8 

1.7% 

910,503.5 

9 

10 

ATtTCORP 

2000 

258,147.7 

31.5% 

468,752.3 

57.1% 

56,395.8 

6.9% 

20,913.4 

2.5% 

16,083.6 

2.0% 

820,292.8 

1999 

245,123.2 

29.6% 

505,089.4 

60.9% 

40,954.8 

4.9% 

27,521.6 

3.3% 

10,019.4 

1.2% 

828,708.4 

10 

5 

CIRCUIT  CITY  STORES  INC 

2000 

242,665.7 

61.0% 

154,733.6 

38.9% 

0.0 

0.0% 

152.4 

0.0% 

399.9 

0.1% 

397,951.6 

1999 

320,977.4 

66.6% 

160,032.7 

33.2% 

15.8 

0.0% 

172.1 

0.0% 

790.9 

0.2% 

481.988.9 

11 

19 

SBC  COMMUNICATIONS  INC 

2000 

224,834.3 

48.9% 

162,693.3 

35.4% 

58,022.0 

12.6% 

3,901.2 

0.8% 

10,376.9 

2.3% 

459,827.7 

1999 

145,738.9 

42.8% 

141,703.1 

41.6% 

43,552.3 

12.8% 

1,741.9 

0.5% 

7,701.6 

2.3% 

340,437.8 

12 

11 

TARGET  CORP 

2000 

220,737.4 

46.0% 

185,918.9 

38.8% 

24,890.7 

5.2% 

47,113.3 

9.8% 

845.4 

0.2% 

479,505.7 

1999 

221,263.3 

51.8% 

149,388.0 

35.0% 

24,893.1 

5.8% 

30,166.9 

7.1% 

1,452.5 

0.3% 

427,163.8 

13 

9 

SEARS  ROEBUCK  t  CO 

2000 

212,043.5 

33.4% 

355,416.9 

56.0% 

36,171.8 

5.7% 

30,529.4 

4.8% 

812.9 

0.1% 

634,974.5 

1999 

245,428.2 

35.7% 

371,179.4 

54.0% 

20,202.9 

2.9% 

48,995.6 

7.1% 

1,487.4 

0.2% 

687,293.5 

14 

12 

DILLARDS  INC 

2000 

208,986.7 

96.5% 

273.2 

0.1% 

480.4 

0.2% 

6,711.9 

3.1% 

211.1 

0.1% 

216.663.3 

1999 

193,472.8 

%.7% 

462.2 

0.2% 

185.9 

0.1% 

5,918.9 

3.0% 

65.4 

0.0% 

200,105.2 

15 

83 

SPRINT  CORP 

2000 

187,863.3 

28.3% 

429,916.3 

64.9% 

21,242.4 

3.2% 

18,999.7 

2.9% 

4,711.1 

0.7% 

662.732.8 

1999 

30.932.6 

6.2% 

413,337.1 

82.7% 

20,581.4 

4.1% 

31,538.0 

6.3% 

3,194.1 

0.6% 

499,583.2 

16 

18 

BEST  BUY  CO  INC 

2000 

172,755.5 

59.5% 

104,861.2 

36.1% 

519.8 

0.2% 

11,913.0 

4.1% 

287.5 

0.1% 

290,337.0 

1999 

146,000.5 

57.7% 

102,615.6 

40.6% 

3,964.0 

1.6% 

402.8 

0.2% 

75.4 

0.0% 

253,058.3 

I 

16 

KMART  CORP 

2000 

171.197.6 

45.8% 

184,083.8 

49.3% 

7,363.3 

2.0% 

10,461.5 

2.8% 

348.9 

0.1% 

373,455.1 

1999 

150,985.4 

44.6% 

165,788.6 

48.9% 

15,582.0 

4.6% 

6,415.8 

1.9% 

122.7 

0.0% 

338.894  5 

18 

22 

FORD  MOTOR  CO 

2000 

154,150.4 

13.3% 

717,535.6 

62.0% 

21,468.8 

1.9% 

250.028.6 

21.6% 

13,332.4 

1.2% 

1.156,515.8 

1999 

136,517.6 

11.1% 

718,480.0 

58.4% 

21,927.3 

1.8% 

334,383.9 

27.2% 

19,0108 

1.5% 

1,230,319.6 

19 

20 

SONY  CORP 

2000 

146,794.5 

22.9% 

382,382.0 

59.8% 

13,788.3 

2.2% 

91,482.6 

14.3% 

5,259.4 

0.8% 

639,706.8 

1999 

140,844.4 

22.9% 

341,765.0 

55.5% 

12,673.0 

2.1% 

114,765.6 

18.6% 

5,483.6 

0.9% 

615,531.6 

20 

17 

NATIONAL  AMUSEMENTS  INC 

2000 

141,297.5 

19.4% 

406,536.4 

55.9% 

56,495.3 

7.8% 

103,610.1 

14.3% 

18,931.7 

2.6% 

726,871.0 

i 

1999 

147,804.1 

20.7% 

416,606.3 

58.3% 

43,284.5 

6.1% 

88,2279 

12.3% 

18,767.8 

2.6% 

714.690  6 

21 

21 

VIVENDI  UNIVERSAL  SA 

2000 

127,968.6 

24.4% 

255,486.7 

48.6% 

19,936.8 

3.8% 

100,700.4 

19.2% 

21,356.0 

4.1% 

525,448.5 

1999 

137,044.1 

27.0% 

237,169.0 

46.7% 

9,914.0 

2.0% 

101,747.1 

20.0% 

21,925.6 

4.3% 

507,799.8 

22 

14 

JC  PENNEY  CO  INC 

2000 

124,060.8 

34.1% 

202,169.8 

55.5% 

16,486.8 

4.5% 

20,056.0 

5.5% 

1,267.6 

0.3% 

364,041.0 

1999 

168,293.1 

45.0% 

166,254.7 

44.4% 

16,016.1 

4.3% 

22,303.4 

6.0% 

1,446.0 

0.4% 

374,313.3 

23 

23 

NATIONAL  SYNDICATIONS  INC 

2000 

123,745.8 

97.7% 

1,867.3 

1.5% 

0.0 

0.0% 

1,076.8 

0.8% 

0.0 

0.0% 

126,689.9 

1999 

120,870.4 

93.3% 

8,167.3 

6.3% 

0.0 

0.0% 

549.8 

0.4% 

0.0 

0.0% 

129,587.5 

24 

24 

GENERAL  aECTRIC  CO 

2000 

109,011.9 

24.6% 

245,067.0 

55.4% 

37,968.6 

8.6% 

48.519.5 

11.0% 

2,159.0 

0.5% 

442.726.0 

1999 

100,967.5 

28.4% 

178,293.9 

50.1% 

26,589.0 

7.5% 

47,759.4 

13.4% 

2,100.7 

0.6% 

355,7105 

25 

25 

DAIMLERCHRYSLER  AG 

2000 

107,866.8 

6.5% 

1,214,236.4 

72.8% 

26,847.2 

1.6% 

300,142.3 

18.0% 

17,941.1 

1.1% 

1,667.033.8 

1999 

99,267.1 

6.6% 

1,042,913.0 

69.0% 

25,678.8 

1.7% 

328,562.7 

21.7% 

14,315.7 

0.9% 

1,510,737.3 

1  26 

42 

DREAMWORKS  SKG 

2000 

101,284.6 

30.0% 

220,603.2 

65.4% 

7,553.5 

2.2% 

3,166.4 

0.9% 

4,950.3 

1.5% 

337,558.0 

1999 

53,129.8 

33.1% 

101,358.3 

63.2% 

2,467.3 

1.5% 

1,360.0 

0.8% 

2.088.8 

1.3% 

160,404.2 

27 

26 

GATEWAY  INC 

2000 

98,214.3 

33.1% 

168,936.9 

56.9% 

2,676.1 

0.9% 

18,834.2 

6.3% 

8,307.5 

2.8% 

296,969.0 

1999 

83,056.4 

35.9% 

116,213.1 

50.2% 

3,457.0 

1.5% 

26,099.4 

11.3% 

2,558.5 

1.1% 

231.384.4 

28 

30 

IBM  CORP 

2000 

91,572.7 

22.0% 

203,845.5 

49.0% 

10,148.3 

2.4% 

108,545.6 

26.1% 

1,940.1 

0.5% 

416.052.2 

1999 

69,020.8 

21.5% 

142,275.2 

44.2% 

11,748.4 

3.7% 

97,581.1 

30.3% 

1,106.0 

0.3% 

321,731.5  , 

29 

192 

VOICESTREAM  WIRELESS  CORP 

2000 

90,802.7 

66.1% 

41,988.7 

30.6% 

4,333.7 

3i% 

207.5 

0.2% 

49.9 

0.0% 

137,382.5 

1999 

11,346.1 

54.0% 

9,450.6 

45.0% 

160.7 

0.8% 

17.0 

0.1% 

30.9 

0.1% 

21,005.3 

30 

43 

KOHLS  CORP 

2000 

82,563.2 

53.2% 

56,939.8 

36.7% 

15,189.7 

9.8% 

394.9 

0.3% 

140.2 

0.1% 

155,227.8 

1999 

50,047.2 

52.9% 

36,797.4 

38.9% 

6,738.5 

7.1% 

449.8 

0.5% 

537.4 

0.6% 

94.570.3 

31 

28 

FRYS  ELECTRONICS 

2000 

79,241.2 

98.4% 

1,286.5 

1.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

80,527.7 

1999 

73,583.6 

98.6% 

1,050.1 

1.4% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

74,633.7 

32 

33 

HOME  DEPOT  INC 

2000 

72,882.4 

24.4% 

194,397.6 

65.0% 

11,663.6 

3.9% 

19,499.6 

6.5% 

649.2 

0.2% 

299.092.4 

1999 

59,573.3 

23.9% 

166,900.9 

67.0% 

8,697.3 

3.5% 

13,640.1 

5.5% 

469.7 

0.2% 

249.281.3 

33 

32 

KROGER  CO 

2000 

67,041.7 

56.6% 

45,288.6 

38.2% 

1,213.6 

1.0% 

92.2 

0.1% 

4,865.0 

4.1% 

118.501.1 

1999 

59,981.9 

56.3% 

41,108.3 

38.6% 

U36.1 

1.2% 

307.5 

0.3% 

3,995.5 

3.7% 

106,6293 

34 

29 

WALGREEN  CO 

2000 

65,509.4 

58.3% 

46,362.9 

41.3% 

87.4 

0.1% 

249.9 

0.2% 

99.2 

0.1% 

112,308.8 

1999 

69,887.8 

67.3% 

33,575.9 

32.3% 

18.8 

0.0% 

239.3 

0.2% 

109,4 

0.1% 

103,831.2 

35 

102 

DELL  COMPUTER  CORP 

2000 

65,321.2 

33.4% 

65,411.6 

33.5% 

66.1 

0.0% 

64,610.7 

33.1% 

78.1 

0.0% 

195.487.7 

1999 

24,432.8 

15.5% 

60,010.9 

38.1% 

74.8 

0.0% 

72,842.9 

46.2% 

310.1 

0.2% 

157,671.5 

36 

34 

FMR  CORP 

2000 

62,295.9 

33.1% 

70,494.1 

37.5% 

9,674.2 

5.1% 

43,685.7 

23.2% 

1,877.4 

1.0% 

188,027.3 

1999 

58,397.1 

34.7% 

61,670.9 

36.6% 

7,069.2 

4.2% 

39,163.2 

23.2% 

2,189.9 

1.3% 

168.490  3 

37 

59 

PHIUP  MORRIS  COS  INC 

2000 

62,216.7 

3.5% 

1.034,902.9 

58.7% 

36,517.7 

2.1% 

592,791.2 

33.6% 

35,441.4 

2.0% 

1,761.8699 

1999 

40,280.0 

2.6% 

976,453.5 

62.7% 

14,994.2 

1.0% 

479,157.8 

30.7% 

47,585.6 

3.1% 

1,558.471.1 
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38 

44 

MICROSOFT  CORP 

2000 

61,495.3 

13.3% 

294,342.8 

63.6% 

12,387.4 

2.7% 

92,555.9 

20.0% 

1,855.6 

0.4% 

462,637.0 

1999 

48.413.3 

16.8% 

124,305.5 

43.2% 

10,649.3 

3.7% 

104,169.1 

36.2% 

419.0 

0.1% 

287,956.2 

39 

58 

NEXTEL  COMMUNICATIONS  INC 

2000 

59,542.8 

46.3% 

35,586.3 

27.7% 

10,733.8 

8.3% 

7,792.4 

6.1% 

14,956.8 

11.6% 

128,612.1 

1999 

40,759.9 

54.7% 

20,910.1 

28,0% 

5,387.2 

7.2% 

5.5 

0.0% 

7,483.9 

10.0% 

74,546.6 

40 

36 

US  GOVT 

2000 

58,554.6 

10.3% 

396,375.3 

69.5% 

49,973.8 

8.8% 

60,513.7 

10.6% 

5,214.9 

0.9% 

570,632.3 

■ 

1999 

56,850.3 

13.0% 

291,859.6 

66.5% 

25,285.3 

5.8% 

59,319.2 

13.5% 

5,544.4 

1.3% 

438,858.8 

41 

47 

CABLEVISION  SYSTEMS  CORP 

2000 

57,969.9 

73.1% 

10,554.5 

13.3% 

4,558.9 

5.8% 

3,168.0 

4.0% 

3,023.8 

3.8% 

79,275.1 

1999 

46,972.3 

80.3% 

5,695.3 

9.7% 

2,166.8 

3.7% 

1,787.8 

3.1% 

1,886.7 

3.2% 

58,508.9 

42 

105 

ECHOSTAR  COMMUNICATIONS  CORP 

2000 

55,799.4 

62.9% 

6,054.6 

6.8% 

20,203.5 

22.8% 

4,121.8 

4.6% 

2,512.3 

2.8% 

88,691.6 

1999 

23,055.9 

57.1% 

1.812.3 

4.5% 

11,850.5 

29.3% 

3,654.1 

9.0% 

6.8 

0.0% 

40,379.6 

43 

39 

SAKS  INC 

2000 

53,112.6 

58.5% 

9,004.7 

9.9% 

2,967.3 

3.3% 

25,129.9 

27.7% 

501.8 

0.6% 

90,716,3 

1999 

55,532.7 

65.6% 

8,443.8 

10.0% 

4,992.5 

5.9% 

15,238.0 

18.0% 

486.3 

0.6% 

84,693.3 

44 

54 

HILTON  HOTELS  CORP 

2000 

51,249.1 

50.9% 

3,305.9 

3,3% 

6,108.2 

6.1% 

30,859.9 

30  7% 

9,150.4 

9.1% 

100,673,5 

1999 

42,425.7 

46.1% 

23,311.4 

25.4% 

1,2664 

1.4% 

18,828.2 

20.5% 

6,113.4 

6.6% 

91,945.1 

45 

41 

AMERICAN  EXPRESS  CO 

2000 

50,784.5 

14.7% 

168,837.3 

49.0% 

18,825.0 

5.5% 

102,348.2 

29.7% 

3,594.0 

1.0% 

344,389.0 

1999 

54,840.9 

16.0% 

164,898.4 

48.0% 

12,844.4 

3.7% 

103,087.3 

30.0% 

7,734.9 

2.3% 

343,405.9 

46 

81 

PROCTER  &  GAMBLE  CO 

2000 

49,099.2 

3.2% 

986,627.1 

64.5% 

36,444.2 

2.4% 

446,996.9 

29.2% 

11,0666 

0.7% 

1,530,234.0 

1999 

32.343.8 

1.8% 

1,221,875.1 

69.8% 

21,1046 

1.2% 

462,909.8 

26.5% 

11,365.3 

0.6% 

1,749,598.6 

47 

40 

COMPUSA  INC 

2000 

47,149.8 

85.8% 

4,652,8 

8.5% 

1,609.0 

2.9% 

1,541.2 

2.8% 

0.0 

0.0% 

54,952.8 

1999 

54,980.2 

76.0% 

7,422,0 

10.3% 

9,264.3 

12.8% 

639.3 

0.9% 

35.5 

0.0% 

72,341.3 

48 

277 

LOWES  COS  INC 

2000 

46,847.8 

29.1% 

97,692.1 

60.6% 

7,485.3 

4.6% 

6,084.0 

3.8% 

3,100.0 

1.9% 

161,209.2 

1999 

7,276.2 

17.4% 

6,177.8 

14.8% 

2,689.9 

6.4% 

21,141.6 

50.6% 

4,535.2 

10.8% 

41,820.7 

49 

55 

LIBERTY  TRAVEL  INC 

2000 

46,231,9 

99.5% 

250.2 

0.5% 

0,0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

46,482.1 

1999 

42,176.0 

99.1% 

387.0 

0.9% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

42,563.0 

50 

46 

BANK  OF  AMERICA  CORP 

2000 

45,937.5 

37.6% 

47,595.5 

38.9% 

10,655.2 

8.7% 

14,229.6 

11.6% 

3,779.0 

3.1% 

122,196.8 

1999 

47,154.5 

68.0% 

4,524.9 

6.5% 

10,509.6 

15.2% 

4,554.2 

6.6% 

2,615.7 

3.8% 

69,358.9 

51 

74 

JP  MORGAN  CHASE  K  CO 

2000 

43,854,7 

48.3% 

26,705.3 

29.4% 

2,882.0 

3.2% 

16,679.6 

18.4% 

718.3 

0.8% 

90,839,9 

1999 

35,440.5 

50.0% 

20,543.7 

29.0% 

1,337.0 

1.9% 

12,979.3 

18.3% 

516.8 

0.7% 

70,817.3 

52 

72 

FLEETBOSTON  FINANCIAL  CORP 

2000 

43,640.4 

49.0% 

38,041.0 

42.7% 

1,542.1 

1.7% 

5,100.7 

5.7% 

734.6 

0.8% 

89,058.8 

1999 

35,743.4 

60.6% 

17,083.5 

29.0% 

2,203.4 

3.7% 

3,505.7 

5.9% 

465.2 

0.8% 

59,001.2 

53 

49 

SAFEWAY  INC 

2000 

43,553.3 

51.5% 

25,728.8 

30.4% 

14,490.9 

17.1% 

555.4 

0.7% 

284.4 

0.3% 

84,612.8 

1999 

44,780.2 

57.7% 

23,724.9 

30.6% 

7,831.5 

10.1% 

669.1 

0.9% 

552.3 

0.7% 

77,558.0 

54 

31 

MORGAN  STANLEY  OEAN  WIHER 

2000 

43,196.5 

15.2% 

192,355.9 

67.8% 

2,621.2 

0.9% 

44,330.7 

15.6% 

1,413.9 

0.5% 

283,918.2 

DSCVR&CO 

1999 

67,503.3 

25.9% 

145,002.5 

55.7% 

2,143.0 

0.8% 

45,185.3 

17.4% 

472.4 

0.2% 

260,306.5 

55 

35 

OFFICE  DEPOT  INC 

2000 

42,749.8 

36.0% 

72,178.8 

60.8% 

1,078.1 

0.9% 

2,427,1 

2.0% 

309.1 

0.3% 

118,742.9 

1999 

58,011.2 

54.1% 

44,085.6 

41.1% 

1,987.1 

1.9% 

2,568.2 

2.4% 

510.9 

0.5% 

107,163.0 

56 

188 

MAZDA  MOTOR  CORP 

2000 

41,905.3 

20.4% 

127,077.9 

62.0% 

750.6 

0.4% 

35,338.9 

17.2% 

31.2 

0.0% 

205,103.9 

1999 

11,650.1 

6.2% 

153,580.1 

82.1% 

10,635.8 

5.7% 

11,063.5 

5.9% 

129.4 

0,1% 

187,058.9 

57 

68 

FIRST  UNION  CORP 

2000 

41,715.8 

42.8% 

51,778.5 

53.1% 

2,721.5 

2.8% 

446.3 

0.5% 

905.0 

0.9% 

97,567.1 

1999 

37,100.7 

21.9% 

125,352.3 

74.1% 

3,435.5 

2.0% 

2,852.9 

1.7% 

477.5 

0.3% 

169,218.9 

58 

64 

ALBERTSONS  INC 

2000 

41,070.4 

33.7% 

71,134.2 

58.4% 

8,889.1 

7.3% 

140.8 

0.1% 

484.0 

0.4% 

121,718.5 

1999 

38,822.8 

27.1% 

81,4090 

56.8% 

22,021.1 

15.4% 

236.2 

0.2% 

805.5 

0,6% 

143,294.6 

59 

** 

MITSUBISHI  MOTORS  CORP 

2000 

40,938.1 

16.3% 

199,024.2 

79.3% 

0.0 

0.0% 

10,472.0 

4.2% 

542.4 

0.2% 

250,976.7 

1999 

1,245.2 

0.7% 

173,335.2 

93.3% 

0.0 

0.0% 

8,883.2 

4.8% 

2,393,9 

1.3% 

185,857.5 

60 

204 

MERCK  &  CO  INC 

2000 

40,866.5 

10.4% 

231,678.4 

58.9% 

223.7 

0.1% 

120,728.2 

30.7% 

70.3 

0.0% 

393,567.1 

1999 

10,663.5 

5.4% 

130,392.5 

65.6% 

179.0 

0.1% 

57,513.9 

28.9% 

49.8 

0.0% 

198,798.7 

61 

56 

BOSE CORP 

2000 

39,975.4 

51.4% 

3,903.6 

5.0% 

6,293.0 

8.1% 

27.500.6 

35.4% 

118.9 

0.2% 

77,791.5 

1999 

41,791.9 

62.2% 

3,769.8 

5.6% 

831.9 

1.2% 

20,772.8 

30.9% 

47.6 

0.1% 

67,214.0 

62 

63 

BELLSOUTH  CORP 

2000 

39,314.5 

32.8% 

54,373.4 

45.4% 

11,274.0 

9.4% 

5,789.5 

48% 

8,956.8 

7.5% 

119,708.2 

1999 

39,1924 

36.8% 

46,869.9 

44.0% 

8,485.2 

8.0% 

6,928.1 

6.5% 

5,140.0 

4.8% 

106,615.6 

63 

69 

PC  RICHARD  &  SON  INC 

2000 

38,630.6 

92.7% 

2,986.4 

7.2% 

0.0 

0.0% 

0.0 

0.0% 

37.6 

0.1% 

41,654.6 

1999 

36,953.1 

94.1% 

2,204.2 

5.6% 

0.0 

0.0% 

108.9 

0.3% 

0.0 

0.0% 

39,266.2 

64 

89 

TOYOTA  MOTOR  CORP 

2000 

38,539.0 

4.9% 

548,361.7 

69.4% 

1,209.7 

0.2% 

194,826.1 

24.7% 

6,929.4 

0.9% 

789,865.9 

1999 

28,457.5 

4.0% 

489,260.3 

68.9% 

4,113.0 

0.6% 

183,160.9 

25.8% 

4,945.9 

0.7% 

709,937.6 

65 

37 

OFFICEMAX 

2000 

38,480.8 

60.6% 

14,774.3 

23.2% 

7,057.5 

11.1% 

1,518.1 

2.4% 

1,719.9 

2.7% 

63,550.6 

1999 

56,497.4 

86.7% 

6,958.8 

10.7% 

616.9 

0.9% 

446.0 

0.7% 

643.8 

1.0% 

65,162.9 

66 

80 

CITIGROUP  INC 

2000 

38,430.9 

26.5% 

65,390.2 

45.0% 

3,965.5 

2.7% 

35,799.6 

24.7% 

1,579.0 

1.1% 

145,165.2 

1999 

32,482.1 

29.0% 

49,673.0 

44.3% 

3,492.1 

3.1% 

25,677.6 

22.9% 

723.7 

0.6% 

112,048.5 

67 

900 

NETPLIANCE  INC 

2000 

37,604.0 

81.1% 

5,191.8 

11.2% 

0.0 

0.0% 

3,575.3 

7.7% 

0.0 

0.0% 

46,371.1 

1999 

1,784.2 

65.3% 

0.0 

0.0% 

131.0 

4.8% 

818.9 

30,0% 

0.0 

0.0% 

2,734.1 

68 

76 

CHARLES  SCHWAB  CORP 

2000 

36,886.9 

15.5% 

163,405.7 

68.6% 

95.0 

0.0% 

37,907.5 

15.9% 

0.0 

0.0% 

238,295.1 

1999 

35,262.5 

185% 

119,831.6 

62.8% 

827.7 

0.4% 

34,877.7 

18.3% 

0.0 

0.0% 

190,799.5 

1 

69 

75 

KONINKUJKE  AHOLD  NV 

2000 

36,826.4 

72.6% 

13,483.5 

26.6% 

104.0 

0.2% 

0.0 

0.0% 

315.4 

0.6% 

50,729.3 

1 

1999 

35,326.4 

71.8% 

11,460.7 

23.3% 

2,073.4 

4.2% 

79.0 

0.2% 

266.9 

0.5% 

49,206.4 

70 

52 

LEONARD  GREEN  &  PARTNERS 

2000 

36,508.5 

97.6% 

249.2 

0.7% 

341.6 

0.9% 

0.0 

0.0% 

324.5 

0.9% 

37,423.8 

1 

1999 

43,018.3 

78.1% 

5,479.3 

9.9% 

6,252.3 

11.4% 

0.0 

0.0% 

326.0 

0.6% 

55,075.9 

71 

98 

CREDIT  SUISSE  GROUP 

2000 

36,115.4 

52.1% 

16,352.5 

23.6% 

1,574.5 

2.3% 

15,038.9 

21.7% 

182.8 

0.3% 

69,264.1 

1999 

25,597.9 

49.0% 

12,413.3 

23.8% 

4,430.8 

8.5% 

9,692.9 

18.6% 

60.7 

0.1% 

52,195.6 

72 

50 

AMR  CORP 

2000 

35,778.6 

46.5% 

20,571.9 

26.7% 

980.0 

1.3% 

17,811.8 

23.2% 

1,796.1 

2.3% 

76,938.4 

1999 

44,683.1 

65.4% 

11,985.1 

17.5% 

2,972.1 

4.4% 

7,360.6 

10.8% 

1,315.3 

1.9% 

68,316.2 

1 

{continued  on  page  25} 
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-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


_ COMPUTERS _ 

THE  PAPER  PC  BY  Robert  S.  Anthony  j 
Computer  column  offers  news,  tips  j 

and  reviews  in  a  friendly  style  I 

Stadium  Circle  Features 
335  Court  Street,  Box  85  i 

Brooklyn,  NY  11231.  718-797-0210 
info@paperpc.net  www.paperpc.net  1 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS’ 

Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 

Stuart  Lieberman  (732)  355-1311 


_ PUZZLES _  I 

ABSOLUTELY  the  finest  in  crosswords  j 
PUZZLE  FEATURES  SYNDICATE  i 

Call  (800)  2924308/(909)  927-0164  ! 


WEATHER  MAPS  j 

WEATHER  MAPS,  7  day  forecast,  revolu-  ! 
tionary  technology  from  Weather  Under-  j 
ground.  Print  ready  custom  formats,  simple  j 
contracts,  competitively  priced.  World  cov-  j 
erage  in  50-f  languages.  I 

(415)5434806x2  { 

http//www.wunderground.com/newspaper  i 


-ANNOUNCEMENTS- 


ANNOUNCEMENTS 


REDUCE  COSTS  AND  increase  ad  sales 
with  UFA  Media  Network’s  automated  Fish¬ 
ing  GURU  magazine.  Contact  Gregg: 

(401)  965-6371 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
WWW.  mediamergers.  com 
W.B.  Grimes  &  Co.,  Est.  1959 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
23  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Rickenbacher  Media 

6731  Desco  Dr.,  Daila 
673!  Desco  Dr.,  Dallas,  TX  7522.S 
www.rickcnbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

1404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLiPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

IROMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


FOR  A  UST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 


MENDOCINO  CALIFORNIA'S  premier 
tourist  magazine  1(K)  K.  net  by  owner. 
(707)  937-2105 


NEWSPAPERS  FOR  SALE 


COLORADO  WEEKLY  FOR  SALE  BY 
OWNER  -  Interested  in  living  in  a  beautiful 
community  in  the  Colorado  Mountains?  Con¬ 
venient  to  Denver  and  skiing  in  Summit 
County  and  Vail.  Paid  weekly  in  fast  growing, 
affluent  area  with  little  competition. 
Owner  will  carry  purchase  contract.  Inter¬ 
ested  parties  can  contact  owner  by  faxing 
to  (720)  294C755  or  email: 

coloweeklv@aol.com 

to  obtain  complete  financial  and  operating 
data. 


LISTINGS  OF  THE  WEEK: 
Missouri  pair  of  county  seat 
weeklies  grossing  $365,000 
priced  to  sell  at  $330,000. 

Two  Arkansas  county  seat  weeklies 
both  unopposed  with  growth  potential. 

Illinois  free  weekly  in  strong  community 
with  strong  support.  Gross  revenue 
of  $475,000. 

Kansas  county  seat  daily 
in  beautiful  community 
priced  fairly  at  $625,000  -  SOLD! 

We  have  many  other  weeklies,  bi-weeklies 
and  small  dailies.  If  you’re  serious 
about  buying,  call  or  vwite  for  a 
FREE  Listing  newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 

P.O.  BOX  2001,  BRANSON,  MO  65615 
(417)  336-3457 

OR  E-MAIL:  BROKEREDl@AOL.COM 


NEWSPAPERS  FOR  SALE 


HIGH  PROFIT,  GREAT  LIVING 

Rare  opportunity  to  buy  niche  publication  in 
exceptional  Rocky  Mountain  winter  and 
summer  resort.  The  quality  of  life  matches 
the  scenery.  $300K.  Dorman  E.  Cordell, 
Newspaper  Broker,  Specialty  Enterprises, 
13240  Peyton  Drive,  Dallas,  TX  75240, 
(972)  9600096.  Fax  (972)774-1188 
email  dcordell@swbell.net 

NICHE  MONTHLY  PUBLICATION  (sports 
/fitness)  in  major  city  Est.  7  years,  profita¬ 
ble  yearly  growth.  Call  Christine  Russell 
(440)  8384330 


PUBLICATIONS  FOR  SALE 


N.Y.  BASED  JAZZ  magazine  for 
sale/monthly/black  and  white/1 25K-135K 
gross/65%  net  mostly  run  by  help 
(subcontractors)  solid  growth  potential  /  in 
business  for  20  years  call: 

973-366-0221 


-EQUIPMENT  &$UPPLIES> 


EQUIPMENT  FOR  SALE 


DAVOX  PREDICTIVE  DIALING  SYSTEM 

(32-seat)  wAucent  interface.  Includes 
scheduled  recalls,  auto  message,  dynamic 
campaign  generation,  auto  record 
exclusion,  report  writer  and  more.  Great  for 
circulation  and  classified.  Contact: 
g.kendler@budgetgroup.com  or  call: 
(972)  404-7641 


NEWSPAPER  APPRAISERS  NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Ov'er  the  years  we've  produced  top  values  for  publishing  companies,  in 
thousands  of  transactions  throughout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  aimpany. 

John  Cribb  •  Jim  Hicks  M  I#  I 

Tom  Karavakis  •  Gary  Greene  .a  jLM  MJ 

Kerry  Murdock  &  ASSOCIATES 

Publication  BroKerage  &  Appraisal 

(406)  586-6621 

Bo/eman.  Monlana 
infofo  cribb.ami 


@  visit  our  website  @ 
www.editorandpublisher.com 


www.editorandpublisber.com 
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-EQUIPMENT  &  SUPPLIES- ■  -INDUSTRY  SERVICES- 


EQUIPMENT  FOR  SALE  CIRCULATION  SERVICES  COMPUTER  SOFTWARE 


SURPLUS  EQUIPMENT  FOR  SALE: 

Used  Muller  227  Inserters  For  Sale:  Mostly  ' 
1991  vintage;  3  Each  10  into  I's  @  i 
$80,000  each  &  1  Each  9  into  1  @  j 
$72,000  each,  both  plus  tax  &  freight  j 
While  availability  lasts!  Call  ADVO,  Inc.,  Bob  : 
Frederick  @  (860)  285-6305,  or  email:  j 
rwfreder@advo.com 


EQUIP/SUPPLIES  WANTED 

VIDEO- JET  SYSTEM  parts  for  model 
9416  VMS  printer  encoders,  computer 
chasis,  computer  boards,  etc. 

(631)  3690800  ext.  3107 


MAILROOM 


BUY/SEU/AU  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heldelberg/Hall 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


IMI  (USA)  CORPORATION 

NeHspapcr  Ciixulalion  Supplies 

• 

Phone:  (800)  336-5803 
WtBm  Fax:  (909)  920-3060 

Email:imiusa@aol.com 

www.imiusacorp.com 


PRESSES 


Inland  Newspaper  Madiinery  Corperatinn 

rw  a  tmwlele  list  ol  presses:  (8(111  ISS-Clie  or  (8)31492-9(191 
www.inlanilnewsconi 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

USED  PRE^ES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aoLcom 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services  j 

THE  PREPAID  SUBSCRIPTION 

SALES  LEADER  j 

•  35%  Prepaid  Subscription  Sales 

GUARANTEED  ! 

•  Digital  Audio  Recording  of  ALL  Sale  j 

Transactions  i 

•  Nonpay  Stops  Converted  to  PIA  Restarts  , 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services  j 

•  Inbound  Direct  Mail  Response/  Customer  | 
Services 

Visit  Our  Website:  ! 

www.circulationservices.com  \ 

Or  call  Andy  Orr  at:  i 

(970)493O470ext.  109  ! 

for  a  confidential  consolation 


CIRCULATION  SERVICES,  INC. 
The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  49SO470  ext.  109 


DO  YOU  NEED  CIRCULATION? 

I  CAN  HELP! 

“THE  KIOSK  PROGRAM"  | 

Store  Front  Subscription  Sales.  Looking  for  I 

another  newspaper  that  wants  paid  &  un¬ 
paid  subscription  orders  from  a  quality  con¬ 
tractor  with  25-f  yrs  experience. 

Call:  (614)  764-2209  or  E-mail  , 

mpaeschrpaesch@netscape.net  ■ 

MARKETING^LUS  TnC.  j 

Telemarketing  specialists  in  circulation  I 

development.  Custom  programs  for  any  j 

size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100  ! 

FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 

PISA^OW 

THE  Newspaper  I 

Telemarketing  Company  i 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts  j 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976  ! 

(888)  940-2200  | 

www.thepisagroup.com  I 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES  ! 
FOR  BUILDING  CIRCULATION  1 
TOM  ZGONC  (800)  776-6397  | 

WWW.PROSTARTS.COM  j 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds  ! 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com  I 


CONSULTANTS 


MARKETING  CONSULTANT  | 

Management  Executive  with  15-t-  years  ! 
experience  in  strategic  planning,  busL  ! 
ness  development,  sales  and  marketing,  ! 
product  launches,  event  planning,  | 
awards  programs,  and  conference  man-  j 
agement  is  seeking  clients  with  event  ; 
planning/marketing  needs  on  a  project  | 
basis.  Proven  track  record  of  increasing  j 
revenue,  developing  new  clients,  j 
extending  brand  and  producing  quality  j 
events.  j 

Producer  of  one  of  the  industry’s  most  | 
premier  events.  International  experience. 

Phone:  (609)  588-8703  E-mail: 
marshastol^an@hotinail.com 


EMPLOYMENT  SERVICES 


-  Over  125  New  Career  Opportunities!  - 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 

FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 


INTERNET  SERVICES 


PSST,  ITS  ABOUT  PROFITS  not  just 
revenues.  Profitable  turnkey  websites  for  ; 
newspapers.877462-6397  j 

www.our-hometown.com  i 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS?  | 

Dirty  presses,  ceilings,  walls,  beams?  Un-  j 
safe  floors,  catwalks  and  ladderways?  Dirty  j 
handling  systems,  duct  work? 

Daily  Service  Contracts  j 

One  Time  Service  ! 

ALL  WORK  DONE  TO  YOUR  | 

COMPLETE  SATISFACTION  I 

40  Years  experience!  I 

PRESSROOM  CLEANERS  I 

CALL  TOLL  FREE  (800)  657-21 10 


PROOFREADING 


COPYEDITING.  Reliable,  fast  and 
reasonable.  Call  Yashmyn  Jackson 
at  Chicago  Editing,  (312)  372-0560. 
yjackson@chicagoedlting.com 


-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  MANAGER/ AD  DIRECTOR 
Small  weekly  in  SW  Iowa  seeks  energetic 
sales  and  results-oriented  individual  for  top 
job  at  newspaper.  Opens  in  late  August.  Su¬ 
per  opportunity  for  people-oriented  person 
to  move  into  management,  with  LCNI.  Fax 
resumes  now:  (812)547-2847. 


C2  EDITOR& PUBLISHER  CLASSIFIEDS  JULY  23,  2001 


-HELP  WANTED- 


ADMINISTRATIVE 

Gannett  Company  seeks  CALL  CENTER 
MANAGER.  A  new  regional  call-center  locat¬ 
ed  in  Pensacola,  FL.  is  currently  Looking  for 
its  top  manager.  The  position  will  report  to 
the  Center's  director  and  will  be  the  official 
number  2.  This  new  center  will  service  the 
outbound  consumer-telemarketing  sales 
needs  of  seven  regional  newspapers.  If 
you  have  direct  experience  managing  a 
large  call-center  or  you  are  the  sales  man¬ 
ager  at  a  60,000  or  larger  newspaper  this 
could  be  an  excellent  opportunity  to  join  an 
industry  leader  in  building  this  new  consum¬ 
er  marketing  effort.  To  qualify  for  this  posi¬ 
tion  you  should  have:  1)  experience  running 
an  outbound  (or  inbound)  automated 
calkenter;  3)  experience  as  a  circulation 
sales  and  marketing  manager  2)  training 
and  training  development  skill  sets;  as  well 
as  3)  excellent  people/motivational  skills. 
College  degree  or  equivalent  experience  re¬ 
quired  a  marketing  degree  would  be 
helpful.  Please  submit  resume  to:  Director 
of  Gulf  Consolidated  Sales.  Very  competitive 
salary  and  benefits  package. 

P.O.  Box  12710 
Pensacola,  FL  32574 
Phone:  (850)  435^534 


GENERAL  MANAGER 

Growing  group  of  newspapers  in  Colorado 
seeks  an  experienced  individual  to  head  Its 
weekly  division.  Must  understand  all 
aspects  of  the  business,  including  func¬ 
tioning  as  a  leader  in  the  community.  Must 
like  participating  in  an  editorial  board  and 
writing  editorials.  Must  direct  a  news  oper¬ 
ation.  Strong  skills  in  advertising,  circula¬ 
tion,  and  marketing  are  necessary.  Respect 
for  the  bottom  line  is  a  must.  Must  be  will¬ 
ing  to  contribute  as  part  of  the  company's 
management  team.  Excellent  salary  and 
benefits.  Please  respond  to:  H.  R. 
Manager,  Lehman  Communications  Corpo¬ 
ration,  P.  0.  Box  299,  Longmont,  Colo. 
80502. 


GENERAL  MANAGERS 

A  major  Midwestern  publishing  group  is  ex¬ 
periencing  considerable  growth.  Opportuni¬ 
ties  are  available  now  for  experienced  gen¬ 
eral  managers  and  sales  managers,  as  well 
as  individuals  with  management  potential. 
We  are  a  regional  group  of  publications 
with  a  full  range  of  products,  dedicated  to 
service  to  our  customers,  and  oriented  to 
the  communities  we  serve.  Available  posi¬ 
tions  are  located  in  highly  desirable  resort 
communities,  offering  great  recreational  op¬ 
portunities,  including  access  to  large  lakes, 
if  you  are  an  experienced  retail  advertising 
sales  professional  that  wants  to  lead,  are 
results  driven  and  customer  focused,  we 
would  like  to  talk  with  you!  We  offer  a  highly 
competitive  salary/benefits  package  and  re¬ 
ward  for  results  achieved.  All  inquiries 
are  welcomed.  If  interested,  please  mail 
resume  to: 

Box  2181,  Editor  &  Publisher 
Attn:  General  Manager,  Midwest 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

WWW. BrehmCommunications.com 

www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


Fax :  (646)  654-5312 
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-HELP  WANTED- 


ADMINIS’TRATTVE 

ADVERTISING 

ADVER’nSING 

ADVERnSING 

GENERAL  SALES  MANAGER 

Daily  newspaper  seeks  individual  with 
strong  newspaper  or  shopper  ad  manage¬ 
ment  and  sales  skills.  Proven  track  record 
of  strategic  planning  and  implementation 
necessary.  Must  have  experience 
leveraging  sales  opportunities  with  other 

ADVERTISING  DIRECTOR 

Zone  5  newspaper  with  history  of  phenome¬ 
nal  growth  is  seeking  an  advertising  direc¬ 
tor.  The  successful  candidate  will  be  able 
to  manage  advertising  and  prepress  in  a 
high-stress,  high-revenue  publication.  Adver¬ 
tising  management  experience  is  required. 

INSIDE  SALES  REPRESENTATIVE 

ONLINE  DIRECTORY  ADVERTISING 
Leading  business  media  publisher  is 
seeking  an  inside  sales  professional  with 
1-2  years  of  experience  and  a  proven  track 
record  of  success.  Great  opportunity  for  a 
high-energy,  self-starter  interested  in  deveF 

RETAIL  ADVERTISING  MANAGER 

The  Observer-Dispatch  is  a  48K  daily/58K 
Sunday  newspaper  in  beautiful  upstate  New 

York  looking  for  a  leader  to  direct  a  20  per¬ 
son  sales  team.  The  right  candidate  must 
have  strong  sales,  budgeting  and  manage¬ 
ment  experience.  Excellent  communication. 

publications,  websites.  Opportunity  to  grow 
quickly  into  general  management  role  with 
the  newspaper  or  other  newspapers  in  this 
national  group.  Send  resumes  to:  Michael 
Giangreco,  Publisher,  The  Napa  Valley  Reg¬ 
ister,  P.O.  Box  1615,  Napa,  CA  94559  or 
E-mail  to:  mgiangreco@pulitzer.net. 

PUBLISHER 

The  Bennington  Banner,  a  Southern  Vermont 
community  daily,  is  seeking  a  hands-on  pub¬ 
lisher.  A  strong  background  in  advertising, 
circulation,  and  news  is  a  must.  We  offer  a 
competitive  salary,  bonus  and  benefits  pack¬ 
age  with  a  growing  New  England  group  of 
newspapers.  Send  cover  letter  and  resume 
to:  President,  New  England  Newspapers, 
Inc.,  P.O.  Box  1171,  Pittsfield,  MA  01202, 
or  E-mail  to: 

Amick@Berkshireeagle.com 

PUBLISHER/SALES  MANAGER 
Community  newspaper  group  in  Pacific  NW 
seeks  experienced  publisher.  Prior  media 
sales  and  management  experience  re¬ 
quired.  Successful  candidate  will  enjoy  high 
level  of  community  involvement.  Must  be 
able  to  lead  and  motivate  staff.  Excellent 
benefits.  E-mail  resume  and  salary  require¬ 
ments  to:  blindbox@yahoo.com  or  mail  to: 

Box  2122,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 

_ ADVERTISING _ 

125  YEAR  OLD,  7,500  circulation  weekly 
needs  an  experienced  sales  “pro”  to  anchor 
advertising  and  cable  sales  effort.  Mid  Mich¬ 
igan  location  is  reknown  for  hunting,  fishing 
and  golf.  Great  opportunity  with  growing 
newspaper  group.  E-mail: 

mdrey@ejourney.com 

^Mrtising’diMctor 

The  family-owned  Decatur  Daily,  AL.,  is 
seeking  a  person  that  understands  effective 
advertising,  can  motivate  people  to 
take  care  of  customers’  needs,  enjoys  chal¬ 
lenges  and  is  eager  to  attain  excellence  at 
a  company  that  strives  for  excellence.  Man¬ 
agement  experience  required.  The  Daily 
strongly  believes  in  the  future  of  newspa¬ 
pers  and  invests  accordingly,  not  only  in 
the  paper  but  also  the  market.  Benefits  in¬ 
clude  medical  insurance,  prescription  drug 
card,  partial  dental,  40i(k)  with  company 
participation,  paid  vacation,  etc.  Send  re¬ 
sume  with  cover  letter  to:  The  Decatur  Dai¬ 
ly,  c/o  Clint  Shelton,  P.O.  Box  2213,  Deca¬ 
tur,  AL.  35609. 


We  offer  an  excellent  compensation  plan, 
great  benefits,  and  an  opportunity  tor  ad¬ 
vancement  in  a  company  with  multiple  daily 
!  publications.  In  addition,  we  offer  a  lifestyle 
j  that  accommodates  boating  and  fishing  in 
j  the  summer,  skiing  in  the  winter,  excellent 
I  public  schools,  and  several  colleges. 
Please  forward  your  resume  to: 

Box  2235, Editor  &  Publisher  Classified 
770  Broadway,  7th  FI. 

NewYork,  NY  10003 

/^"VERTislNG  MANAGER 
The  News-Enterprise,  17,000-circulation, 
six-day  AM  in  Elizabethtown,  KY,  35  minutes 
south  of  Louisville.  Includes  weekly 
military  paper,  shopper,  online  products, 
real  estate  book.  Circulation  up  nine 
straight  months.  Staff  of  30  needs  motivat¬ 
ing,  innovative  leader,  not  controlling,  tradi¬ 
tional  boss.  Part  of  Landmark  Communica¬ 
tions,  Inc.  Contact  Publisher  Mike  Anders, 
The  News-Enterprise,  408  W.  Dixie  Avenue, 
Elizabethtown,  KY  42701. 

anders@mail.the-ne.com 

AD^RTISING  SALES  MANAGER 
Live  and  work  in  beautiful  north  central  Ida¬ 
ho.  The  Lewiston  Morning  Tribune  seeks  an 
experienced  sales  manager  to  direct  a  staff 
of  seven  outside  and  five  inside  salespeople 
selling  retail,  classified,  and  online  ad¬ 
vertising.  Ideal  candidate  will  be  a  goal  orF 
I  ented  self-starter  that  can  manage,  moti¬ 
vate,  and  lead  a  seasoned  sales  team  by 
example  and  idea  generation  to  achieve  ag¬ 
gressive  revenue  results.  The  Tribune  has 
great  products  and  excellent  readership  in 
a  community  located  in  the  heart  of  river, 
mountain,  and  lake  country.  We  need  your 
energy  and  initiative  to  lead  the  advertising 
sales  department.  Newspaper  advertising 
sales  background  necessary.  Good  salary, 
bonus,  and  full  benefits  package  including 
employee  stock  ownership  program.  Send 
cover  letter  and  resume  to: 

Rob  Minervini,  Advertising  Director 
i  Lewiston  Morning  Tribune 

j  PO  Box  957,  Lewiston,  ID  83501 

!  or  E-mail:  robm@lmtribune.com 

ADVERTISING  MANAGER 
10,000  daily  in  southeast  Arizona  seeks  dy¬ 
namic,  experienced  advertising  manager 
who  has  the  ability  to  lead  and  motivate 
staff  in  our  growing  market.  If  you  are 
goal-oriented  with  a  proven  track  record  of 
success,  send  cover  letter  and  resume  to: 
Philip  Vega,  GM,  Sierra  Vista  Herald,  102 
I  Fab  Ave.,  Sierra  Vista,  AZ  85635. 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


oping  their  skills  in  interactive  ad  sales.  Re¬ 
sponsible  for  selling  online  advertising  in 
the  Buyer's  Guides  on  our  B2B  trade  maga¬ 
zine  Web  sites.  Will  prospect,  present  and 
close  business  in  an  outbound,  telesales 
environment.  Qualifications:  Advertising  teF 
emarketing  sales  experience  (internet  pre¬ 
ferred):  College  degree;  Excellent  verbal 
and  written  communication  skills;  Web 
savvy;  Proficient  in  Word,  Excel,  ACT!;  Sets 
priorities  and  manages  time  effectively; 
Able  to  cold  call  on  a  daily  basis  to  secure 
new  online  advertisers.  Base  salary,  com¬ 
mission  and  benefits  package.  Large 
Buyer’s  Guide  database  of  companies  pro¬ 
vides  good  earning  potential  for  proactive 
salesperson. 

Send  cover  letter  and  resume  to: 
LDixon@vnuemedia.com 
Or  fax  (646)  654-5589 
No  phone  calls,  please 
http://www.vnuemedia.com 


ADVER'nSING 


negotiation,  and  organizational  skills  are 
needed.  Management  experience  (3-5 
years)  and  a  proven  ability  to  increase  reve¬ 
nue  is  required.  Competitive  salary  plus  a 
monthly  commission  plan  and  full  benefits. 
EOE.  E-mail  resume  and  cover  letter  to 
eborelli@utica.gannett.com  or  fax  to: 

Emilia  Borelli,  Advertising  Director 
(315)  792-5085 

:  ADVERTISING  SALES  MANAGER 

I  Position  available  with  The  Las  Vegas  Optic, 
I  a  family-owned  newspaper  in  Las 
I  Vegas,  New  Mexico.  You  must  be  a  strong 
motivator  and  creative  promoter  who  can 
!  hire,  train  and  sell. 

Send  resume  to: 

i  Delia  J.  Beck,  Publisher 

i  Las  Vegas  Optic 

I  P.O.  Box  2670 

i  Las  Vegas,  New  Mexico,  87701 

I  Fax:(505)425-1005 

ADVERTISING 


Advertising 


D)e  Seattle  ^imes 


Representing  THE  Seattle l^ost-JntrlUgmcer 

The  Seattle  Times  Company,  the  leading  news  and  information 
provider  in  the  Pacific  Northwest,  invites  you  to  consider  joining  our 
fun,  fast-paced,  family-friendly  work  environment.  We  are  seeking  an 
experienced: 

Director,  Classified  Advertising 

To  maximize  potential  of  classified  products  and  revenue,  you  will 
maintain  and  develop  a  cost-effective  classified  advertising  depart¬ 
ment,  positioning  The  Seattle  Times  Company  as  the  leading  media  in 
the  market.  With  extensive  contact  with  major  customers,  newspaper 
executives  and  sales  staff,  your  duties  will  include  leading/supervising 
sales,  call  center  and  support  managers;  developing  new  business 
opportunities;  evaluating  and  targeting  competitive  media  for  gain 
in  market  share;  developing/maintaining  department  revenue  and 
expense  budgets;  reviewing  technological  innovations  to  implement 
new  ways  of  conducting  business;  and  coordinating  classified  adver¬ 
tising  with  other  departments  and  affiliates. 

Requires  a  related  degree  (business  or  journalism  preferred)  and 
3-e  years’  advertising  management  experience;  strong  written/verbal 
communication,  prioritization,  technical,  analytical  and  problem-solv¬ 
ing  skills;  and  ability  to  creatively  seek  opportunities  and  make  on-the- 
spot  decisions  that  may  have  legal,  policy  and  operational  impact.  Five 
years’  direct  sales  experience  is  preferred. 

Please  send  your  resume  and  salary  history  to;  The  Seattle  Times 
Company,  Human  Resources,  Reference  154/DA,  P.O.  Box  70, 
Seattle,  WA  98111;  Fax:  (206)  515-5560;  E-mail: 
st.resumes@seattletimes.com.  EOE 


Advertisers  call  Michele  Golden  at  (6461654-5304 


www.editorandpublisher.com 


JULY  23,  2001  EDITOR& PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149  cmiFiED  mnmm  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELPWANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Come  to  Colorado  and  build  your  career 
with  a  company  you’ll  love.  Imagine  working 
every  day  with  a  team  of  motivated,  bright, 
positive  people.  Now  imagine  doing  this  on 
the  Front  Range  within  an  hour  of  Denver 
and  30  minutes  from  the  mountains.  If 
you’ve  at  least  5  years  success  as  a  circu¬ 
lation  director,  we  may  want  to  talk  with 
you.  See  why  most  of  our  department  j 
heads  have  come  from  larger  papers  and  ' 
larger  companies  and  simply  refuse  to 
leave  us.  Our  25,000  circulation  daily  is  the 
flagship  of  a  privately  held,  growing  compa¬ 
ny,  the  state  general  excellence  winner  and 
the  1999  NNA  “Best  of  (all  50)  States'  win¬ 
ner.  Please  send  your  resume,  earnings  his¬ 
tory  and  references  to:  The  Greeley  Trib¬ 
une,  c/o  Circulation  Director  Position,  501 
8th  Ave,  Greeley,  CO  80634  or  e-mail  to: 
elsberry@greeleytrib.com 

CIR'CULATTON  DIRECTOR  for  a  16K7^y 
and  Sunday  privately  held  newspaper  com¬ 
pany  in  Norwalk,  CT.  A  well  rounded  and 
goal  oriented  individual  will  be  able  make  a 
direct  impact.  Strong  leadership,  manage¬ 
ment  and  problem  solving  skills  are  re¬ 
quired. Must  be  able  to  handle  multiple  prior¬ 
ities.  Send  confidential  resume  to:  Chet  Val- 
iante,  cvaliante@thehour.com  or  FAX: 

(203)  354-1128 

CIRCULATION  MEAGER  for  22  paper 
weekly  group  in  Philadelphia,  PA  and  South 
Jersey  area.  Familiarity  with  USPS  Periodi¬ 
cals  Postage  requirements.  Good  opportu¬ 
nity  for  daily  district  manager  or  weekly 
move  up.  Resumes  to  General  Manager,  In¬ 
tercounty  Newspaper  Group,  P.O.  Box  67, 
Blackwood,  NJ  08012. 


SUBSCRIBER  RETENTION  MANAGER 
The  Virginian-Pilot 
200,000  metro  daily 
Norfolk-Virginia  Beach- 
Chesapeake-Portsmouth-Suffolk  VA 
Do  you  think  like  a  customer?  We  have  a  vi¬ 
sion  at  The  Pilot.  One  that  manages  the  life 
of  every  subscriber  (past,  present  and 
future)  from  “Birth  to  Death." 

Orchestrate  a  series  of  touches,  making 
sure  each  is  a  positive  “moment  of  truth.” 
Track  each  time  we  touch  a  customer.  Eval¬ 
uate  its  effectiveness.  Keep  what’s  working. 
Ditch  whafs  not.  And  try  something  else. 
Lead  a  cross-functional  retention  team  of 
the  Field,  Customer  Service,  Collections, 
Sales  and  Marketing.  Build  our  relationship 
with  News,  Advertising  and  Promotions. 
Then  make  it  happen.  In  your  work  group. 
Within  the  department.  Across  depart¬ 
ments.  Or  across  Pilot  companies.  This  is  a 
highly  visible  opportunity  for  a  future  Mar¬ 
keting  or  Circulation  director. 

Our  parent  company.  Landmark  Communi¬ 
cations,  Inc.,  is  a  privately-held  media  com¬ 
pany  with  national  and  international  interests 
in  newspapers;  broadcasting;  cable  pro¬ 
gramming;  electronic  publishing;  and 
specialty  media,  including  billboards,  inter¬ 
active  media  and  a  new  career  schools  divi¬ 
sion.  Based  in  Norfolk,  Virginia,  Landmark 
employs  more  than  5,000  people.  For  more 
information  about  Landmark,  check  out  our 
website  at  www.landmarkcom.com.  Or  look 
at  The  Pilots  website  at: 

www.pilotonline.com 

If  interested,  please  email  a  letter  and 
resume  to  Nancy  Lewis,  Circulation  Market¬ 
ing  Manager,  at:  nlewis@pilotonline.com. 


CIRCULATION 


CIRCULATION/DISTRIBUTION  MANAGER 
Circulation/Pref  rint  Manager  wanted  for  NJ 
office  of  large  ,  extremely  successful,  tar¬ 
geted  saturation,  private  postal  system. 
Salary  wide  open  to  the  right  person.  The 
individual  must  have  a  minimum  5  years  ex¬ 
perience  in  free  or  TMC  distribution  of  ad¬ 
vertising  inserts  or  newspapers.  The 
primary  responsibility  of  his  job  is  to  get 
every  pre-print  delivered  to  every 
designated  home.  This  manager  will  have 
excellent  communication  skills,  will  be  detail 
oriented,  street  smart  and  will  lead  by  ex¬ 
ample.  It  is  his/her  responsibility  to 
establish  accountability  for  every  pre-print 
from  the  minute  it  reaches  the  warehouse 
door  until  the  moment  it  arrives  on  the  con¬ 
sumer’s  porch.  CBA  is  involved  in  the  deliv¬ 
ery  of  more  than  5  billion  circulars  to  12 
million  homes  yearly  in  the  Northeastern 
United  States.  Excel  and  Microsoft  Word  ex¬ 
perience  helpful.  Company  paid  benefits. 
Please  fax  your  resume  to:  Barry  Schiro  at: 
(201)  587-2039.  CBA  Insert  Distribution 
Systems  is  an  equal  opportunity  employer. 

CBA 

50  Eisenhower  Drive 
Paramus,  NJ  07652 
Phone:  (201)587-1717 
E-mail:  peruocco@cbaol.com 


OUTSTANDING  OPPORTUNITY 
WITH  FLORIDA’S  BEST  NEWSPAPER 
THE  ST.  PETERSBURG  TIMES  is  seeking  an 
experienced  Retail  Marketing  Division  Man¬ 
ager  to  lead  its  Retail  Marketing  in  a  desig¬ 
nated  geographic  area.  The  selected  candi¬ 
date  will  provide  leadership,  direction  and 
coaching  to  attain  all  sales  and  operational 
circulation  goals;  facilitate  the  marketing 
and  distribution  of  all  single  copy  circulation 
sales,  collection  of  revenue,  and  manage 
returned  product  within  an  assigned  geo¬ 
graphic  area;  oversee  the  performance  of 
Carrier  Vendors,  Printing  Dock  Dispatchers, 
i  and  Retail  Marketing  Coordinators;  and  will 
actively  partner  with  all  external  and  internal 
customers.  This  position  reports  to  the  Re¬ 
tail  Marketing  Operations  Manager. 

The  successful  candidate  should  possess  a 
strong  circulation  and  retail  marketing  back¬ 
ground.  This  is  an  excellent  opportunity  for 
a  natural  leader  who  exhibits  high  energy, 
resourcefulness,  and  initiative  to  join  a  na¬ 
tionally  recognized  newspaper.  Strong  com¬ 
munication,  organizational  and  leadership 
skills  a  must.  Salary  commensurate  with  ex¬ 
perience.  Excellent  benefit  package. 
Contact:  Brad  Dinkmeyer  at:  (800) 
333-7505  ext.  8126  for  information  or 
send  resume  with  salary  requirements  via: 

Fax:  (727)  893^185 
by  E-mail:  resumes@sptimes.com 
or  regular  mail:  St.  Petersburg  Times,  Attn: 
Human  Resources,  P.O.  Box  1121,  St.  Pe¬ 
tersburg,  FL  33731 . 


SINGLE  COPY  ROUTE 
OPPORTUNITIES  AVAILABLE 
THE  ST.  PETERSBURG  TIMES  has  Single 
Copy  distribution  positions  available.  These 
positions  will  report  directly  to  the  Retail 
Marketing  Division  Manager.  Send  resume 
with  salary  requirements  via  fax:  (727) 
893-8185,  E-mail:  resumes@sptimes.com, 
or  regular  mail:  St.  Petersburg  Times,  Attn: 
Human  Resources,  P.O.  Box  1121,  St.  Pe¬ 
tersburg,  FL  33731. 


CIRCULA’nON 


CIRCULATION  SALES  CONTRACTORS 
The  Florida  Times-Union,  (230K+  Sunday 
circ.)  is  looking  for  kiosk  and  door  to  door 
sales  contractors  with  successful  track  rec¬ 
ords  to  generate  subscription  sales  in  the 
Jacksonville,  FL  metro  area.  We  have  a 
growing  city  that  will  be  hosting  the  2005 
Super  Bowl  with  over  one  million  people 
and  a  top  NFL  team.  We  are  looking  for  re¬ 
sults  oriented  candidates  with  prior  news¬ 
paper  sales  experience  in  kiosk  and  door  to 
door  subscription  sales.  This  is  an  out¬ 
standing  sales  opportunity  in  one  of  Flori¬ 
da’s  most  affluent  coastal  cities.  This  is  the 
opportunity  you  are  looking  for!  For  consid¬ 
eration,  please  forward  credentials,  includ¬ 
ing  references,  to: 

The  Florida  Times-Union 
Attn:  Del  Jones 

Circulation  Marketing  Manager 
One  Riverside  Avenue 
Jacksonville,  FL  32202 
Fax:  (904)  3594028 
E-mail:  djones^acksonville.com 


EDITORIAL 


ADVERTISING  IWRITER/EDITOR 
Nebraska’s  largest  newspaper  is  looking 
for  an  Advertising  Writer/Editor  for  its 
weekly  automotive  and  real  estate  classified 
advertising  sections.  The  ideal  candidate 
will  have  exceptional  copy-editing  and 
feature-writing  skills,  basic  photo  skills,  and 
an  understanding  of  the  challenges  involved 
in  producing  material  for  advertising-based 
sections.  Requirements  include  journalism 
(news-editorial)  or  related  field  experience. 
Proficiency  in  Harris  pagination, 
QuarkXPress  and  Adobe  PhotoShop  would 
be  pluses.  Excellent  pay  and  benefits.  Send 
writing  and  photo  clips  and  a  resume  to: 
Omaha  World-Herald 
Attn.:  Ad  Supplements 
World-Herald  Square 
Omaha,  NE  68102-1138 

ASSISTANT  MANAGING  EDITOR 
The  Republic  seeks  a  versatile  journalist  to 
join  our  management  team  and  direct  copy 
desk,  pagination,  photo  and  design.  Lead¬ 
ership  and  communication  required.  Cover 
letter/resume  to  Bob  Gustin,  managing  edi¬ 
tor,  The  Republic,  333  Second  Street,  Co¬ 
lumbus,  IN  47201. 

rlgustin@therepublic.com 


ASSISTANT  METRO  EDITOR 
The  News  &  Observer  in  Raleigh,  NC,  seeks 
an  Assistant  Metro  Editor  for  its  Chapel  Hill 
newsroom.  We  prefer  a  candidate  with  pre¬ 
vious  experience  as  an  assigning  editor, 
five  years  or  more  as  a  reporter,  sound 
news  judgment  and  strong  editing  skills. 
Position  supervises  four  reporters  and  has 
additional  Metro  duties.  Send  resume,  ref¬ 
erences,  work  samples  and  cover  letter  to: 

Assistant  Metro  Editor  job 
c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  South  McDowell  Street 
Raleigh,  NC  27602 
Deadline:  July  31 


EXPERIENCED  STAFF  WRITER  with  proven 
editing  skills  needed  for  weekly  magazine 
covering  the  Thoroughbred  horse  racing 
and  breeding  industry.  Please  send  resume 
and  clips  to:  Dept.  MM,  P.  O.Box  8237, 
Lexington,  KY  40533. 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
The  Winston-Salem  Journal  needs  an  assis¬ 
tant  metro  editor.  Strong  editing  and  com¬ 
munication  skills  a  must.  The  Journal  values 
enterprise  reporting,  and  this  editor  works 
with  a  team  of  talented  and  ambitious  jour¬ 
nalists  on  spot  stories  and  long-term  proj¬ 
ects.  Contact  Metro  Editor  Ken  Otterbourg 
at:  P.O.  3159,  Winston-Salem,  NC  27102, 
(336)  727-7234  or  e-mail  to: 

kotterbourg@wsjournal.com 

BUSINESS  EDirOR 

Weekly  newspaper  seeks  energetic,  experi¬ 
enced  hands-on  journalist  to  lead  a  group 
of  reporters  and  editors.  Candidate  must 
have  at  least  5  years  of  supervisory  experi¬ 
ence,  strong  editing  skills,  sound  news 
judgment  and  be  able  to  work  with  other 
departments  expanding  into  new  niches. 
Southeastern  New  England.  Send  resume, 
cover  letter  and  salary  requirements  in  con¬ 
fidence  to  Box  2206,  Editor  &  Publisher, 
770  Broadway,  7th  FL,  NY,  NY  10003. 

BUSINESS  REPORTER 
The  New  Mexico  Business  Weekly  seeks  a 
highly  skilled  business  reporter  to  join  our 
team.  We  are  a  rapidly  growing  newspaper 
with  a  reputation  for  innovative  enterprise 
reporting.  You  should  apply  only  if  you  have 
three  to  five  years  of  solid  business  repor¬ 
ting  experience  and  know  your  way  around 
financial  statements,  court  documents,  and 
other  tools  of  a  business  reporter’s  trade. 
Bilingual  Spanish  a  plus.  Send  three  best 
clips,  resume  and  cover  letter  to:  Emily 
Esterson,  Editor,  New  Mexico  Business 
Weekly,  625  Silver  SW,  Albuquerque,  NM 
87102  or  e^nail: 

eesterson@bizjournals.com. 

COPY  DESK 

The  Sun  newspaper  on  Florida’s  golden  Gulf 
Coast  has  an  opening  on  its  local/national 
copydesk.  Spend  your  days  at  the  beach 
and  your  evenings  working  to  make  our 
newspaper  the  best  in  the  state.  Quark 
Xpress  and  good  proofreading/editing  skills 
are  required.  Interested  candidates  can 
submit  their  resumes  to  Dan  Mearns, 
copydesk  chief.  The  Sun,  23170 
Harborview  Road,  Charlotte  Harbor,  FL 
33980  or  call: 

(800)  830-7861  Ext.  228  (evenings) 
COPY  EDITOR 

The  Press-Enterprise  (a  Belo  paper),  a 
fast-growing  and  ever-improving,  multi- 
zoned  170,000<:irculation  daily  in  Southern 
California ‘s  affordable  Inland  Empire,  needs 
a  strong  news  copy  editor  to  join  its  experi¬ 
enced,  first-rate,  35-editor  news  copy  desk 
operation.  If  you  have  three  years-plus  ex¬ 
perience;  know  how  to  edit  well;  like  the 
idea  of  working  within  an  hour  of  ^e  moun¬ 
tains,  beaches  and  desert  resorts;  and 
want  to  be  a  part  of  a  paper  that  has  a 
bright  future,  contact:  John  (iryka.  Assistant 
Managing  Editor/News,  3512  14th  St., 
Riverside,  CA  92501  or: 

jgryka@pe.com 


DESKTOP  PUBLISHER  needed  to  assume 
all  production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  Weekly.  Mac  savvy  a  must,  journalism 
training  an  asset.  Salary  $340  a  week. 
Rush  resume,  portfolio  to: 

Box  2216,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


U4  EDITOR  &  PUBLISHER  CLASSIFIEDS  JULY  23,  2001 


www.editorandpublisher.conn 


Phone:  1-888-825-9149 


CLASSIFI[D  ADVERTISING 


Faa: :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


_ EDITORIAL 


COPY  EDITORS 

The  News  &  Observer  in  Raleigh,  NC,  is 
looking  for  a  news  copy  editor  and/or  a 
business  copy  editor.  Show  us  what  you 
know  about  grammar,  style.  Share  your 
strongest  headlines.  Our  backout  schedules 
include  the  desk!  E-mail  immediate  interest 
to  Deputy  ME  Will  Sutton  at: 

sutton@newsobserver.com 
Send  resume,  references,  work  samples 
and  a  cover  letter  to: 

Copy  Editor  Jobs,  c/o  Melanie  Sill 
The  News  &  Observer 
215  South  McDowell  Street 
Raleigh,  NC  27602 

EDITOR  -  The  News-Enterprise,  17,00Ck 
circulation  six-day  AM  in  Elizabethtown,  KY, 
35  minutes  south  of  Louisville.  Circulation 
up  nine  straight  months.  Brand  new  com¬ 
puter  system.  Staff  of  24  needs  motivating 
leader,  not  controlling  boss.  Part  of  Land¬ 
mark  Communications,  Inc.  Contact  Pub¬ 
lisher  Mike  Anders,  The  News-Enterprise, 
408  W.  Dixie  Avenue,  Elizabethtown,  KY 
42701.  anders@mail.the-ne.com. 

EDITOR  needed  for  innovative  weekly  metro 
newspaper  with  30,000  circulation  located 
in  upscale  southeast  market.  Join  manage¬ 
ment  team  of  professionals  that  shapes  fu¬ 
ture  of  growing  company.  Friendly,  flexible 
environment.  Position  involves  planning, 
some  writing,  editing  and  design.  Requires 
3-5  years'  experience,  solid  news  judgment 
and  a  strong  background  in  community 
journalism  and  technology.  Competitive  saF 
ary  and  benefits  package.  Send  resume, 
cover  letter  and  tearsheets  to: 

Alan  Martin,  Community  Journals 
531  South  Main  Street,  Suite  RL-1 
Greenville,  SC  29601 


EDITOR:  THE  GUIDE 

Responsible  for  managing,  editing  and  as¬ 
signing  stories  for  the  newspaper’s  Friday 
40+  page  entertainment  tabloid.  Will  work 
with  fulFtime  reporters  and  freelancers.  Env 
phasis  is  on  bringing  readers  a  solid  pack¬ 
age  of  things  to  see  and  do  in  Southern  CaF 
ifornia.  Candidate  should  be  knowledge¬ 
able  in  a  wide  range  of  entertainment  inter¬ 
ests,  be  well  organized  and  be  able  to  think 
creatively,  work  ahead  of  schedule  and 
meet  deadlines.  CONTACT:  Richard  Fisher, 
Assistant  Managing  Editor  /Features,  The 
Press-Enterprise,  3512  Fourteenth  Street, 
Riverside,  CA  92501,  E-email: 

rfisher^e.com 

GENERAL  ASSIGNMENT  REPORTER 
The  NewsTribune  is  a  mid-size,  Monday 
through  Saturday  PM,  located  off  Interstate 
80  about  1  1/2  hours  from  Chicago.  Ideal 
candidate  will  have  previous  newspaper  ex¬ 
perience  and  knowledge  of  local  govern¬ 
ment.  Good  starting  salary  and  benefits. 
Send  resume  and  clips  to:  Joyce  Me 
Cullough,  NewsTribune,  426  Second  St., 
LaSalle,  IL  61301  or  e-mail  to: 

newstrib@ivnet.com 

NEWS  EDITOR  for  small  but  high-energy 
Mississippi  PM  daily.  Main  emphasis  is 
page  layout,  with  occasional  writing.  Must 
know  QuarkXPress.  Solid  copy  editing  skills 
desired.  Send  resume  and  layout  samples 
to  Jenny  Humphryes,  Managing  Editor, 
Greenwood  Commonwealth,  P.O.  Box 
8050,  Greenwood,  MS  38935^050 
E-mail:  jenny@gwcommor.wealth.com 
www.editorandpublisher.cotn 


EDITORIAL 


LOOKING  FOR  FUTURE  MANAGING  EDITOR 
The  Daily  Iberian,  an  award-winning  15,000 
circulation  paper  in  the  heart  of  Cajun  Coun¬ 
try,  is  looking  for  a  strong  City  EdF 
tor/Assistant  Managing  Editor.  We're  seek¬ 
ing  someone  who  wants  to  eventually  be 
managing  editor,  here  or  at  one  of  our 
other  papers.  Excellent  salary,  benefits, 
and  a  great  area  to  live.  Reply  to  Managing 
Editor  Scott  Turick,  The  Daily  Iberian,  P.O. 
Box  9290,  New  Iberia,  LA  70562. 

Or  E-mail  to:  dailyiberian@bellsouth.net 

MANAGING  EDITOR 

The  assignment  is  tough,  so  only  the  best 
should  apply.  We're  looking  for  someone  to 
produce  a  weekly  newspaper  to  serve  the 
most  diverse,  challenging  and  complicated 
audiences  in  America.  Henderson,  Nevada  - 
one  of  the  fastest  growing  cities  in  America 
-  you  will  be  up  against  2  dailies  and  a 
handful  of  other  print  media.  The  person  we 
need  is  resourceful,  creative  and  enterpris¬ 
ing,  a  newsroom  leader  who  can  take  a 
staff  of  9,  an  extensive  network  of  corre¬ 
spondents  and  freelancers  to  high  places. 
Great  opportunity  with  excellent  salary  and 
benefits.  Send  resume  cover  letter  describ¬ 
ing  yourself  and  product  philosophy  and  ref¬ 
erences  via  E-mail  to: 

Publishers  Consultant,  John  C.  Peterson 
consultpub@aol.com 

MANAGING  EDITOR  -  The  Auburn  Journal,  a 
13,000-circulation,  six-day-a-week  communF 
ty  newspaper  in  California’s  scenic  Sierra 
Nevada  foothills  seeks  a  fulFtime  managing 
editor.  Five  years’  newspaper  experience, 
strong  writing,  editing,  people  skills  and  a 
college  degree  required.  Quark  Xpress, 
page  design,  editorial  writing,  newsroom 
management  skills  helpful.  Send  resume, 
clips  to  Deric  Rothe,  executive  editor,  Au¬ 
burn  Journal,  P.O.  Box  5910,  Auburn,  CA 
95604.  Send  via  E-mail  to: 

dericr@goldcountrymedia.com 

MANAGING  EDITOR 

Immediate  opening  for  managing  editor  of 
The  Lufkin  Daily  News,  a  15,000  circulation, 
severHJay  newspaper  in  Deep  East 
Texas.  The  Daily  News  is  a  past  winner  of 
the  Pulitzer  Prize  for  public  service,  is 
owned  by  Cox  Newspapers,  and  is  commit¬ 
ted  to  quality  community  journalism.  The 
successful  applicant  will  have  a  minimum  of 
five  years'  daily  newspaper  experience, 
with  at  least  two  years  of  that  in  an  editor’s 
position.  The  managing  editor  is  responsible 
for  the  day-tDday  operation  of  a 
14-person  staff,  will  write  editorials  and  do 
some  page  layout.  We’re  looking  for  a  lead¬ 
er  who  isn't  afraid  of  hard  work  and  knows 
how  to  get  the  most  out  of  our  young  staff. 

Send  resumes  and  a  cover  letter  to: 
Gary  Borders,  Editor 
The  Lufkin  Daily  News 
P.O.  Box  1089 
Lufkin,  TX  75902 

Or  e-mail  to:Gborders@Coxnews.com 
No  phone  calls,  please. 


REPORTER  sought  to  write  hard  news  and 
join  a  high-performing  newsroom  team  at 
The  Herald  Bulletin,  a  30K  daily  just  north 
of  Indianapolis.  Resume,  clips  to: 
Managing  Editor  Patrick  Sanders,  1133 
Jackson  St.,  Anderson  IN  46015. 

No  calls,  please 


EDITORIAL 


I  NEW  MEDIA  INFORMATION  DESIGNER 
The  News  &  Observer  seeks  an  experienced 
and  creative  information  designer  capable 
of  envisioning  the  future  of  new 
media.  The  person  in  this  position  will  be 
I  lead  designer  for  the  award-winning 
I  newsobserver.com  news  site  and  the  news- 
!  paper’s  online  arts  and  entertainment 
guide.  Working  primarily  with  a  team  of  con- 
I  tent  producers,  the  designer  must  also  act 
as  a  new  media  evangelist  and  team  mem¬ 
ber  with  counterparts  from  the  newspaper’s 
print  staff,  ensuring  design  consistency  and 
quality  presentation.  Candidates  should 
possess  exceptional  HTML  skills,  including 
a  strong  understanding  of  cross-platform 
design.  Above  average  proficiency  with 
Photoshop,  Illustrator  and  other  graphics 
programs  are  also  necessary.  Flash, 
Javascript,  dynamic  HTML  and  other  pro¬ 
gramming  ability  are  desired.  Organizational 
skills,  self-motivation  and  good  communF 
I  cation  habits  a  must.  Compensation  pack- 
j  age  is  commensurate  with  experience  and 
ability.  Interested  individuals  should  E-mail 
resume,  salary  requirements  and  links  to 
previous  work  to  Content  Manager  John  J. 
Jordan  at:  johnj@newsobserver.com 


NIGHT  EDITOR 

The  Brownsville  Herald  seeks  a  savvy  editor 
to  help  lead  talented  newsroom  in  one  of 
the  most  exciting  areas  in  the  country  for 
news.  The  night  editor  will  work  with  report¬ 
ers  and  city  editor  to  produce  impact  sto¬ 
ries,  and  with  copy  desk  and  graphic  de¬ 
partments.  The  job  includes  planning  for 
project  stories  and  packages.  The  ideal 
candidate  is  assertive  with  strong  line  edit¬ 
ing  and  page  design  skills,  and  can  link  the 
!  various  departments.  The  Brownsville 
Herald,  a  Freedom  newspaper,  is  a  19,000 
daily  that  publishes  bo^  English  and 
Spanish  products  on  the  Texas-Mexico  bor¬ 
der  30  minutes  from  South  Padre  Island. 
Send  resumes  to:  Tecio  Garcia,  Editor, 
1135  E.  Van  Buren  St.,  Brownsville,  TX 
78521. 


POLITICAL  WRITER 

DO  YOU  THINK  POLITICS  IS  RELEVANT?  The 
Lexington-Herald-Leader  is  looking  for  a  po¬ 
litical  writer  who  can  show  how  policy  and 
politics  are  relevant  and  interesting  to  read¬ 
ers  who  aren't  political  junkies.  The  political 
writer  is  based  in  Frankfort,  the  state  capF 
tal,  about  30  miles  from  Lexington.  He  or 
she  serves  as  our  point  person  on  major 
state  and  federal  elections,  and  plays  a  key 
role  in  accountability  and  enterprise-  driven 
coverage  of  state  government.  Previous  ex¬ 
perience  covering  politics  or  state  legisla¬ 
ture  is  extremely  helpful.  Tell  us  why  you’re 
the  person  who  can  cultivate  insider 
sources,  but  write  for  a  broad  audience. 
Send  a  resume,  1CF12  clips  and  cover 
letter  with  your  philosophy  for  covering  polF 
tics/state  government  to:  Angie  Muhs,  Gov¬ 
ernment  Editor,  100  Midland  Ave., 
Lexington,  KY  40508. 


EDITORIAL 


SPORTS  EDITOR/WRITER 
I  A  great  opportunity  in  a  Southeast  Alaskan 
j  newsroom  to  be  immersed  in  sports 
I  through  the  high  school  leveF-cross 
i  country,  basketball,  football,  soccer,  wres- 
^  tiing,  track  and  field.  Use  variety  of  skills 
i  from  interviewing  and  writing  to  editing  and 
j  page  design.  Gain  well-rounded  background 
j  for  possible  advancement  within  company 
i  or  for  a  larger  company.  Current  sports  edF 
tor  transferring  within  company.  Family 
owned  and  operated:  5,500  circulation. 

!  Macintosh  G4  hardware.  Quark  software. 

I  Accomodating  hours.  Benefits:  Profit  shar¬ 
ing,  medical  and  dental  insurance,  paid  va- 
j  cation,  sick  leave  and  401(k).  Send  letter, 

I  resume,  and  clips  to:  Scott  Bowlen,  KetchF 
I  kan  Daily  News,  501  Dock  St.,  Ketchikan, 
j  Alaska  99901. 

SPORTS  REPORTER 

I  The  Sedalia  Democrat,  an  excellent  small 
paper,  seeks  a  talented  reporter  who  loves 
prep  sports  and  understands  the  value 
of  enterprise  pieces.  Reply  with  letter,  re¬ 
sume,  clips  to:  Oliver  Wiest,  Editor;  P.O. 
i  Box  848;  Sedalia,  MO  65302. 

(800)  892-7856 

SPORTSWRITER:  If  you  love  writing  about 
preps  and  the  outdoors  for  a  community 
j  that  cares  deeply  about  the  quality  of  its  k> 
I  cal  paper,  we  want  to  talk  with  you. 

'  Entry-level  considered.  Send  resume,  clips 
:  to:  Shawn  Swillinger,  Sports  Editor,  The  Un- 
j  ion,  11464  Sutton  Way,  Grass  Valley,  CA 
I  95945.  E-mail:  shawns^eunion.com. 

_ MAILROOM _ 

MAILROOM  FOREMAN 

j  The  Commercial  Appeal,  a  leader  in  the 
j  E.W.  Scripps  Company,  has  a  rare  opportu- 
:  nity  to  join  our  production  staff  as  a 
I  Mailroom  Foreman.  We  are  seeking  a 
I  self-motivated  manager  to  supervise  all 
I  mailroom  production  functions.  Duties  in¬ 
clude  scheduling  production  and  personnel. 

I  investigating/resolving  problems,  main¬ 
taining  various  records,  reports  and  meet¬ 
ing  production  deadlines.  This  position  re- 
;  quires  at  least  five  years’  experience  in 
I  Mailroom  systems  and  procedures;  knowF 
i  edge  of  mailroom  equipment;  excellent 
!  communication  and  interpersonal  skills;  at- 
[  tention  to  detail;  ability  to  learn  IPCS  sys¬ 
tem;  experience  with  SLS  10(X)  systems 
and  inkjet  systems  preferred.  We  offer 
;  competitive  salary,  excellent  benefits  and 
good  working  conditions.  Send  detailed 
resume  with  salary  history  and  requirements 
to  Charlotte  Cranford,  Employment 
Coordinator,  The  Commercial  Appeal,  495 
j  Union  Avenue,  Memphis,  TN  38103. 

E-mail  or  fax  to: 

hr@gomemphis.com  (901)  529-2618 

I  “The  only  thing  I  think  any  of  us  want,  s  to  Ine 
as  long  as  we  are  any  good.  And  then  not’ 

I  -  Katharine  Oaham 


SENIOR  REPORTER  ADVERTISERS 

Experienced  reporter  needed  for  tech-  |  c  e  /  i  ■  I 
nology,  economic  development  beats  in  i  r®*"  ipace/matenai 
Wichita.  Salary  $35K-$45K.  Contact:  i  deadlines  call 

Editor  Jim  Cross,  Wichita  Business  Journal  j  Michele  MacMahon  at 
jlcross@bizjournals.com  or  (316)  26&6184  646.654.5303 

See  our  Web  page  at:  wichita.bcentral.com  — 
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For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


OPERATIONS 


VICE  PRESIDENT  OF  OPERATIONS 
New  York  Post,  America's  10th  largest 
newspaper,  seeks  Vice  President/  Opera¬ 
tions  to  oversee  its  new  state-of-the  art  col¬ 
or  printing  facility  as  well  as  newspaper  in¬ 
formations  systems,  both  production  and 
business-  related.  Successful  applicant  will 
report  directly  to  publisher.  He/she  will 
have  extensive  experience  in  high  quality 
web  offset  printing  and  be  able  to  deal  with 
labor  relations  in  a  unionized  environment. 
Send  resume  to;  Ian  Moore,  Sr.  Vice  Pres¬ 
ident,  News  Corp.,  1211  Avenue  of  the 
Americas,  New  York,  NY  10036 
E-mail  resume  to:  imoore@newscorp.com 


PHOTOGRAPHY 


DEPUTY  STATE  PHOTO  EDITOR 
AP  seeks  experienced  photographer,  and 
editor  to  work  with  state  photo  editor  to  su¬ 
pervise  and  coordinate  daily  photo  cover¬ 
age  of  NYC  and  suburban  areas.  Must  have 
superior  news  judgment  and  ability  to  moti¬ 
vate  staff  in  a  highly  competitive  news  envi¬ 
ronment.  Must  have  knowledge  about  AP 
photo  operations  and  have  experience  on 
major  breaking  stories.  Should  have  com¬ 
mand  of  Photoshop  and  other  photo  pro¬ 
grams  in  a  PC  environment.  Should  have 
supervisory  and/or  managerial  experience. 
To  apply,  send  resume  to:  The  Associated 
Press,  Attn:  Human  Resources,  50  Rocke¬ 
feller  Plaza,  New  York,  NY  10020. 

Or  E-mail  to:  apjobs@ap.org 


POST  PRESS 


CUSTOMER  SERVICE  MANAGER 
NEWSTEC,  the  leading  supplier  of  remanu¬ 
factured  inserters  and  NEWSCOM  inserter 
controls,  seeks  a  Customer  Service  Manag¬ 
er  for  our  Massachusetts  office.  Work  expe¬ 
rience  should  include  knowledge  of  post 
press  area,  inserters,  electrical  and  PLC 
components,  as  well  as  an  ability  to  work 
with  and  manage  a  customer  service  team. 
Some  travel  is  required.  This  is  an  important 
position  in  our  company  and  is  reflected  in 
our  compensation  package. 
Please  fax  or  E-mail  resume  to  Don  Curley: 

(508)  850-7951  dcurley@worldnet.att.net 


PRESSROOM 


PRESSROOM  SALES 

Dynamic,  established  company  is  seeking  a 
sales  professional  with  a  proven  track  rec¬ 
ord  in  newspaper  pressrooms  in  the  North¬ 
east,  Midwest  and  Southeast  Territories. 
Position  will  require  direct  sales  of  consum¬ 
able  products  to  newspaper  production  per¬ 
sonnel.  Emphasis  will  be  on  increasing 
market  share.  Competitive  salary  +  com¬ 
mission  compensation  package  with  bene¬ 
fits  and  401(k).  Please  send  resume  in  con¬ 
fidence  to; 

Box  2179,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  to; 

hpreuss@editorandpublisher.com 
(please  reference  Box  2179  in  subjectline) 


-HELP  WANTED- 


PRESSROOM 


PRESS  MECHANIC 

The  Hartford  Courant:  Hartford,  CT.  | 
Provide  mechanical  support  to  the  produc¬ 
tion  operation  by  repairing  and  maintaining 
presses,  insert  machines,  tools  and  related 
;  equipment;  assist  in  the  installation  of  new 
I  equipment,  the  fabricating  of  replacement 
j  parts,  tools,  fixtures  and  equipment.  Re-  : 
j  quired;  HS  diploma,  certificate  of  comple-  | 
i  tion  of  press  mechanic  apprenticeship  pro-  I 
j  gram.  5  years’  pressroom  operation  experi-  ; 
I  ence  or  34  years  machinery  repair  | 
I  and  maintenance  experience,  (note;  equiva-  | 
I  lent  trade  school  training  for  machine  tool  ; 
I  work  and/or  mechanical  repairs  will  be  j 
considered.)  | 

We  offer  a  competitive  salary,  a  compre-  I 
j  hensive  benefits  package,  401  (k),  and  op-  : 
I  portunities  for  advancement.  Please  send  i 
I  resume  and  salary  requirements  to  our  pro-  ! 
I  cessing  center  referencing  source; 

I  HC/EPM/HN0620/JMW.  j 

i  Tribune  Company 

i  c/o  Resume  Processing 

!  P.O.  Box  549233 

I  Waltham,  MA  02453 

1  Fax:(781)663-8354 

J  E-mail;  courant@hiresystems.com 
j  Subject  line:  HC/EPM/HN0620/JMW 

j  The  Hartford  Courant  is  an 

j  Equal  Opportunity  Employer 

Committed  to  Workforce  Diversity 


i  PRESSROOM  MANAGER -15,000  AM  daily  : 
(  in  beautiful  Western  Massachusetts  looking  ; 
{  for  quality  conscious  individual  to  manage  | 
I  camera,  plate  and  pressroom.  Send  ! 
I  resume  to  Doug  Hillman,  P.O.  Box  1367,  ] 
Greenfield,  MA  01302-1367  or  call  (413)  ; 
I  772-0261  ext.  288  or  E-mail: 

I  dhillman@recorder.com  ! 


I  PRESSROOM  FOREMAN/SUPERVISOR  | 
Mid-sized  central  New  England  daily  news-  i 
paper  is  currently  seeking  a  hands-on,  dedi- 
I  cated  pressroom  manager.  The  ideal  candi-  I 
i  date  will  be  experienced  in  all  phases  of  j 
i  pressroom  operations,  including  press  op-  | 
eration,  pressline  maintenance,  work  flow  | 
scheduling  and  supply  ordering.  Expertise  j 
in  offset  process  color  reproduction  and  i 
quality  control  a  must.  Excellent  salary  and 
benefit  package.  Please  mail  resume,  in 
'  confidence,  to: 

Box  2234,  Editor  &  Publisher  Classified 
j  770  Broadway,  7th  Floor 

I  New  York,  NY  10003 


PRODUCnON/TECH 

I  LOOKING  FOR  THAT 

EXCELLENT  CAREER  MOVE?  | 

j  The  Ogden  Newspapers  has  openings  at  a  ; 
I  few  of  our  36  daily  newspapers.  We  have  i 
current  openings  in  Circulation,  Editorial,  l 
Advertising,  Production  and  more.  Check  i 
out  our  Career  Opportunity  page  at: 

www.ogdennews.com/opportunities  ; 


I  PLANT  SUPERINTENDENT 

I  Plant  manager  sought  for  new  production  i 
^  facility  with  all  new  equipment.  ResponsibilL  | 
i  ties  include  press,  inserting  and  pre-press  i 
I  operations  along  with  building  maintenance.  . 
I  We  produce  three  daily  AM  newspapers  I 
i  with  commercial  work  in  Massena,  NY.  j 
I  Send  resume  and  references  to: 

michael-valentine@mailcity.com  ! 
j  Or  call  (315)  783-3346  | 


PRODUCTION/TECH 

PRODUCTION  MANAGER 
Leading  Midwest  Newspaper  Company  has 
an  opening  for  a  Production  Manager.  This 
position  is  responsible  for  the  day-to-day 
operation  of  the  Production  Department, 
and  reports  to  Vice  President  of  Production. 
The  ideal  candidate  will  have  a  minimum  of 
five  years  successful  management  experi¬ 
ence  in  all  areas  of  production  with  an  em¬ 
phasis  on  packaging  and  press.  Strong 
leadership  skills  that  encourage  and  moti¬ 
vate  others  to  achieve  department  goals 
and  objectives  are  required.  Experience 
working  in  a  union  environment  is  desired. 
Candidates  that  learn  quickly  and  can  effec¬ 
tively  implement  cost  savings  and  quality 
improvement  plans  are  preferred.  We  offer 
a  competitive  salary  and  an  excellent  bene¬ 
fits  package. 

Qualified  candidates  are  encouraged  to 
send  a  resume  to: 

Box  2232,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
An  Equal  Opportunity  Employer. 


SALES 


AGGRESSIVE  SALESPERSON  . 

Infinity  Radio  Sales  representing  Infinity  Ra-  ! 
dio,  a  division  of  Viacom/CBS,  wants  you  to  ’ 
work  here  ONLY  if  you  are  an  aggressive,  j 
self  motivated,  successful  print  sales-  per-  ! 
son  who  LOVES  to  develop  new  business  ; 
with  clients.  Be  a  part  of  the  most  prestig- 
ious  radio  group  in  America!  Send  resume  i 
to:  Jana  Cosgrove,  Infinity  Radio  Sales,  100 
Park  Avenue,  5th  Floor,  New  York,  NY, 
10017  or  FAX  to: 

(212)  309-9390. 

Infinity  Radio  Sales  is  an 
Equal  Opportunity  Employer 


-POSITIONS  WANTED- 


CIRCULATION 


j  CIRCULATION  MANAGER,  15  years  experi- 
I  ence  seeking  position  with  small  to  medium 
'  daily.  Zone  I O'  il  preferred.  (845)  8004084 


EDITORIAL 


'  ADVICE  COLUMNIST 

;  Psychological  counselor  and  writer  looking 
:  to  write  a  psychological  advice  column  for 
a  newspaper  or  magazine  (no  tabloids). 
Have  doctorate  in  clinical  psychology  and 
strong  interest  in  offering  mental  health 
!  advice  readers.  Reply  to: 

Box  2210  Editor  &  Publisher 
;  770  Broadway  7th  FI.,  NY,  NY  10003 

:  BILINGUAL  (English-Spanish)  writer,  editor, 
translator  seeks  freelance  work  with  news- 
;  papers  and  trade/consumer  magazines. 
Virginia  Benvenuto  Earl  (949)  650-5529 
www.spanishtranslators.net 

;  EXPERIENCED  REPORTER  seeking  position 
with  small  to  medium-sized  newspaper. 
Able  to  relocate.  Call:  (903)  935-9289  or 
e-mail  to:  jme4540700@aol.com 

HAVE  pen;  WIH  TRAVELT^asoned  jour- 
nalist,  adventurer  seeks  dream  job  as  travel 
editor/reporter.  Ten  years  experience,  five 
at  large  dailies.  Can  speak  four  languages. 
E-mail:  RoCrusoe@aol.com 

I^WSPAPER  CRITIQUES 
30-year  news  service  veteran,  has  served 
as  sports,  managing,  regional,  features  edi¬ 
tor  during  tenure.  Available  to  critique 
newspapers;  flexible  on  details.  Samples 
available  on  request.  Please  contact: 
mlangdon9405@aol.com 
Or  call  (301)  279-7058 

SP(DRTS  WRITER  with  six  years  experience 
looking  for  a  new  chailenge.  Accent  on 
prep  coverage.  Knowledge  of  QuarkXPress. 
Will  relocate.  Call  Keith  at;  (810)  367-2184. 
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•  U.S.  &  Canadian  Dailies 

;^.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
f^  Eoreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/lnteractive  Products  &  Services 


VOL.  2 

^.S.  &  Canadian  Community  Weeklies 
I^.S.  &  Canadian  Shopper/TMC  Publications 
r*  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


VOL.  3 

, '^Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 

>  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


Now.  in  our  77th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

Relocation  info  now  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


PRICING 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $145.  It’s  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM.  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA.  DC.  FL.  IL.  MA.  MD,  NJ.  NY,  OH 
and  TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 


Demographic  data  now  includes: 

*  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2006! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


MAKKEI 


mm  2001 


ORDER  TOD.\Y! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 
Phone:  (888)  612-7095 
E-Mail:  rlarsen@adweek.com 
Place  your  order  on  our  Web  site: 
www.cclitoranclpublisher.com 
(click  on  the  store  icon) 

Or  call  (646)  654-5207  for  more  information 

EDITORe’PUBLISHER 

Where  You’ll  Find  the  Powers  of  the  Press.’” 


But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA 
and  non-MSA  markets  in  the  US.  and  Canada ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  US.  counties. 


For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 


Outlets.  Retail  Outlets.  Location 
of  Markets,  Newspapers  Serving  the 
Market,  Retail  Sales  Data,  and  much. much  more! 


AVAILABLE  NOW! 

ALL  NEW  2001 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


E&P/CMR  EXCLUSIVE  REPORT 


{continued from  page  24} 


2000  1999 
Rank  Rank 

COMPANY 

NEWSPAPERS 

DOLLARS  SHARE 
(In  thousands)  (Of  Spending) 

TELEVISION 

DOLLARS  SHARE 

RADIO 

DOLLARS  SHARE 

MAGAZINES 

DOLLARS  SHARE 

OUTDOOR 

DOLLARS  SHARE 

TOTAL 

73 

135 

BRADFORD  EXCHANGE  LTD 

2000 

35,459.3 

33.2% 

0.0 

0.0% 

62.9 

0.1% 

71,300.6 

66.7% 

0.0 

0.0% 

106,822.8 

1999 

17,617.1 

18.4% 

0.0 

0.0% 

0.0 

0.0% 

78,169.5 

81.6% 

0.0 

0.0% 

95.786.6 

74 

99 

UAL  CORP 

2000 

35,030.6 

44.7% 

36,230.3 

46.2% 

216.3 

0.3% 

4,447.2 

5.7% 

2,494.2 

3.2% 

78,418.6 

1999 

25,157.6 

35.3% 

27,903.3 

39.1% 

1,148.1 

1.6% 

16,382.5 

23.0% 

754.3 

1.1% 

71,345.8 

75 

27 

NISSAN  MOTOR  CO  LTD 

2000 

34,646.5 

5.6% 

453,375.4 

73.8% 

2,471.8 

0.4% 

111,601.0 

18.2% 

11.883.1 

1.9% 

613,977.8 

1999 

76,770.3 

14.5% 

329,474.9 

62.3% 

1,886.7 

0.4% 

109,393.6 

20.7% 

11,3045 

2.1% 

528,830.0 

76 

70 

PRUDENTIAL  INSURANCE  CO  OF  AMERICA 

2000 

34,512.2 

35.4% 

37,409.0 

38.4% 

3.2 

0.0% 

23,950.3 

24.6% 

1,524.8 

1.6% 

97,399.5 

1999 

36,810.6 

34.0% 

44,781.9 

41.3% 

1,693.7 

1.6% 

23,288.8 

21.5% 

1,849.5 

1.7% 

108,424.5 

77 

71 

INTERBOND  CORP 

2000 

34,463.6 

93.8% 

2,278.2 

6.2% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

36,741.8 

1999 

36,392.8 

%.7% 

1,253.6 

3.3% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37.646.4 

78 

79 

NORTHWEST  AIRLINES  CORP 

2000 

34,325.5 

62.9% 

5,343.6 

9.8% 

3,421.1 

6.3% 

10,430.2 

19.1% 

1,030.3 

1.9% 

54,550.7 

1999 

32,857.9 

58.0% 

4,562.4 

8.1% 

5,099.3 

9.0% 

13.070.2 

23.1% 

1,059.2 

1.9% 

56.649.0 

79 

61 

CENDANT  CORP 

2000 

34,095.1 

20.9% 

86,134.7 

52.7% 

10.766.0 

6.6% 

12,180.5 

7.5% 

20,258.8 

12.4% 

163.435.1 

1999 

39,975.1 

24.4% 

84.837.2 

51.7% 

6,713.5 

4.1% 

15,763.5 

9.6% 

16,795.9 

10.2% 

164,085.2 

80 

97 

HAVERTYS 

2000 

33,736.1 

75.9% 

10,617.0 

23.9% 

0.0 

0.0% 

75.4 

0.2% 

13.0 

0.0% 

44.441.5 

1999 

25,940.2 

70.6% 

10,716.6 

29.2% 

0.0 

0.0% 

89.6 

0.2% 

2.3 

0.0% 

36,748.7 

81 

96 

GOOD  GUYS  INC 

2000 

32,520.3 

86.4% 

5,105.7 

13.6% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

37,626.0 

1999 

26,344.9 

88.4% 

3,281.8 

11.0% 

163.8 

0.5% 

0.0 

0.0% 

0.0 

0.0% 

29,790.5 

82 

65 

BERTELSMANN  AG 

2000 

32,066.3 

30.1% 

15,249.3 

14.3% 

4,109.1 

3.9% 

54,058.6 

50.8% 

992.7 

0.9% 

106,476.0 

1999 

38,801.2 

36.1% 

11,150.5 

10.4% 

2,197.7 

2.0% 

55,348.3 

51.4% 

103.7 

0.1% 

107,601.4 

83 

38 

OMNIPOINT  COMMUNICATIONS  SERVICES 

2000 

31,461.1 

94.6% 

98.9 

0.3% 

1,646.0 

4.9% 

0.0 

0.0% 

59.6 

0.2% 

33,265.6 

1999 

56,111.2 

75.7% 

14,743.5 

19.9% 

2,551.1 

3.4% 

54.3 

0.1% 

628.3 

0.8% 

74,088.4 

84 

84 

MARRIOn  INTL  INC 

2000 

30,288.2 

43.6% 

6,025.4 

8.7% 

9,356.2 

13.5% 

20,278.4 

29.2% 

3,457.5 

5.0% 

69,405.7 

1999 

30,846.2 

42.9% 

8,669.7 

12.1% 

6,231.8 

8.7% 

23,726.6 

33.0% 

2,471.9 

3.4% 

71,946.2 

85 

86 

BOSCOVS  DEPT  STORES  INC 

2000 

30,087.8 

88.7% 

3,846.4 

11.3% 

0.0 

0.0% 

0.0 

0.0% 

3.8 

0.0% 

33,938.0 

1999 

30,252.8 

87.2% 

4,446.0 

12.8% 

0.0 

0.0% 

0.0 

0.0% 

0.0 

0.0% 

34,698.8 

86 

** 

QWEST  COMMUNICATIONS  INTL  INC 

2000 

29,615.5 

37.0% 

36,968.8 

46.2% 

10,438.1 

13.0% 

2,835.8 

3.5% 

151.1 

0.2% 

80,009.3 

1999 

267.6 

0.6% 

19,492.4 

45.5% 

0.0 

0.0% 

1.661.1 

3.9% 

21,421.1 

50.0% 

42,842.2 

87 

88 

BANK  ONE  CORP 

2000 

29,474.3 

55.9% 

18,930.2 

35.9% 

2,198.2 

4.2% 

1,934.2 

3.7% 

222.8 

0.4% 

52,759.7 

1999 

29,208.5 

35.2% 

41,479.2 

50.0% 

8,276.5 

10.0% 

3,416.9 

4.1% 

523.8 

0.6% 

82,904.9 

88 

107 

DEERE  A  CO 

2000 

28,983.1 

74.1% 

8,202.0 

21.0% 

31.3 

0.1% 

1,827.2 

4.7% 

54.9 

0.1% 

39,098,5 

1999 

22,612.4 

75.2% 

6,847.2 

22.8% 

25.1 

0.1% 

356.7 

1.2% 

240.8 

0.8% 

30.082.2 

89 

264 

GART  SPORTS  CO 

2000 

27,818.1 

95.3% 

1,087.8 

3.7% 

243.4 

0.8% 

0.0 

0.0% 

29.3 

0.1% 

29,178.6 

1999 

7,903.2 

81.8% 

1,491.6 

15.4% 

254.9 

2.6% 

0.0 

0.0% 

15.3 

0.2% 

9,665.0 

90 

136 

BRIDGESTONE  CORP 

2000 

27,415.4 

53.2% 

15,452.3 

30.0% 

2,288.8 

4.4% 

6,291.8 

12.2% 

106.3 

0.2% 

51,554.6 

1999 

17,594.6 

49.4% 

12,418.2 

34.9% 

251.3 

0.7% 

5,260.5 

14.8% 

75.2 

0.2% 

35,599.8 

91 

170 

WELLS  FARGO  t  CO 

2000 

27,052.0 

42.6% 

11,505.6 

18.1% 

20,387.0 

32.1% 

517.4 

0.8% 

3.990.0 

6.3% 

63,452.0 

1999 

13,336.9 

33.7% 

10,241.2 

25.9% 

9,775.3 

24.7% 

332.8 

0.8% 

5,838.2 

14.8% 

39,524.4 

92 

90 

DOW  JONES  &  CO  INC 

2000 

26,871.5 

33.3% 

40,358.2 

50.0% 

1,760.4 

2.2% 

10,367.8 

12.8% 

1,343.6 

1.7% 

80,701.5 

1999 

28,378.4 

41.6% 

27,138.7 

39.7% 

4,556.2 

6.7% 

6,607.6 

9.7% 

1,609.1 

2.4% 

68.290.0 

93 

120 

BRISTOL-MYERS  SQUIBB  CO 

2000 

26,477.9 

6.2% 

278,678.0 

65.1% 

6,396.3 

1.5% 

115,084.4 

26.9% 

1,128.3 

0.3% 

427,764.9 

1999 

19,993.8 

6.6% 

200,203.0 

66.3% 

1,501.9 

0.5% 

79,066.5 

26.2% 

1,232.8 

0.4% 

301,998.0 

94 

45 

ROLL  INTL  CORP 

2000 

25,955.4 

58.1% 

813.1 

1.8% 

0.0 

0.0% 

17,891.8 

40.1% 

1.5 

0.0% 

44,661.8 

1999 

48,360.8 

60.3% 

874.5 

1.1% 

0.0 

0.0% 

30,980.2 

38.6% 

0.0 

0.0% 

80,215.5 

95 

95 

lA-Z-BOY  CHAIR  CO 

2000 

25,317.5 

54.0% 

17.200.4 

36.7% 

0.0 

0.0% 

4,083.6 

8.7% 

243.3 

0.5% 

46,844.8 

1999 

26,548.1 

52.3% 

16,463.1 

32.4% 

0.0 

0.0% 

7,508.3 

14.8% 

254.0 

0.5% 

50,773.5 

■  96 

123 

APPLE  VACATIONS 

2000 

25,012.6 

97.2% 

509.2 

2.0% 

91.1 

0.4% 

89.6 

0.3% 

24.0 

0.1% 

25,726.5 

1999 

18,971.3 

96.7% 

496.6 

2.5% 

69.3 

0.4% 

7.7 

0.0% 

67.2 

0.3% 

19,612.1 

97 

130 

DOM  INC 

2000 

24,514.3 

89.1% 

2,925.8 

10.6% 

0.0 

0.0% 

83.7 

0.3% 

0.0 

0.0% 

27.523  8 

1999 

18,401.8 

92.8% 

1,421.4 

7.2% 

12.0 

0.1% 

0.0 

0.0% 

0.0 

0.0% 

19,835.2 

98 

82 

STAPLES  INC 

2000 

24,469.2 

21.3% 

84,428.9 

73.5% 

1,225.7 

1.1% 

4,409.7 

3.8% 

281.7 

0.2% 

114.815.2 

1999 

31,581.0 

38.2% 

46,470.0 

56.3% 

3,873.2 

4.7% 

554.0 

0.7% 

102.3 

0.1% 

82,580.5 

99 

15 

ALLTEL 

2000 

24,144.8 

47.3% 

13,472.5 

26.4% 

9,199.9 

18.0% 

321.9 

0.6% 

3,889.5 

7.6% 

51,028.6 

1999 

164,918.3 

91.1% 

6,748.0 

3.7% 

6,943.3 

3.8% 

131.4 

0.1% 

2,288.6 

1.3% 

181,029.6 

100 

93 

OSHMANS  SPORTING  GOODS  INC 

2000 

23,911.5 

99.9% 

0.0 

0.0% 

0.0 

0.0% 

8.4 

0.0% 

19.5 

0.1% 

23.9394 

1999 

26,643.3 

99.5% 

111.7 

0.4% 

4.7 

0.0% 

20.0 

0.1% 

0.0 

0.0% 

26,779.7 

TOPlOOTOm 

2000 

9,337,041.6 

28.9% 

16,667,079.1 

51.7% 

1,077,004.4 

3.3% 

4,783,901.7 

14.8% 

394,024i 

li% 

32,2593)51.0 

1999 

8,750,314.4 

30.2% 

14,462,674.9 

49.9% 

840,719.9 

^9% 

4,573,334.0 

15.8% 

376,131.1 

1.3% 

29,003,174J 

AU  OTHER 

2000 

14,569,833.7 

21.9% 

34,381,532.0 

51.7% 

2,595,174.5 

3.9% 

12,906.019.9 

19.4% 

2.003,763.0 

3.0% 

66.456,323.1 

1999 

13,537,373.3 

23.0% 

30,678,135.0 

52i% 

1,995,918.4 

3.4% 

10,956.611.6 

18.6% 

1,617,670.6 

2.8% 

58,785,708.9 

GRAND  TOTAL 

2000 

3,906375.3 

242% 

51,048,611.1 

51.7% 

3,672,178.9 

3.7% 

17,689,921.6 

17.9% 

2W7W2 

2.4% 

98.715J74.1 

1999 

22387,687.7 

25.4% 

45,140,809.9 

51.4% 

2.836,638.3 

3i% 

15,529,945.6 

17.7% 

1,993,801.7 

2i% 

87,7883832 

**N0T  RANKED  IN  TOP  1,000 

Competitive  Media  Reporting  implemented  enhancements  to  its  newspaper-revenue-estimatng  methodology.  All  of  this  information  reflects  the  use  and  calculation  of  this  current  methodology.  Based  on  these  changes,  the  1999  information  in 
this  reporting  may  dif^  from  previously  published  information.  Readers  should  keep  this  in  mind  when  reviewing  or  making  comparisons  to  prior  infonnation 

Totals  repotted  under  the  Newspaper  column  heading  in  this  reporting  represent  revenue  estimates  for  local  Newspapers.  National  Newspapers,  and  Sunday  Magazines  combined  The  Television  totals  represent  Spot  Network  Broadcast 
Network  Cable,  and  Syndicated  Television  combined.  Radio  totals  reflect  revenue  eshmates  for  Network  Radio  and  National  Spot  Radio  combined 
;  For  the  purpose  of  this  reporbng.  Auto  Dealer  Associations,  Local  Auto  Dealers,  and  Real  Estate  Agencies  were  excluded. 

Source:  Competitive  Media  Reporbng  calculations 
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In  brief 

Uclick  relinks 
with  parent 
of  Universal 

The  uclick  online  firm  is  again 
a  division  of  Andrews  McMeel 
Universal  (AMU),  the  parent  of 
Universal  Press  Syndicate. 

Uclick  was  known  as  Universal  New 
Media  until  it  went  independent  early  last 
year  (E^P,  March  13,  2000,  p.  52).  But 
uclick  wasn’t  immune  to  the  dot-com 
downturn,  and  moved  back  into  AMU’s 
Kansas  City  headquarters  July  13. 

Chris  Pizey,  uclick’s  chief  operating 
officer,  said  all  23  employees  are  being 
retained.  At  least  half  the  staff  was  let  go 
earlier  this  year,  but  none  since  March, 
according  to  Pizey.  He  added,  “There  is 
no  change  in  our  business  priorities”  now 
that  uclick  is  again  a  division  of  AMU. 

Uclick  distributes  content  —  including 
Universal,  Tribune  Media  Services,  and 
Web-only  features  —  to  about  250  online 


newspapers  and  150  other  sites.  It  also 
runs  the  uComics.com  site.  —  DaveAstor 

LOAN  FOR  CARTOON  MUSEUM 
“Beetle  Bailey”  creator  Mort  Walker  has 
loaned  the  International  Museum  of  Car¬ 
toon  Art  another  $200,000  to  avert  fore¬ 
closure  by  SunTrust  South  Florida  Bank. 

“We  can  keep  the  doors  open  for  at 
least  a  few  more  months,”  said  Walker, 
who  has  lent  the  museum  he  founded 
about  $1  million.  “However,  the  Walker 
well  has  now  run  dry.  Unless  we  are  able 
to  secure  more  financial  support  on  an 
ongoing  basis,  the  museum’s  future  in 
Boca  Raton  remains  iffy  at  best.” 

Nonattribution  accusation 

An  article  in  The  New  Republic  {TNR) 
says  William  F.  Buckley  “ripped  off”  his 
own  National  Review  magazine. 

TNR  wrote  that  a  Buckley  column  used 
similar  language  and  facts  as  Michael 
Fumento’s  National  Review  piece  that 
tried  to  rebut  health  claims  made  by 
opponents  of  U.S.  Navy  bombing  tests 
on  Puerto  Rico’s  Vieques  island. 

Universal  Press  Syndicate  Director  of 


Boost  Soles  & 
Exceed  Goals 


call? 


Motivate  Employees 

teday^ 


Communications  Kathie  Kerr  said,  “Mr. 
Buckley  did  all  of  the  ‘writing’  in  his  col¬ 
umn.  The  facts  he  reiterated  were  indeed 
assembled  by  Michael  Fumento  and  pub¬ 
lished  in  National  Review."  She  explained 
that  Buckley  credits  National  Review  au¬ 
thors  he  uses  facts  from  “about  90%  of 
the  time,”  but  hesitates  to  mention  the 
National  Review  name  because  he  doesn’t 
want  to  make  it  seem  like  he’s  promoting 
his  own  magazine.  —  DaveAstor 

f  Clean  QUEEN 

ON  THE  SCENE 
Best-selling  author 
Linda  Cobb  is  writ¬ 
ing  “Household 
Help,”  a  five-times- 
a-week  column  that 
includes  information 
about  cleaning  and 
Linds  Cobb  other  topics,  for 

“Household  Newspaper  Enter- 

Help  writer  prise  Association. 

Cobb’s  books  include  “Talking  Dirty 
with  the  Queen  of  Clean.” 


SVM offerifM service  custdmiz/ttion,  marlietfng  /tnd fidfillttiem  serinch. 
Ask  about  our  other  nation  id  retailer  pft  cards! 


‘Anne  &  Nan’  end  protested 

Newspaper  Enterprise  Association  has 
ended  syndication  of  “Ask  Anne  &  Nan” 
after  NEA  and  the  column’s  creators 
couldn’t  come  to  a  contract  agreement. 

Anne  Adams  and  Nancy  Nash- 
Cummings,  who  discussed  everything 
from  recipes  to  repairs,  came  to  NEA  in 
1993  and  ran  in  more  than  200  papers. 

Barbara  Sauers,  managing  editor  of 
The  Star-Democrat  in  Easton,  Md.,  said 
the  paper  was  “besieged  with  calls”  from 
disappointed  readers  after  the  column 
stopped.  The  newspaper  told  readers  it 
wasn’t  to  blame,  and  suggested  they 
contact  NEA  parent  United  Media. 

United  Senior  Vice  President  and 
General  Manager  Sid  Goldberg  said  the 
syndicate  received  fewer  than  25  phone 
complaints  about  the  end  of  “Anne  & 
Nan,”  with  “12  to  14”  from  the  Easton 
area.  “Since  the  column  appeared  in  over 
200  papers,  we  find  it  unexplainable  that 
at  least  half  the  complaints  should  come 
from  readers  at  one  paper,”  he  stated. 

Sauers  said  readers  and  editors  from 
around  the  country  have  contacted  the 
columnists  since  the  feature  stopped.  She 
added  that  “Anne  &  Nan”  replacement 
“Household  Help”  (see  above)  covers  a 
narrower  range  of  topics,  but  United  Vice 
President  for  Sales  and  Marketing  Lisa 
Klem  Wilson  disagreed.  —  DaveAstor 


26  editor  StPUBI.ISHER  JULY  23,  2001 


www.editorandpublisher.com 


Delivering  Competitive  Insight  to  Newspapers. 


To  be  competitive,  you  need  powerful,  targeted  market  information.  CMR  provides  you  the  tools 
necessary  for  that  marketplace  edge,  allowing  you  to  better  compete  with  TV,  radio,  and  local  print. 

AN  INSIDER'S  PERSPECTIVE.  Because  of  newspaper  cooperation,  you  can  be  assured  of 
accurate  and  up-to-date  information.  Plus,  our  in-market  representatives  ensure  that  we 
start  the  process  with  complete  newspapers,  including  direct  mail  and  weeklies. 

CMR  IS  PART  OF  YOUR  TEAM.  Our  regional  sales  and  service  teams  can  offer  specific 
solutions  for  newspapers.  Their  industry  expertise,  supported  by  CMR’s  applications 
and  special  advertising  reports,  can  help  your  business  tap  into  more  media,  more 
markets  and  revenue  opportunities. 

DELIVERING  RESULTS.  Target  your  market  s  full  potential,  focusing 
on  your  strengths  and  taking  advantage  of  our  experience. 

CMR.  We  deliver  to  the  newspaper  industry. 
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Goss  Uniliner  for  ‘Butler  Eagle'  will  run  50-  and  66-inch  webs 

BY  JIM  ROSENBERG 

The  French-built  press  that  gave  Goss  Graphic 
Systems  a  machine  for  Grerman  tabloid  printers  has 
given  the  manufacturer  its  first  double-wide  domestic 
replacement  sale  in  more  than  two  years. 

Designed  for  midsize  operations,  suited  for  the  “Ber¬ 
liner”  format  with  cut-offs  as  short  as  15^/*  inches,  and  with  but  one 
buyer  until  last  month,  the  70,000-copy-per-hour  Uniliner  also  is  the 

design  on  which  Goss  is  _ 

developing  a  four-page-  gjQ  giQ  03  jnBl 


II. 


developing  a  four-page- 

across,  one-plate-around 

press  to  compete  with  _  _ 

other  straight-only  ma-  O  t'lg 

chines  built  or  proposed  r'~'  _ 

by  three  German  com-  Butler-bound:  50" 
petitors.  A  third,  multitower  Uniliner  was 
recently  sold  to  an  Italian  national  daily. 

The  U.S.  customer  is  unusual  in  several 
respects.  As  even  larger  dailies  move  to  sin¬ 
gle-wide  presses,  this  pioneer,  which  claims 
to  have  received  the  first  electronic  editing 
terminal  (after  the  vendor  “shipped  empty 
cabinets  just  to  make  their  date,”  said  the 
publisher)  and  is  moving  to  its  third  gener¬ 
ation  of  offset  equipment,  is  staying  with  a 
double-wide  design.  Then  there’s  the  Uni¬ 
liner’s  configuration  —  two  four-high,  fiill- 


Butler-bound:  50”  units,  news  folder  (left);  commercial  folders,  dryer,  66' 
er  Uniliner  was  color  towers  and  a  two-high  (H-type)  stack 

rational  daily.  running  50-inch  webs,  and  one  four-high  to 

usual  in  several  print  commercial  work  on  a  66-inch  web. 

ilies  move  to  sin-  Installation  at  the  28,766-circulation 
eer,  which  claims  evening  Butler  (Pa.)  Eagle  is  slated  for  next 

ectronic  editing  spring,  with  production  by  Labor  Day  to 
“shipped  empty  capture  the  seasonal  volume  of  commercial 
date,”  said  the  work,  according  to  Publisher  and  Eagle 
0  its  third  gener-  Printing  Ck).  President  Vernon  L.  Wise  Jr. 
is  staying  with  a  When  his  paper  turns  100  years  old  in 
there’s  the  Uni-  2003,  Wise  plans  to  retire,  with  the  new 
)  four-high,  full-  press  running  in  a  new  plant  managed  by 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 

than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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fourth-  and  fifth-generation  family  mem¬ 
bers,  who  already  work  at  the  daily  and  the 
Butler  Color  Press  commercial  division.  In 
a  phone  interview.  Wise  laughed  at  what 
he’ll  be  leaving  them  —  citing  the  freedom 
to  experiment  that  family  ownership  con¬ 
fers  and  remembering  the  extraordinary 
changes  it  meant  during  his  career.  The 
second  to  buy  a  Goss  Metro,  in  1967,  the 
Eagjie  was  the  first  to  run  its  offset  in  com¬ 
bination  with  letterpress  (an  old  Goss  Anti- 
fnction  model,  not  a  Headliner).  “I  was  just 
chicken  to  go  to  offset  all  at  once,”  recalled 
Wise.  Sold  on  offset.  Wise  joined  the  fairly 
small  club  of  Goss  Ck)smo  users  when  he 
pulled  out  the  letterpress,  about  30  years 
ago.  Still  in  good  shape,  the  64-page  Cosmo, 
said  Wise,  “could  run  some  more  years”  but 
for  the  paper’s  100th  birthday  present. 

Besides  familiarity  with  double-wide 
production.  Wise  foresaw  more  waste  from 
the  extra  units  he  believed  would  be  needed 
with  a  single-wide  press.  From  his  commer¬ 
cial  shop,  which  already  had  experience 
with  66-inch-wide  webs,  he  took  test  pages 
to  run  on  Neues  TorgauerKreissblatfs  Uni- 
liner.  The  Eqgfe’s  shaftless 
-II— I  Uniliner  will  be  able  to  print 

32  full-color  and  16  spot- 

_  [yV  color  pages.  It  also  can  oper- 
:  ^  ^  Tg  ate  as  three  smaller  presses. 

.  ^  partial  build- 

'  tower  (right)  j^g  already  on ...  a  new  five- 
acre  site  that  we’ve  owned  for  some  time  in 
the  city  of  Butler,”  said  Wise.  Its  75,000- 
plus  square  feet  will  be  shared  by  circula¬ 
tion  and  production,  where  the  press  will  be 
fed  from  a  right  angle  by  four  two-arm, 
core-tension  reelstands  (one  able  to  hold 
6,000-pound  commercial  rolls  feeding  the 
66-inch  tower)  at  press-floor  level,  allowing 
for  supervision  from  centralized  consoles. 
Megtec  will  supply  the  pasters  and  a  hot-air 
diyer  for  heatset  work  on  the  wide  tower. 

Cut-off  for  all  towers  will  match  that  of 
Butler  Color  Press,  making  the  Eagle,  Wise 
said,  the  first  21-inch  U.S.  daily  (at  least 
among  those  printed  on  double-wide 
presses).  Other  publishers  like  the  cut-off 
because  it  suits  narrower  page  widths  and 
attracts  commercial  work.  In  late  2002  and 
2003,  MAN  Roland  Regioman  presses  in 
the  United  States  will  have  21-inch  cut-off. 

Two  of  three  Goss  jaw  folders  will  have 
quarterfolders.  A  movable  Motterstitch 
four-head  stitcher  will  serve  the  new  folder 
and  a  commercial  folder.  Wise  will  add  one 
more  item  —  a  Domino  Printing  Sciences 
on-press  sequential-numeral  printer  for  use 
in  a  series  of  promotional  contests.  II 
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Graham  no  heroine? 

The  Tribune-Review  of  Greensburg,  Pa., 

I  j  whose  publisher  is  conservative  activist 

Richard  Mellon  Scaife,  last  week  published  one 
!  of  the  few  negative  commentaries  on  the  death 
of  Katharine  Graham. 

In  an  editorial,  the  Pittsburgh-area  daily 
charged  that  Graham  had  been  “involved  with 
I  leftist  trends”  during  college  and  “worked  for  a 
{  time  as  a  reporter  in  San  Francisco  with  a 
!  sympathetic  view  of  Harry  Bridges’  red  dock 
workers.”  After  Watergate,  the  editorial 
claimed.  The  Washington  Post  “continued  to 
nose  out  embarrassing  material  to  undermine 
I  any  conservative  policy”  and  “stridently” 
defended  former  President  Clinton. 

Consider  the  breathtaking  innuendo  in  the 
following  passage,  concerning  the  final  days  of 
I  her  husband,  Philip  Graham,  who  died  in  1963: 

I  “She  had  him  committed  to  a  mental  hospital, 
and  he  was  clearly  intending  divorce  when  she 
signed  him  out  and  took  him  for  a  weekend 
outing  during  which  he  was  found  shot.  His 
;  I  death  was  ruled  a  suicide.  Within  48  hours, 
she  declared  herself  the  publisher.” 

Editorial  Page  Editor  Colin  McNickle  refused 
comment  to  E&P,  explaining,  “The  editorial 
speaks  for  itself.”  —  Greg  Mitchell 


Two  shots  and  a  chaser 

The  Miami  Herald's  Marty  Baron  was  not  The 
Boston  Globe’s  first  choice  to  succeed  Matt 
Storin  as  editor,  at  least  according  to  the  August 
issue  of  Boston  magazine.  The 
magazine  says  Sandy  Rowe, 
editor  of  The  Oregonian  in 
Portland,  was  offered  the  post, 
but  declined  after  guiding  her 
paper  to  two  Pulitzers  this  year. 
...  Paul  Gigot  will  have  to  give 
up  his  column  in  The  Wall 
Street  Journal,  which  won  him 
a  Pulitzer  last  year,  when  he 
takes  over  from  Robert  Bartley 
as  editorial  page  editor  of  the  paper.  Daniel 
Henninger,  Bartley's  deputy  who  was  passed 
over,  gets  to  keep  his  column. ...  In  a  move 
perhaps  more  frightening  than  the  movie,  a 
number  of  newspapers  last  week  published  ads 
featuring  that  ubiquitous  “Jurassic  Park  IN” 
dinosaur  and  logo  —  not  within  the  usual  ad  box 
but  superimposed  over  editorial  copy  (usually 
weather  info,  stock  charts,  or  movie  listings).  The 
papers  include  the  Chicago  Sun-Times,  Los  Ange¬ 
les  Daily  News,  Asbuiy  Park  (N.J.)  Press,  and 
others  searching  for  new  ad  revenue.  —  G.M. 


Rowe:  A  true 
Oregonian 


in  a  big,  fat  wringer  if  that  s  published. 


-  ATTORNEY  GENERAL  JOHN  MITCHELL,  IN  1973,  HEARING 

ABOUT  A  “WASHINGTON  POST”  WATERGATE  STORY 

-  -  —  —  - 


Photo  of  the  week 

miSINC  THE  CEU  PRICE 


MICHAEL  WILLIAMSON,  THE  WASHINGTON  POST,  JULY  18 

THEIR  LIVES  FLASHED  BEFORE  OUR  EYES  LAST  WEEK,  AT  THE 

Congressional  committee  hearing  on  controversial  stem-cell 
research.  John  Borden  held  his  adopted  twins  Mark  and 
Luke,  who  emerged  nine  months  ago  from  frozen  embiyos  shown  in 
the  photo  held  by  their  mother,  Lucinda  Borden.  Others  at  the  hear¬ 
ing  took  a  different  view,  arguing  that  stem-cell  research  on  embryos 
was  necessary  to  save  other  children’s  lives.  —  Greg  Mitchell 
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I  Shoptalk 


As  a  journalist  famed  novelist  shows  how  to  cut  through  illusions 


The  American  Society  of  Newspaper  Editors 
recently  published  “The  Newspaper  Credibility 
Handbook,”  subtitled  “Practical  Ways  to  Build  Read¬ 
er  Trust.”  It  has  a  lot  of  good  advice,  but  I’d  like  to 
make  just  one  more  suggestion:  “Read  Orwell.” 
Orwell  is  familiar  to  most  of  us  over  50,  but  I  suspect  younger 
journalists  erroneously  think  of  him  as  the  guy  who  wrote  a  popular 
but  self-destructing  book  that  no  one  has  had  to  read  since  1984. 


So,  for  the  record: 

George  Orwell,  the  son  of  a  colonial 
policeman,  was  bom  Eric  Arthur  Blair  in 
India  in  1903  and  died  in 
London  in  1950.  He  was  a 
journalist  all  his  writing  life,  but 
his  fame  among  general  readers 
rests  on  two  novels.  The  politi¬ 
cal  satire,  “Animal  Farm,”  was 
published  in  1945;  “1984,”  his 
grim  warning  of  what  the  future 
might  hold,  was  published  a  few 
months  before  he  died,  leaving 
behind  a  suddenly  rich  widow. 

It  may  be  that  he  will  be 
forgotten,  except  for  an  occasional  mention 
in  an  academic  course  on  “Representative 
British  Writers  of  the  20th  Century.”  But  I 
hope  not,  for  Orwell  was  a  great  journalist 
—  and  reading  his  journalism  can  enlight¬ 
en,  entertain,  and  serve  as  a  model  for 
many  decades,  perhaps  centuries,  to  come. 

Lionel  Trilling,  the  literary  critic, 
acknowledged  that  Orwell  may  write 
about  events  “now  far  in  the  past,”  but 
added  that  he  lives  vividly  for  the  reader 
because  he  conveys  “wiiat  matters  most  of 
all,”  a  “sense  of  the  man  who  tells  the  tmth.” 

What  makes  for  truth-telling  in 
journalism  depends  on  what  we  conceive 
journalism  to  be.  For  an  Orwell,  it  is  neither 
a  social  science  nor  a  social  service,  dutifully 
going  about  its  chore  of  furthering  a 
well-ordered  society.  Good  journalism 


defies  the  system-building  mentality.  And 
its  goal  of  an  explainable,  predictable  uni¬ 
verse.  Journalism  is  about  the  unending 
new,  the  unique,  precious,  and 
unrepeatable,  that  is  the  life  of 
men  and  women.  It  is  made  up 
of  this  combination  of  circum¬ 
stance  and  people,  that  conflict 
or  achievement.  It  is  about 
these  songs,  that  no-hitter, 
what  makes  for  this  culture  and 
that  politics.  In  short,  journal¬ 
ists  seek  to  convey  what  the 
philosopher  Isaiah  Berlin  called 
simply  “a  sense  of  reality,”  as 
tangible  as  the  newspaper  in  our  hands. 

Faithfulness  to  reality  means  avoiding 
garish  sensationalism  that  distorts  events 
into  cheap  stereotypes.  Perhaps  more 
difficult  in  daily  journalism,  it  also  means 
a  realization  that  what  is  too  easily  written 
off  as  routine  news  represents  the  grit  of 
how  we  cope,  or  fail  to  cope,  with  daily  life. 
(An  obit,  any  obit,  is  a  stoiy  about  life,  not  a 
fill-in-the-blanks  formula.) 

Orwell  was  deeply  committed 
politically,  but  like  other  great  journalists 
he  reported  and  wrote  primarily  as  a 
witness,  in  the  fine  biblical  sense  of  the 
word,  a  person  who  gives  testimony  to  the 
truth.  Orwell  (in  company  with  journalists 
such  as  Murray  Kempton  and  Mike  Royko 
and  Martha  Gellhom)  was  not  a  stenog¬ 
rapher,  bystander,  participant-observer. 


or,  worse  still,  coifed  commentator. 

A  poem  from  an  old  New  England 
primer,  which  Robert  Frost  was  fond  of 
quoting,  explains  it  this  way: 

Zaccheus  he 

Did  climb  the  tree 

Our  Lord  to  see. 

Orwell  climbed  the  tree  —  not  to  write 
a  personal  memoir  about  tree  climbing 
but  to  see  well.  And  so  he  washed  dishes  in 
a  Paris  restaurant,  went  down  into  a  coal 
mine,  shot  an  elephant,  picked  hops,  offici¬ 
ated  as  a  young  cop  at  a  hanging,  and  took 
a  sniper’s  bullet  clean  through  his  throat. 

He  often  wrote  in  the  first  person,  but 
adhered  to  a  standard  for  clear,  straight¬ 
forward  prose  that  leveled  with  the  reader. 
Trilling  noted:  “He  used  no  political  jargon, 
and  he  made  no  recriminations.  He  made 
no  effort  to  show  that  his  heart  was  in  the 
right  place,  or  the  left  place.  He  was  not 
interested  in  where  his  heart  might  be 
thought  to  be,  since  he  knew  where  it  was.” 

Self-mockery  and  understatement  in 
the  struggle  to  be  fair,  rather  than  self- 
indulgence,  mark  his  first-person  writing. 

There  is  plenty  of  value  in  a  handbook  on 
newspaper  credibility,  but  no  substitute  for 
a  great  mentor.  Start  with  “Homage  to 
Catalonia,”  a  masterpiece  of  war  and  poli¬ 
tics,  and  “The  Road  to  Wigan  Pier,”  the  life 
of  the  poor.  Sample  his  essays  —  “Politics 
and  the  English  Language,”  “Marrakech,” 
“Shooting  an  Elephant,”  “A  Hanging”  —  or 
the  scores  of  colunms  titled  “As  I  Please.” 

It  is  also  good  to  reread  “1984”  and 
discover  that  its  central  theme  was  not 
time-boimd  to  the  future  of  the  Cold  War. 
Rather,  it  sounds  an  increasingly  important 
warning.  It  shows  how  the  human  mind 
can  create  what  we  might  today  call  a  “vir¬ 
tual  reality”  that  erases  the  distinction  be¬ 
tween  true  and  false,  binding  us  to  illusions. 

Indeed,  the  greatest  challenge  to  journal¬ 
istic  credibility  today  is  its  intimate  ties  — 
corporate,  rhetorical,  and  personal  —  to 
the  industries  of  illusion.  Media  itself  has 
literally  erected  a  screen  between  its 
audience  and  the  reality  of  the  tangible  and 
contingent.  The  first  priority  for  individual 
journalists  is  to  get  out  from  behind  that 
screen  and  virtual  reality  and  back  out  onto 
the  street.  Climb  some  trees.  II 

Ziff  is  professor  of  journalism  at  the 
University  of  Massachusetts  at  Amherst. 
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I  FOR  THE  STREET7EASY. 


(BREAKING  MEWS  FOR  YOUR  CEO?  OH -OH.) 

On  the  street  or  in  the  boardroom,  information  is  the  lifeblood  of  the  media  industry. 
But  now,  along  with  data  volume  and  speed,  the  stakes  are  rising.  To  capture,  manage  and  deliver 
information  efficiently,  you  need  a  powerful,  end-to-end  software  solution,  geared  to  the  special 
needs  of  your  industry.  mySAP  Media  integrates  all  your  key  processes  on  a  single  platform, 
creating  efficiency  across  the  entire  enterprise.  So  you  can  deliver  high-quality  facts  and  figures 
to  newsstands,  TV  screens,  Web  sites  —  and  your  CEO.  Find  out  more  at  www.sap.com/media 
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THE  BEST-RUM  E-BUSINESSES  RUN  SAP 


TODAY 


Develop  smart  highway 
systems  to  help  traffic 
move  more  smoothly 


TOMORROW 


Think  up  new  excuses  for 
being  late  to  work 


TOYOTA 


"The  dog  ate  my  alarm  clock." 

"My  long-lost  uncle  dropped  in  for  tea." 


"A  squirrel  short-circuited  the  garage  door." 


There  will  always  be  plenty  of  excuses  for 
not  getting  to  work  on  time.  But  in  the 
future,  traffic  may  not  be  one  of  them. 


www.toyota.com/tomorrow 


In  San  Diego,  Toyota  has  tested  a  highway 
system  that  helps  vehicles  automatically 
maintain  a  safe  distance  from  each  other, 
regulating  traffic  flow.  And  our  engineers 
are  also  developing  on-board  computers 
that  monitor  traffic  congestion,  suggest 
quicker  alternative  routes  —  even  locate 
vacant  parking  spaces. 


But  that's  just  the  beginning.  We  won't 
stop  until  bumper-to-bumper  crawls  are 
a  thing  of  the  past.  And  to  those  who 
say  that's  not  possible,  we  have  just  one 
thing  to  say.  Excuses,  excuses,  excuses. 


; 


